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NYLCOT NET 


ARE PROVING 
BETTER AND BETTER 


Allotments Are Cancelled! 
Buy As Many As You Need! 


Insert shows 
actual size 
of mesh. 


NYLCOT NETS: 


Cost less than nets made entirely of nylon. 


Combine the good washing features of cotton 
with nylon strength. 


Woven with large, open mesh from continuous Manufactured exclusively by Southern Mills, Inc., 
nylon filament and high quality cotton yarn. and sold only through distributors. Sizes 15 x 20, 
18 x 30, 24 x 36 and 30 x 40. Supplied with color- 
ed stripes at small extra charge. 


@ Give washing results that will increase your 
business. 


Nylcot Nets are patented under U. S. Pat. No. 
2,544,223. 


Contain reinforcement bars throughout entire 
length of each net. 


Light and easy to handle. 


Standardized 100% by many laundries. 


Order from your local supply house today. 


MONEY SAVER OF THE MONTH (Fifth in a Series) 


Wherever possible remove cut flannels from your presses every week, give them a light wash, 


and then tumble them. This softens and revitalizes the flannels for many extra hours of use on 


the presses. 


SOUTHERN MILLS, INC. 


585 Wells Street, S. W. Telephone LAmar 1991 ATLANTA, GEORGIA 


NEW YORK 7, N.Y. CHICAGO 54, ILL. LOS ANGELES 7, CALIF. _ DALLAS 1, TEXAS DETROIT 16, MICH. 
233 Broadway 10-103 Merchandise Mart 3763 S. Broadway 00m 523 Second Unit 1627 West Fort Street 


Ph. Beek 3-9260 Ph Del. iy : Santa Fe Bldg. Suit 515 
one Beekman one Delaware 7.5193 Phone Adams 6171-72 Pidepact 001° Phone Weedwart 
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How About It? 

At the recent management field conference 
conducted by AIL staff members in New York 
City, Jim Scattergood, manager of the Insti- 
tute’s department of accounting and statistics, 
presented a very enlightening approach to the 
mysterious subjects of the balance sheet and 
the profit and loss statement. In words of one 
syllable, Jim explained that, if we could 
strip modern accounting procedures of the oc- 
cult and mystifying phraseology that they have 
somehow acquired over the years and reduce 
them to common, present-day terms, evervone 
would benefit. 

Jim’s talk made sense to us and to a lot of 
plant men in the group. We left with that won- 
derful feeling that one has after listening to a 
clear, concise explanation of a complicated sub- 
ject—a feeling that maybe we weren't so dumb 
after all. 

At the end of his speech Jim made a plea to 
his audience which we wish he had made in a 
much stronger tone of voice. A plea which, 
if it could secure action from more laundry- 
owners, would greatly ease their burdens in 
laying plans for the future. He reminded the 
audience that his department was preparing 
the annual survey of operating cost percent- 
ages. He said that the survey blanks would 
soon be in the mail and he pleaded for some 
kind of a reply from each one of them. 

That set us to thinking. It reminded us that, 
of over 3,000 member laundries, only 700 
bothered to send in reports last vear at all 
Of these, only 601 were mathematically correct 
enough to survive the necessary screening re- 
quired to be useful in the national survey ot 
to prevent duplication, 

When you stop to think about it, the survey 
is put to use by practically every member 
plant in the country in checking costs. A per- 
fectionist might ask, “If all the members use 
it, why don’t all the members contribute to its 
success?” Well, none of us are perfectionists 
That’s one answer. Then, too, the pressure of 
other time consuming details crowds us right 
up to the point where we never get around to 
the important things. 

In 1948 only 572 member plants sent in re- 
ports which could be used in the survey. In 
1949 this figure rose to 592. A year later it 
reached 677. So far so good. But last vear it 
slumped to 601. Not so good. 

Surely those members who attend Institute 
meetings and learn from Jim Scattergood how 
valuable these figures are in helping him help 
the industry could resolve now to pull their 
questionnaire out of the mail the day it comes 
in and return it promptly. The survey gives 
every plant operator an opportunity members 
of many other industries don’t have to put the 
finger on trouble spots and correct them be- 
fore it’s too late. And, above all, a strong, 
healthy industry helps itself get stronger and 
healthier. Jim Barnes 
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Scientifically engineered by Pantex c 0 STS D R EAS 


and proved in every installation to 
give cop quality finishing without a 
single lost motion! Look inside and see 
the simplicity of design —no dia- 
phragms, no multiplicity of air cylin- 
ders, no cams. Judged by floor space, 
payroll, investment and ease of train- 
ing operators, the Pantex 2-Girl 4-Press 
Air-Operated Shirt Unit offers you un- 
matched efficiency. 


PANTEX MANUFACTURING CORPORATION 
BOX 660-G, PAWTUCKET, RHODE ISLAND 


Gentlemen: Please send me further information about Pantex 
Drycleaning Presses. 


Pawtucket, Rhode Island 
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Quality means more profits for you—and Armour products mean quality! 


For your customers, quality means white shirts 
fresh and bright, color work that’s snappy, laundry 
that is really clean. For you, quality means cus- 
tomers that come back again. 

The best way to assure quality in your work is 
to use good soaps and detergents—ones you can 
rely on. And Armour soaps are quality products. 

For your whitework, for instance, you need a 
quick-penetrating, high titer soap. It’s got to stay 
active under high whitework temperatures. From 
Armour's complete line of quality soaps, you can 
choose either Flint Chips or Giant Powder. 


Flint is a neutral soap containing a minimum of 
88‘~ anhydrous soap, with a titer of 41-42°. And 
Giant Powder is a ready-built product with high 
soap content, also with a titer of 41-42°. 

For your color work, you can guarantee quality 
by using Hilo Powder. Hilo is a balanced blend 
of fine alkalis and medium titer soap. It knocks 
out 90°; of the dirt on the first run ~and at safe, 
low temperatures. 

For these or other quality products, your Armour 
distributor is the man to see. He has more different 
soaps and synthetics than anybody! 


Soap Diviwim 


Armour and Company * 1355 West 31st Street * Chicago 9, Illinois 
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Get the solid facts! 


See how you save with 


CHEVROLET 


Advance-Design 


TRUCKS 


in sales 


first: 


TWO GREAT VALVE-IN-HEAD ENGINES—the 
105-h.p. Loadmaster or the 92-h.p. Thrift- 
master—to give you greater power per gallon, 
lower cost per load e POWER-JET CARBU- 
RETOR—for smooth, quick acceleration 
response e DIAPHRAGM SPRING CLUTCH— 
for easy-action engagement e SYNCHRO- 
MESH TRANSMISSION—for fast, smooth 


ADVANCE-DESIGN 


shifting e HYPOID REAR AXLE—for 
dependability and long life e TORQUE- 
ACTION BRAKES—on light-duty models 
PROVED DEPENDABLE DOUBLE-ARTICU- 
LATED BRAKES—on medium-duty models ¢ 
TWIN-ACTION REAR BRAKES—on heavy- 
duty models e DUAL-SHOE PARKING 
BRAKE—for greater holding ability on heavy- 


CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAM 


TRUCK FEATURES 


JOURNAL 


PAY LESS AT THE START 


Chevrolet trucks list for less than any other 
trucks built to handle the same payloads. Here 
is a real, money-in-the-bank savings on pur- 
chase price. And you'll find the Chevrolet 
brings you ruggedness, stamina and great 
truck features not found in many other trucks. 


GET LOWER ON-THE-JOB COSTS 


Chevrolet trucks give you Valve-in-Head econ- 
omy that saves gas, four-way engine lubrica- 
tion that reduces wear and saves oil, and tough, 
rugged construction for longer truck life. Like 
truck users everywhere, you'll find Chevrolet 
trucks cost less to own and maintain. 


TRUCKS BUILT FOR YOUR PAYLOADS 


Chevrolet trucks are factory-matched to meet 
your requirements. You get the right truck for 
the job ... never “too much” or "too little” 
truck. Frame, axles, springs, body, brakes, 
and power form a balanced team. 


BIGGER TRADE-IN VALUE 


Records show that Chevrolet trucks traditionally 
bring more money at re-sale or trade-in than 
many other makes. Chevrolet's market value 
stays up because the value stays in. More 
reason to see your Chevrolet dealer for your 
best truck buy! 


duty models e CAB SEAT—with double-deck 
springs for complete riding comfort e VENTI- 
PANES —for improved cab ventilation WIDE- 
BASE WHEELS—for increased tire mileage « 
BALL-TYPE STEERING —for easier handling 
e UNIT-DESIGNED BODIES—for greater load 
protection e ADVANCE-DESIGN STYLING—for 
increased comfort and modern appearance. 
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Chemicals you live by 


It's an“ATE" to Win.. 


Bet on DiAMonp’s Metalate, Alkalate” or Ortholate to 
get you into a winning run against the extra dirt of 
clothes in winter. 

Here’s how they work—your water softener will 
take care of the natural water hardness. But the dirtier 
clothes you have to tackle in winter introduce their 
own hardness into the water. 

The Diamonp “ates” reactivate lime soaps and 
take care of any extra hardness brought on by dirt in 
the clothes. 

Let our Technical Serviceman test your washroom 
conditions. The service is free, expert, and yours for 
a phone call. After all, you can read the results for 
yourself and judge whether or not one of the Diamonp 
“ates” would save you money. 

Call your nearest Diamonp Laundry distributor 
now for a Technical Service checkup. 


DIAMOND LAUNDRY DETERGENTS SOURS « BLUES 


DIAMOND ALKALI COMPANY...CLEVELAND 14, OHIO CHEMICALS 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Quality pressing requires quality 
press pads—and the regular 
inspection of those pads. 


(METAL-FLANNEL) 


PADS 


Quality Finishing! 


© provide higher quality pressing .. . longer. 
@ are made with corrosion-resistant metal mesh, providing resiliency equal to 2 pieces of double-faced flannel. 
@ six-months guarantee eliminates expensive weekly replacements of double-faced flannel. 
@ are constructed in exact accordance with press manufacturers’ specifications. 


@ are a permanent type padding... secured to press by eyelets and wire. 


Your Resillo Jobber is trained to help solve your press maintenance problems. Call him today. 


? 
* | 
WA \ 
RESILLO COMPANY - 2328 WEST NELSON STR CHICAGO 18, ILLINOIS ee 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL . 
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Starchroom Edttorial 


Here To Stay 


It looks as though the home washing machine is here 
to stay, just like the airplane and television. 

Despite all our great anxiety and concern since the 
war the figures, as recently published by Electrical Mer- 
chandising for 1951, show that .“despite some cutbacks 
at the production level and a general slump in con- 
sumer goods buying at the retail level, the washing 
machine industry came through in 1951 in a relative 
blaze of glory. A grand total of 3,533,000 washers of all 
types were produced, valued at retail at $727,405,800. 
This compares with 1950’s record year of 4,405,610 
machines, worth at retail value $791,216,000. Surpris- 
ingly enough, the 1951 volume even exceeded that of 
1949 when 3,200,000 washers were sold at a retail value 
of $534,178,000." 

At the recent convention of the Ameriean Home Laun- 
dry Manufacturers’ Association great concern was ex- 
pressed by trade association officials that government 
cutbacks of steel and other metals would assure the 
manufacturers a greatly reduced production schedule 
for 1952. However, even if this production should be re- 
duced to a mere trickle, it is obvious from the Electrical 
Merchandising statistics that the vast majority of Amer- 
ican homes with electricity already have machines. 

The annual statistics show that the 1951 figure of 
3,433,000 standard size washers sold brings saturation, 
or homes owning, to over the 30 million mark for the 
first time. Figures for junking, obsolescence, dual own- 
ership and service shop inventory have been calculated, 
of course, but out of 40,967,180 homes with electric 
service, 73.5 percent now own electrie washers. Add 
three pereent of the non-wired homes (those owning 
gas engine units) and you have about 76 percent of 
families with a home washer. About 17,500,000 washers 
have been sold in the postwar years alone. 

So, whether we like it or not, it would seem that the 
time has come when we should stop thinking about the 
home washer as a “threat” and devote our time and en- 
ergies to meeting it in much the same manner that the 
motion picture producers and theater operators have 
been foreed to meet the “threat” of television. The older 
medium of entertainment has had to adjust itself to 
living in the same economic ¢limate with the newer. So, 
it seems to us, must the present day laundryowner 
learn to adjust his business to the changing times. 

How should he do this? A beginning might be made 
by studying the recent AIL survey of the family laun- 
dry market. For one thing, it shows that only 42 percent 
of home-washed sheets are ironed completely. Another 
20 percent are partially ironed. This emphasizes the 
great dislike for ironing at home of large hard-to-do 
items even when the housewife has a home washing 
machine. Could it be that an aggressive sales program 
aimed at getting these hard-to-do items into the com- 
mercial laundry plant would help? Many laundries have 
tried it and report a great degree of success. 


Similarly, the consumer survey shows that a smaller 
percentage of laundry customers are now sending their 
shirts to the laundry. This reverses the trend of two 
vears ago. It is estimated that 22 percent of our custom- 
ers do not send their shirts. Projecting that percentage 
to the potential urban market of over 28 million fam- 
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ilies indicates that there are 5,682,000 urban families 
today who do not have their shirts washed and finished 
in a commercial laundry. That’s a lot of families. The 
recently announced AIL shirt selling campaign offers 
a blueprint for going after this business. 

There are other examples which might be cited. But 
the principal point, it seems to us, is that we go after 
the business that we know is there and stop worrying 
about the home washing machine. Sure, it’s here to 
stay. So is the family laundry industry. 


MST/ MST 


MST/MST is not a slogan stolen from the tobacco 
auctioneers. It means “More Serap Today/More Stee! 
Tomorrow” and it is a slogan which you will see more 
and more frequently the next few months. 

Back in August we invited attention to the nationwide 
scrap salvage campaign getting underway at that time. 
The National Production Authority now says that the 
campaign is not getting in the serap fast enough. They 
report the shutting down of several large steel mill 
furnaces due to lack of serap. 

“Closing of many more open hearths, due largely to 
conditions created by the severity of the winter, is an- 
ticipated,” NPA states. The possibility of about a dozen 
more open hearths closing in the Pittsburgh area alone 
is foreseen should scrap shipments fail to materialize 
quickly. “It is essential,” implores NPA, “that every 
business, every industry, every firm in America dig out 
all dormant iron and steel scrap and get it to the deal- 
ers right now!” 

The Laundry and Dry Cleaners Machinery Manufac- 
turers Association, in cooperation with NPA’s Salvage 
Division, has come up with a plan which supplements 
the overall serap drive. 

Objectives of the plan are twofold. First, it gives you 
an opportunity to join in a concerted contribution to 
the defense effort by getting in the scrap needed to 
make guns, planes, tanks, ships, shells and bombs which 
our armed forces must have to safeguard our nation. 
Secondly, it provides a method by which you, as a user 
of laundry and drycleaning machinery, can help relieve 
the shortage of critical materials and thus improve your 
prospects of getting repair parts. 

The procedure is simple. At least once a month you 
are urged to collect all dormant serap ineluding obsolete 
machinery, tools, and equipment, worn or broken parts, 
which are incapable of current or immediate future use 
and sell it to an authorized scrap dealer in your com- 
munity. When the scrap dealer calls for your month's 
collection of scrap, you are asked to fill out a “serap 
credit certificate” in duplicate, listing on it the pound- 
age of each type of critical material sold to the dealer. 
These certificates are available from your machinery 
manufacturer's representative or from association head- 
quarters at 95 Liberty Street, New York City. 

The scrap dealer countersigns both copies of your 
scrap credit certificate certifying to the amount of scrap 
material purchased from you. Then you send the certifi- 
cate in duplicate, bearing your firm name and signa- 
ture on each copy, to the association’s headquarters of- 
fice at the above address. 

Don’t forget in the months ahead, MST/MsST— 
“More Serap Today/More Steel Tomorrow.” 
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Cut costs — boost production and profit—give lifetime service 


LIFETIME TRUCK TUBS 


Monel or stainless steel. No 
LIQUID SOAP MAKER rust, corrosion. In 3 sizes: STARCH COOKERS SORTING REEL 
B2-5 (32) All copper, double-walled, 
Saves time and supplies. deep; B2-13 (#3) 26x permanently insulated. In Assemble 25 bundles (150 
alv. steel in 3 sizes: 30- 36x25" deep; ‘Junior’ 15, 25 and 50-gallon nets) in 5 minutes in 10° 
gal., 60-gal., 100-gal. B2-121M 18%x24"x15”. sizes. x10’ area. No. B12-2. 


deep, 
3” wheels. No. B2-122. 


‘TODAY—and FOR 56 YEARS 


value-minded laundries 
everywhere specify the 


IRONING 
BOARD BISHOP SHIRTRANSPORTS 


53’ steel top; iron rest; Cut handling 24; fold up 
ponge cup; cord holder; to save space. All steel. In 
rilot light assembly, and 2 sizes: B29-50 (for 50 
board. No. B4-5M. shirts); B29-100 (100 shirts). 


Setentifically 
Insulated 
Inner and outer walls scien- 
tifically spaced and insulated 


to prevent heat radiation and 
sweating. 


Tsorrer: BISHOP PUF-FINISHERS 
SORTER-TRANSPORTERS “ It’s Easier to Produce 


Banish fixed bina: admit Heads tilt over board; no Now revactable (77 B tif Fi ishi ith 
light, air. 15 or 20 bins reaching. B5-18X (shown): S S eautitul Finishing w 
for. shirts, for apparel. #3, #22, #52 heads, tatnless veel Cooked Starch! 


Write. for details, prices. spray iron, spray gun. Non-corrosive; finest of all 
metals for cooking; assures 
long years of service. 


Cooked starch dries faster and more 
uniformly on the press to save costly 
time ... produces shirts with a better 
“feel’’ and smoother finish, more 
economically. 


It Retains Heat 


For proper penetration 
starch must be kept at right 
temperature. The Bishop 
Cooker holds heat as long 
as needed. 


It Cocks Past 


Exclusive steam nozzle keeps 


3 POPULAR SIZES 
15-GALLON — 36” high over-all; floor 
space 24” x 28”; B3-2, $239.00 


25-GALLON — 39” high over-all; floor 
space 28” x 32’; B3-5, $289.00 


50-GALLON — 45” high over-all; floor 


REVOLVING 
SORTER 


50 bins in arm's reach to 


REVERS! 


sort twice as fast in half Sort int i i i 

space. Turns at flick of wrap stizred, space 32” x 36”; B3-11, $329.00 
p ‘ out on other. Cut steps, speeds cooking. 

finger; holds 500 - shirts. handling. 15 or 20 bins 

Won't tip. No. B26-10. per side. Ask for details. 


Onder Hlom FROM YOUR SUPPLIER 
G.H BISHOP 


HE 1S OUR DISTRIBUTOR I 
MANUFACTURERS 
CHICAGO SINCE 1893 ° 
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With a scoop of the orm, washman slides linens 

from Troy “'Slyde-Out'’ Washer into extractor basket 

section. Photos courtesy Union Pacific Railroad laun- 
dry, Ogden, Utah. 


OTHER TROY EQUIPMENT 
AT UNION PACIFIC LAUNDRY 


Three 54” Olympic bottom-unloading 
Extractors 
Six 42” x 42” Open-End Tumblers 
Forty-three Rocket Presses 
Four 120”, 8-roll Flatwork Ironers with 
ventilating canopies 

@ Three large-piece Fleximatic Folders 


@ Four small-piece Fold-Fast Folders 


FREE ILLUSTRATED CATALOG 


tells all about Troy ‘‘Slyde-Out’’ Washers, with illus- 
trations and operating details. Ask your Troy repre- 
sentative or write for free, illustrated catalog. 


“Slyde-Outs’’ are available with automatic control 
(Electromatic) of manual control (Electromanual). 
Sizes 42” x 36”; 42” x 54”; 42” x 84”; 42” x 96”, 


* “Slyde-Out’’ is a trade-marked name; only Troy 
builds ‘'Slyde-Ouc’’ Washers. 


Union Pacific washroom, where eight 42” x 96” ‘'Slyde-Out'' Washers 
and one 42” x 54” ‘'Slyde-Out'' handle 110,000 pieces of linen per 
8-hour day. 
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Supplying clean linens for the Union Pacific 
Railroad, Sun Valley and sixteen other resort hotels and 
lodges operated by the Union Pacific, is a big job for any 
single laundry. Yet, the new Troy-equipped million dollar 
Union Pacific laundry at Ogden, Utah, does it easily, 
working eight hours per day, five days per week. Time and 
labor saving Troy equipment, including stainless steel 
“Slyde-Out”* Washers, have reduced laundry costs by 
fifty per cent! At the present rate, the laundry plant will 
pay for itself in approximately three years. 


Tho LAUNDRY MACHINERY 
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On the Mobilization Front 


Your local OPS field office now has authority to 
handle your application for price relief. No longer will 
it be necessary for you to file an application in Washing- 
ton in most cases. You still must use OPS Public Form 
No. PUB 43 (Rev. 10-51) in applying for price adjust- 
ments and you must file two copies with the OPS 
district office in your locality. The Washington OPS 
office will still handle certain types of cases, particularly 
if your business is carried on in more than one OPS 


region. 

These and other changes were announced by OPS 
when it published Amendment 2 to Ceiling Price 
tegulation 34 on January 9th. It became effective on 
January 14th and you should secure a copy and study 
it before filing an application. 

“Substantial financial hardship” is no longer required 
the reason for seeking price relief. The newly 


as 
amended adjustment provisions require only that you 
show that your present ceiling prices “impair your 
normal pre-Korean earnings” so that the “effective 


operation of your service business is threatened.” 

In considering your application for adjustment, OPS 
will take into account, among other things: your in- 
creases and decreases in cost since Korea; the nature 
and size of your business; and whether the records on 
which you rely to support your showing of impairment 
of earnings are reasonable and adequate for a business 
of your size in your industry. 

Ww 

The new adjustment provisions are believed by OPS 
to satisfy the basic requirements of the Canehart 
amendment. OPS further believes that because of the 
cost accounting problems peculiar to the service trades, 
exact. determination of cost increases and decreases as 
required by the Capehart amendment would impose 
an “insuperable difficulty” on the service trades. 

Nevertheless, if you believe that these new adjust- 
ment provisions of CPR 34 do not allow you as much 
relief as you would be entitled to under the Capehart 
amendment, you may write to the Office of Price 
Stabilization, Service Trades Branch, Temporary S$ 
Building, Washington 25, D. C., and make a full show- 
ing of the relief you believe you are entitled to. The 
amendment describes the type of information and 
reports required to substantiate this showing. 

If you prove to the satisfaction of OPS that you are 
entitled to relief under this adjustment provision but, 
because of the extremely small volume of your business, 
you cannot establish clearly the extent of the impair- 
ment of your pre-Korean earnings, OPS may take into 
account the ceiling prices and underlying costs for 
substantially the same services sold or supplied by 
others in your area. 


Any application which was filed before January 14th 
will be given due consideration in accordance with the 
standards provided in this amendment to CPR 34. 
Therefore, if you already have an application for price 
relief on file with OPS, you need not revise such ap- 
plication. If supplementary information is required you 
will be so advised by OPS in due course. 


Laundryowners can now get more help with salary 
problems. The Office of Salary Stabilization recently 
announced that it had completed arrangements with 
the Wage and Hour Division of the Department of 
Labor to provide assistance to all employers seeking 
general information concerning salary stabilization. 
Fully understanding salary stabilization rules and 
regulations is difficult, if not impossible, at best, and 
you may well find that one of the 80 Wage and Hour 
Division offices from coast to coast may be able to 
provide you with substantial help in resolving salary 
stabilization problems. In addition, the Office of Salary 
Stabilization is planning 14 field offices, to be located 
in Boston, New York, Philadelphia, Richmond, Atlanta, 
Cleveland, Detroit, Chicago, Minneapolis, Kansas City, 
Dallas, Denver, San Francisco and Seattle. These 
offices will also be able to assist you and to expedite 
bona fide hardship cases. 


The Salary Stabilization Board has revised, clarified, 
simplified, and combined into one regulation its Regula- 
tions Nos. 1 and 3 and General Salary Orders 1 through 
6. (See SLJ, January, 1952, page 44.) The new regula- 
tion is called GSSR 1 and became effective February Ist. 
Provisions for merit and length of service increases 
have been simplified and the rules for demoted employ- 
ees have been relaxed. You should secure a copy of this 
basic regulation on salary stabilization. Copies are 
available upon request to your local Wage and Hour 


Division office. 

You are no longer required to file reports with the 
Wage Stabilization Board on such wage increases as 
you may grant under GWR 6 (general increases within 
the ten percent “catch-up” formula) and GWR 8 (“cost- 
of-living” increases). However, the regulations now lav 
down stricter requirements respecting your records which 
justify such increases which are required to be kept for 
the duration of the Defense Production Act and two 
years thereafter. 

The Salary Stabilization Board, on the other hand, 
has indicated that for the time being at least it will not 
eliminate the requirements for reporting increases under 
the “ten percent catch-up formula” of its regulation. 

A AY A 


Petitions to the Wage Stabilization Board for the 
(Continued on page 54) 
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How Sunshine Laundry 

—practically eliminated indentification and as- 
sembly operations 

—cut claims cost to one-quarter of one percent 
of sales 

—improved the quality of its work 

—reduced washroom supply costs 

with a service that 

—is easy to merchandise 

—overcomes custo r 

—is flexible 

—is fast 


By MYRON D. BEYER, JR. 


OUR LAUNDRY, THE SUNSHINE LAUNDRY, 
INC., is located in Bloomsburg, Pa., a town of about 
10,000 population. Operating a laundry in a compara- 
tively small town necessitated doing a variety of serv- 
ices: family finish, fluff dry, thrifty, list price, and 
some commercial work from the hotels and institutions 
in our vicinity, We also had a linen supply service which 
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Why We Chose Unit Washing 
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constituted a major portion of our business. The trucks 
that took care of our linen supply serviced an area of 
about a 50 mile radius. At that time our family laundry 
business was confined primarily to Bloomsburg alone. 

Our laundry being very congested, not only because 
of a confined floor space, but also because of our cater- 
ing to the variety of services, was quite a problem. It 
was very difficult to try to schedule the work going 
through the plant because the same girls finishing family 
flatwork would be called upon to finish the aprons, 
towels, sheets, ete., from our commercial and linen 
supply services. This was also true of our wearing 
apparel operators. We were using conventional washers 
with a pin and net identification system. [ am sure you 
can appreciate the problems with such a setup and I 
only mention these facts to give you an idea as to how 
we were operating our old laundry. 

Aiter deciding that our present laundry did not 
have the floor space to expand our family laundry 
services, we decided to build an entirely new plant to 
take care of our present and future laundry needs in 
addition to drycleaning, a service which we had never 
offered before. 

Of course with such a program in mind it was only 
natural to explore the laundry field to see what ideas 
were being used from both the production and mer- 
chandising angle that could be helpful in the installation 


Editor's Note: Myron D. Beyer, Jr., of Sunshine Laundry, 
Bloomsburg, Pa., described Sunshine’s new plant and serv- 
ice in a talk delivered at the recent AIL Young Men’s Con- 
ference in St. Louis. The article on these pages is taken from 
his address. 

The new plant and service showed a 25 percent increase 
in dollar volume for the family laundry department in the 
first year of operation—with no increase in selling prices. 
Last November and December showed an increase of 22 
percent over the same two months of 1950. Preliminary in- 
dications are that 1952 dollar sales for this department are 
still climbing. 

The drycleaning department, starting from scratch, has 
grown to roughly $500 average weekly sales volume in the 
same period of time. It, too, is still increasing. The last two 
months of last year showed an increase over the preceding 
vear and there has been no drop this year in the normally 
slack month of January. 

The plant operates five routes: two are devoted exclusively 
to linen supply and commercial accounts; the other three 
pick up family laundry and drycleaning. The latter operate 
within a radius of 15 miles from the plant, calling weekly in 
neighboring towns. A cash-and-carry store in downtown 
Bloomsburg, an agency in nearby Danville, Pa., and drive- 
in facilities at the plant comprise the other sales outlets. 

There are 35 employees in the entire organization. This in- 
cludes Myron and his brother, Budd, two girls in the office 
and the five routemen. The family laundry department em- 
ploys nine full-time workers and one half-time, and the 
productive labor cost of this department is 27 percent of 
sales, The drycleaning department employs five full-time 
workers and one half-time. The linen supply force consists 
of seven in the laundry and four in the linen make-up 
room. 


Four laundry services are offered: 


(1) Family finish at 10 pounds for a minimum charge of 
$1.40 plus 10 cents for each additional pound. Wearing ap- 
parel is finished in this service for 26 cents per pound addi- 
tional—including shirts. 

(2) Fluff dry. Shirts in this bundle are finished for 14 
cents additional each. 

(3) Bachelor bundles. This is strictly a list price service. 
Shirts are priced at 20 cents each. 

(4) All dry. The management is not promoting this serv- 
ice. It is only available to those customers who specifically 
request it. 


All of the above services are handled in the small unit 
laundry. Personalized service is rendered on all family fin- 
ished bundles which weigh 10 pounds or more. Any family 
finish bundles which do not weigh 10 pounds are put 
through the plant at list prices. All commercial flatwork 
for local hotels is done in the linen supply section and is 
never routed through the family laundry department. 

Promotion and advertising media used are: 1, Welcome 
wagon. 2. Direct mail advertising. 3. Plant tours for indi- 
viduals and groups. 4. Newspaper advertising. 5. Radio ad- 
vertising. 

Not all of these types of promotion are used at all times. 
Beyer is now working on a plan to organize tours of large 
women’s organizations through the plant on a much larger 
scale than heretofore. Also, contracts are being let for out- 
door billboards to be located in strategic spots on the high- 
ways. 

Delivery of all services on the routes is on a regular four- 
day basis. However, the plant is ready and willing to ren- 
der “same day” service at no extra charge to those custom- 
ers who require it and are willing to drop it off at the plant. 
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of our new laundry. It being quite a venture, both 
financially and otherwise, my dad and I decided to 
travel to wherever we heard of a well managed or 
operated laundry. Consequently we did considerable 
traveling and after seeing what we felt was everything 
as of 1949, came to the following conclusions. 

In view of the fact that we were doing considerable 
commercial laundry work along with linen supply, we 
decided to separate these services from our family 
work entirely. This we considered the first important 
step toa quality family finished laundry service. 

After deciding on this plan, we then explored all 
types of family laundry processing units. These included 
the pin and net identification system, the full identifica- 
tion system, a combination of these systems, and a com- 
paratively new method of operation whereby each 
customer’s family bundle is individually washed, 
extracted, and finished by itself, 


Unit washing adopted 

The latter method interested us very much. Per- 
sonally, I was a bit skeptical of the idea at first, but, 
after checking as many of these installations as pos- 
sible, we decided to set up our family laundry depart- 
ment on the basis of personalized individual washing, 
sometimes known as a package unit. We felt that there 
were many advantages to be gained and I’m happy to 
state even at this early date that we were right in 
practically every instance. 

From an operational standpoint, by practically 
eliminating identification as an initial step in process- 
ing a family laundry bundle, and by eliminating the 
sorting out of bundles as a final step, our productive 
payroll was cut considerably. 

By being able to keep the bundle together during its 
entire processing period, we were able to cut claims 
practically to the point of the customer’s imagination. 
To be more specific, our claims last year amounted to 
less than one-quarter of one percent of sales. 

Our quality was immediately improved, not only 
because of individual washing, but also because our 
employees seem to take more interest in their work 
when finishing a complete bundle. Of course, the fact 
that we have no trouble pin-pointing the careless 
operator if there are any quality complaints may have 
some bearing on this. It was easier to train green help 
to work in a compact, well balanced unit. 

Our cost of washing supplies was materially decreased 
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One girl in Sunshine’s family 
laundry department breaks all 
bundles and _ identifies the 
work. Only shirts and fugitives 
in family finish bundles are 
identified (by small pins from 
canvas targets). On list price 
service everything is identified 
by marking machine 


on an overall basis. We were no longer buying any nets 
in the first place, and in the second place, we don’t use 
any soap and supplies to wash these nets over and over 
again, week after week. At the same time, we are getting 
excellent washing results. I have a group of AIL test 
piece reports which I will challenge anyone to beat, in 
any kind of a washer, using any kind of supplies. 

Of course these points just mentioned are very im- 
portant to all of us as laundryowners, but probably 
the most important factor is that with a package unit 
setup, you can serve the public with a laundry service 
along with quality to their liking. 

Even though we are very pleased with the opera- 
tional results obtained thus far, we are also pleased 
with the merchandising value of personalized service, 
in which individual washing of family laundry bundles 
has played a major part. The customer can no longer 
say to us, “I don’t send my clothes to the laundry be- 
cause I don’t like my clothes being washed along with 
everyone else’s.” Even though we all know that it ean 
be scientifically proven that water taken from the last 
rinse in commercial laundries is clear and pure enough 
to drink, when the laundry uses proven washing formu- 
las, it still remains a problem to convince the housewife 
of this statement. 

Highly flexible service 

For example, if you have a group of customers who 
thrive on fast service, you can give them fast service 
with no strain on your part. 

If you have a group of customers who want a light 
sizing in all their work including flatwork, and another 
group of customers who do not, you are in a position 
to give it to each individual customer the way they want 
it—here again, with no strain on your part. As a result, 
you hold the customer instead of having her go over 
to your competitor. 

I could go on and cite several other examples, but 
I don’t want to give you the impression that we try 
to cater to all the whims and idiosyncrasies of the 
housewife. We still have our basic services and we stick 
to them. However, the idea that I am trying to get 
across is that a package unit is flexible. You can come 
closer to giving the housewife what she wants, when 
she wants it, than by any other method of commercial 
laundry operation. 

Due to the fact that we have only had our new laun- 
dry in operation for little over a year, we have not 
expanded as much as we intend to. You ean probably 
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Productive equipment for Sunshine's three departments is all on one floor, all under one roof 


realize that considerable effort was required in install- 
ing new equipment—starting our drycleaning depart- 
ment, ete—before really going out and fully merchan- 
dising personalized service with individual washing. 
One thing that we very much like to do is to get women 
to take a tour of our plant. There they can see for 
themselves how we operate. We can literally see their 
eyes pop open. They can see for themselves the care 
we give to their clothes, the pleasant working condi- 
tions afforded our employees, including good ventilation, 
proper lighting, musie while they work, ete. Invariably, 
we have been able to overcome their individual objec- 
tions to commercial laundry service. At the same time, 
our drycleaning department affords an excellent tie-in 
with our personalized laundry service. 


Encouraging results 


The results we have obtained thus far with little 
merchandising effort have been very encouraging. I can 
say without hedging that in our family laundry depart- 
ment alone, sales have increased a solid 25 percent from 
October, 1950, to October, 1951, the first full year of 
operation in our new plant. This increase in business 
reflects no increase in price and took place during a 
time when our town as a whole was in a business slump. 


Now, some of you fellows may say, “That’s fine for 
a small plant, but in our plant we are doing a $10,000 
per week volume, and we would never get the work 
out with those little washers.” Well, I’m here to tell 
you that it will work and that it is being done. If you 
ean get the results out of one of these package units, 
there is no reason under the sun why you can’t do the 

same thing with a series of them. In our eee plant, 

all types ‘of services are processed through the same 
unit whether they be fluff dry, family finish, or list - 
price bundles and we are getting excellent results. But, 
a series of these units can be set up in such a way that 
there is even more efficiency gained. Instead of having 
one unit doing a variety of services, you can have one 
package unit doing just fluff dry bundles, another just 
list price bundles, ete. Another possibility would be to 
have each individual unit do a variety of services and 
assign four or five routes to each unit. 

The laundry industry has been in existence for many 
years. Numerous merchandising schemes have been 
tried to increase laundry volume. I do believe that 
personalized laundry service, through the use of in- 
dividual washing of family laundry bundles and finish- 
ing each bundle as a unit, is, by far, the biggest step 
taken thus far to encourage and obtain increased laun- 
dry volume. @ 
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Get uniform bleach solutio 


[_— operators using HTH Bleach get white work 
that’s uniformly white. That’s because with positive- 
control HTH Bleach they can prepare a bleach solution 
of proper strength every time... just right for maximum 
whiteness and uniformity with minimum loss of tensile 
strength. 

HTH Bleach, with a uniform available chlorine con- 
tent of 70%, comes in handy, pre-measured cans—also 
in 100-lb. drums. The contents of one can in 30 gallons 
of water with the necessary soda base give you a con- 
sistently uniform 1% bleach solution. 

Avoid dangerous over-bleaching and unsatisfactory 
under-bleaching with positive-control HTH. Your cus- 
tomers— and your plant superintendent — will appre- 
ciate it. Order from your laundry supply house today. 
Mathieson Chemical Corporation, Baltimore 3, Md. 


tay, 


SERVING 


HTH Bleach is packed in 100 Ib. drums, as 
well as in measured-unit cans of 3% Ib., 
12 per case. 


* * 


Mathieson’'s new HTH Soda Bleach Mix is 
a specially prepared product for laundry 
operators who prefer a pre-proportioned 
mix of HTH and soda ash. Packed in 100 
Ib. drums. 


Mathieson 


9658 


AGRICULTURE AND PUBLIC HEALTH 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Staples clamped in yoke press cover leave marks in finished shirt that 
give management number of shirt unit, month and week shirt was 
processed. For explanation of code system, see accompanying chart, text 
material. 


Code Controls 
Shirt Quality 


Yoke press staples mark unit, 


date; used as management tool 


By JOHN J. MARTIN 


WHEN A ROUTE SALESMAN receives a complaint 
about the quality of a shirt finished at the Lake Waban 
Laundry in Wellesley, Mass., he can tell at a glance 
whieh crew did the work. Furthermore, even if the 
customer has held the shirt for some time, the routeman 
can pinpoint the month and week in which it was done. 

His key is in a series of marks impressed in the yoke 
of each Lake Waban finished shirt. Decoded, these 
marks are used by Manager Herb Evans to keep a con- 
stant check on shirt finishing quality. 

Ordinary metal staples have been clamped to the 
cover of each shirt unit yoke press. When the press is 
closed on a shirt, these staples leave an impression that 
will remain until the material is washed again. 

Lake Waban's young chief engineer, Bill Sprusansky, 
came up with the code system three years ago when he 
was only 18. Mr. Evans had been searching for a control 
method for some time, and would have been satisfied 
with a system that gave him unit and month. Sprusansky 
gave him the week as well. 

The code, as reproduced to accompany this article, 
may seem complicated at first glance. Don’t let it fool 
you; it’s easy to understand, and easy to use. 

The key for the first four months of the vear is the 
letter V. It is made simply by opening a stapler up flat, 
and clamping the staples into the cloth press cover at an 
angle to form the code letter. 

For January, the open part of the V is up—toward 
the collar of the shirt. For February, the two staples 
are removed, and two others take their place with 
the open end of the V one quarter turn to the right. 
March’s code moves the V another quarter turn in a 
clockwise direction. The open part of the V is then 
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LAKE WABAN'S SHIRT UNIT CODE 


FIG. 
FOR 
MONTH 


Vv 

JAN. IV 
< 

FEB. I< 
A 

MAR. lA 


3rd. WK. | WK. 


VI 
<| 
A\ 


WK. | 2nd WK. 


>I 


> 
APRIL I> 


MAY | u 


JUNE IC 


im 


TULY 
=, 
AUG. 


Fl 


= 
SEPT. ie 


11] Tl 


is 


NOv. 


DEC. 


Filmi 


LL | 


down—away from the collar. In April the V appears 
another quarter turn to the left. 

Another letter, U, made with three staples, makes the 
same four turns around the clock to take care of May, 
June, July and August. 

September, October, November and December make 
use of the letter F in the four positions, Three staples 
are also used to form this symbol. 

A single staple moving around the code symbol for 
the month is used to indicate the different weeks in 
that particular month. In the first week, the staple is 
to the left of the month code. It is moved above the 
symbol during the second week. In the third week it is 
to the right, and in the fourth week it is just below 
the month mark. In those months having five weeks, 
two staples in the first week position are used. 

Designation of the different shirt units is simple, and 
almost permanent. Each unit is assigned a number, 
beginning with 1, and the corresponding number of 
staples is clamped on the yoke press cover in a vertical 
position. Replacement is necessary only if one of the 
staples pulls out. 

In clamping the staples to the yoke press, it is neces- 
sary to remember that they must be put on backwards. 
Thus, if the open end of a V is to appear up as it is 
printed in the shirt, then that open end must face the 
front of the voke press—open end down as the stapler 
looks at the V. 

The marks left in each shirt are undeniable evidence 
of who did what, and when, in the shirt finishing depart- 
ment. No crew can deny the identifying marks. Manager 
Evans doesn’t use the code system in order to fly into 
the plant to kick about one poorly finished shirt. He is, 
however, armed with information that gives him con- 
trol over a run of poor quality from a particular unit. 

In addition, knowing the week and month in which 
quality was poor, he might discover some circumstances 
occurring in the plant that caused the lapse of unit 
or operator efficiency. By using the code system wisely, 
Mr. Evans has found a way to automatically and ac- 
curately control shirt quality at Lake Waban. @ 
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RUST © CONDENSATION 


THERE IS A TROPICAL heavy-duty PAINT 
FOR EVERY “PROBLEM JOB” YOU HAVE! Why do 


You don’t have to resign yourself to frequent repeated painting on 756 LAUNDRIES 
ae ” . . 

problem” surfaces, using ordinary maintenance paints. In thousands 
of plants and buildings, for 68 years, Tropical heavy-duty maintenance use TROPICAL? 
paints have been solving these “problem jobs” effectively. Tropical . . « because moisture, paint’s 
fresh-mixed paints are specially formulated for the really tough applica- greatest enemy, meets its match 
tions. That’s why they far outlast ordinary maintenance paints and in Tropical heavy-duty paints. On 
endure where the service is severe! To select the right paint for the job, wood, metal and masoary, on 
in the right quantity, and for correct method of application, use the water softeners, machinery Goors, 
expert service of the Tropical man in your community. Write us today! walls—where ordinary mainte- 


nance paints are defeated by rust, 


Since 1883 rot and acids, Tropical paints give 


HEAVY-DUTY MAINTENANCE PAINTS 


a P C/I. F R E E ! Send for your copy 


SUBSIDIARY OF PARKER RUST PROOF COMPANY of the “Industrial Paint Index"— 
MAKERS OF a quick, convenient reference 


BondersiS chart for a multitude of main- 


= tenance paint applications! 


THE TROPICAL PAINT & OIL COMPANY, 1110-1300 West 7Oth St., Cleveland 2, Ohio 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Owner Ray Rothschild gives a routeman instructions 
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Some of Overnite's 25-pound and home-type washwheels 


Launderette Suffers Growing Pains 


New York store operates four routes, 


boosts weekly 


sales to 


$1,300 


By JAMES A. BARNES 


OVERNITE LAUNDRY SERVICE IN WHITE 
PLAINS, NEW YORK, is expanding business 
owned and operated by Ray Rothschild, which opened 
as a launderette in April, 1948, and is now operating 
three routes all year with a fourth in the summer 
months. Weekly sales volume averaged $350 when the 
store first opened. Last year the weekly volume averaged 
$1,300. 

The evolution of the business over the past three 
years is interesting. Original equipment consisted of 24 
home-type Washing machines and a 17-inch extractor. 
A year later the extractor was traded for a 20-inch size 
model and a gas heated tumbler was added. Another 
gas heated tumbler was installed a year after that and 
the following year a second 20-inch extractor was 
bought. In May, 1951, a 30 hp. oil fired steam generator 
set was installed and a steam heated tumbler added 
to the productive equipment. Last October seven of the 
home-type washers were removed to make room for 
four 25-pound open-end washers with semi-automatic 
controls and an additional extractor set between them. 

Originally customers loaded their own work into 
the washing machines. Today, 50 percent of the cus- 
tomers who come into the store pay the additional 10 
cent charge to have the machines loaded for them. 


Routes are started 


Within two months of opening, Rothschild com- 
menced operating his first route. It was a humble be- 
ginning. He drove his own automobile to the neighbor- 
ing towns of Armonk, Mt. Kisco and Pleasantville to 
introduce himself to prospective customers, explain the 
service and solicit their business. Each day he visited 
a different town. That summer he bought his first truek. 
It was a used vehicle but it served his purpose well. 
In June, 1949, he traded it in on a new model and an 
additional new truck was purchased during each of the 
following two summers. The fourth truck was bought 
last September. 

His routes now cover two-thirds of Westchester 
County and a part of Fairfield County in nearby Con- 


necticut on a regular schedule every week all year 
round. In the summer, all of Putnam County, New York, 
is covered and a route operates into New Jersey up to 
a 50 mile radius from the store, Services offered on the 
routes are damp wash at $1.09 minimum charge, fluff 
dry at $1.49 minimum, and dry fold at $1.79 minimum. 
The minimum charge on all three services covers the 
first 12 pounds of laundry. Additional poundage is 
charged for at the rate of six cents, nine cents, and 10 
cents per pound for each of the services respectively. 
A completely finished bundle is also available on 


A spring steel device simplifies loading customers’ laundry bags 
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Standard Open-Pocket Type 
"400" with shell doors in oper- 
ating position. Compact, easy 
to clean — occupies minimum 
floor space. This "self-contained 
completely automatic” washer 
is the work-horse and money 
maker for the heart of the 
plient—the washroom. 


Absolute error-free control over every type 
of wash—linens, color, silks, family flats, fugu- 
tives, etc. Select the formula desired, punch it 
on the cylinder and ROBOT does the rest. The 
same formula . . . the same pre-mixing . . . the 
same timed wash-cycle . . . for every load just 
by pushing a button. 

This completely automatic operation frees 
the operator for other duties . . . sorting, ex- 
tracting, dry finishing, etc. means more produc- 
tion—more profits. 


Fit ROBOT into your picture to-day! ! ! 


Division of The Wolf Company 
Chambersburg, Penna. 
Please send without obligation full information 


on ROBOT Self-contained Automatic Washers. 


Nome 


Compony 


Address 


City Zone State 
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Model "400", 4-pocket ROBOT 
with “ROLL-OUT". This new 
labor saving feature eliminates 
stooping or bending. Washman 
just rolis the work off the shelf 
with a natural arm motion, 
saving valuable time and 
energy. Available in the 44” x 
64” type "300" and the 44” x 
84” type "400" ROBOT washer. 


LAUNDRY MACHINERY SALES 
DIVISION OF THE WOLF COMPANY 


PENNSYLVANIA 
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THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 
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the routes. This work is washed and extracted at the 
store and sent to a neighboring laundry for finishing. 
Overnite charges customers the same list prices for 
this service that the plant which does the finishing 
charges its customers. The arrangement has worked 
well, but Rothschild explains that he does not push this 
service, It is there only if the customer asks for it. 
Weekly sales of this service are averaging around $300. 

The usual launderette-type price structure still ap- 
plies for those who bring their work to the store. The 
price is 40 cents for washing and extracting a bundle. If 
the bundle weighs more than nine pounds an additional 
machine must be used and the customer is charged an- 
other 40 cents. Bleaching and bluing cost five cents per 
machine load additional for each operation. Drying in 
the tumblers costs another 30 cents. 

In analyzing Overnite’s sales picture it is interesting 
to note that its route sales now constitute 80 percent 
of total sales volume. Further, the store business has 
dwindled to the point where it is only 50 percent of what 
it used to be. This suggests, of course, that Overnite 
is gradually becoming more of a route sales type of 
operation than a launderette as time goes on. 

Another striking fact brought out in analyzing Over- 
nite’s sales is the seasonal eyele. The highest winter- 
time route volume averages $700 per week. However, 
last summer a route salesman averaged $1,050 weekly 
for nine weeks. The bulk of his business was picked up 
from summertime vacationers who had moved out 
from the city only temporarily. 

Speaking of his routes, Rothschild explains that last 
summer he had his two permanent routemen plus two 
summertime employees out on the trucks. In the winter 
he handles one route himself and only has two routemen 
in his organization on a permanent basis. He builds the 
routes himself to the point where he has them in shape 
to turn over to his routemen. This keeps him in intimate 
contact with his customers and enables him to put men 
out on the routes only after careful, thorough training. 


Customer control plan 

A very simple but effective sales control system has 
been devised and put into operation. It consists of an 
individual 2 x 5 ecard for every customer who has ever 
sent in any work. Beside the customer’s name, address 
and phone number, the card has a “customer control” 
number. This number consists of four digits. The first 
digit constitutes the route number and the remaining 
three digits are the customer's individual number. The 
complete four-digit number is also stencilled on her 
laundry bag. The three last digits are assigned by the 
store in the order of route stops. 

Each routeman carries his customer control cards 
with him and, because the customer’s number appears 
on her bag, he loads his truck in numerical order and 
has his route completely organized before he ever leaves 
the store. 

The control cards are used at the store for careful 
follow-up by mail and phone of any customers who may 
be slipping away. Each card is flagged with a celluloid 
tab at the top. The color of this tab indicates whether 
she is a once-a-week, every-other-week, or irregular 
customer. Also, the type of service and the weight of 
her bundles each time they come in is recorded. The 
system requires only the daily attention of each route- 
man, plus Rothschild’s follow-up. 

Advertising has consisted of direct mailings to poten- 
tial customers on a regular basis. Lists are taken from 
the telephone directories. Also, regular schedules have 
been maintained in the local newspapers of the towns 
worked ever since the store first opened. These have 
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been effective. However, Rothschild considers his most 
effective promotion to be door knob hangers with re- 
turn posteards attached which he distributes in all com- 
munities he serves. He hires youngsters to place these 
door knob hangers for him after school hours 

In a further effort to keep his routemen productively 
busy, he also uses a very tactfully worded card which 
the routeman leaves at a customer’s door if he ealls on 
a regular day and the bundle is not ready. The card 
merely informs the customer of the call and requests 
that she have the bundle ready when he calls at a fu- 
ture time he marks on the card. Customers have gladly 
cooperated in this plan and none has taken offense. 

Total number of productive employees inside the 
plant is only three during winter months. In the sum- 
mer this force is expanded to six or seven. Summer- 
time volume of work is usually twice that of winter 
volume. 


Employee benefits 


Productive employees are allowed seven days sick 
leave per year. For every month a girl is neither late 
nor absent one-half day’s pay is added to a bonus 
she will receive at the end of the year. If she achieves 
a perfect attendance and promptness record for the 
entire year an additional two weeks pay is added to the 
bonus. No production incentives are in use at the plant. 
Each girl is paid on a straight base rate plus overtime 
basis. Every employee receives a $2,000 life insurance 
policy, hospitalization and surgical insurance for her- 
self, his or her spouse and all children under 18 years 
of age. The routemen also participate in this plan and 
all costs are borne by the management. 

It should be pointed out that all of the work brought 
in from customers on routes is washed in the 25-pound 
open-end machines except for fugitives. The latter are 
washed only in the home-type equipment. The route 
bundles are handled on an individual basis. In other 
words, each customer's work is washed in a separate 
wheel. Rothschild seems to have adopted this tech- 
nique for its virtues from a production point of view 
rather than sales appeal because he does not feature 
this in his advertising copy. 

A complete washing formula of 27 minutes duration 
is used for work in the open-end wheels. A similarly 
complete formula of 33 minutes duration is run in the 
home-type machines. This has resulted in a much higher 
degree of quality than is frequently found in many laun- 
derette operations. 


Plans for expansion 


Rothschild has plans for adding another route this 
spring. However, his plans for expansion of the plant 
itself are still very much in the nebulous stage. He 
recognizes that, with the addition of steam, he ean 
now think about finishing equipment. However, his 
present store has only 600 square feet of floor space 
and finishing equipment takes room. Further, he is 
located in a section of town which has recently been 
re-zoned. Under the new regulations, he can stay where 
he is but he cannot expand the area of his plant. This 
poses a definite problem. 

The idea of a drive-in, strategically located in West- 
chester County, appeals to Rothschild. Maybe that’s 
what the evolution of his business will come to. Mean- 
time, he is bursting at the seams with work in his store 
and turning it out fast. Better than half of his route 
business is delivered the same day it is picked up, The 
balance is always ready within 24 hours. His customers 
like this service. So does he. @ 
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THAT 


THAT RINGS YOUR CASH REGISTER 


Business goes where it is made welcome. And there's 
nothing like a modern, inviting store interior to bring 
in the business. 


Now—Hoffman makes it easy for you to modernize by 
providing prefabricated counter and wall sections 
that can quickly transform your shop into a show- 
place. No need to contract with an army of trades- 
men. You simply select from a catalog the design, 
color combinations and sizes your store area requires. 
All sections are delivered complete, even to fluores- 
cent fixtures and lamps. They are easily erected and 
can be moved to other locations. 


If you've been mulling over a modernization, get the 
complete story on Hoffman's new service. It's an all- 
in-one package you'll find it hard to beat for con- 
venience, low cost and easy terms. Write or call us 
now for information—there’s no obligation. 


U.S. HOFFMAN MACHINERY CORP. 


Colorful, Prefabricated Sectional Display Units 
Engineered to Fit Your Floor Plan Specifications, 
Regardless of Size. 


makes it possible to set up 
i, are Baichad 


Combination of 
wall or divider units to fit your requi 
with tempered masonite surfaces and baked-on colors for easy clean- 
ing with a damp cloth. Wall units can be supplied with symbolic air- 
brush murals as well as with your name or sales message in “indirect” 


lighting. 


Cashier or Marking Counters, Railings, 
Shelves and Desks in Harmonious Color 
Combinations and Choice of Designs. 


ASK YOUR HOFFMAN REPRESENTATIVE FOR 
HELP WITH YOUR MODERNIZATION PLAN 


TOPS IN VALUE e ... SINCE 1905 


05 FOURTH AVENUE, NEW YORK 3. N. Y. 
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PART II 


Conditioning 


By RAYMOND W. AHR 
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Water Supply and 


ALTHOUGH WATER DOESN’T COST VERY 
MUCH, how you use it has a significant effect on your 
profits. It may surprise you to learn that use of un- 
treated water in many localities will waste from 40 to 
80 cents of every dollar you spend for washing supplies. 
The chart below, prepared by the American Institute of 
Laundering, tells how much soap is wasted by varying 
degrees of water hardness. 


Parts per Lbs. of neutral soap wasted 

Hardness in million per 1000 gal. of water 
grains/gal. (grains/gal. x 17.1) because of hardness 

1 17.1 5 

2 34.2 3.0 

3 51.3 4.5 

4 68.4 6.0 

85.5 7.8 

7.3 128.25 11.2 

10 171.0 15.0 


Hard water reduces your profits in two other im- 
portant Ways. 

The first is quality. One of the reasons that laundries 
are in business is that they are supposed to be able to 
wash clothes cleaner than the housewife can. The laun- 
dry’s superior washing equipment and supplies do their 
part, but it is very difficult to do a good washing job 
with hard water. The salts which make water hard con- 
vert soap from a cleansing agent to sticky, insoluble 
particles which entangle dirt and adhere to fabrics. 
When ironed, these particles soften and penetrate into 
the fabric, causing stains, grayness, and generally un- 
satisfactory work. 

The latest AIL—P & G consumer survey, in telling 
what laundry customers dislike about the laundry, 
stated that 12 percent complain that laundries don’t 
clean clothes well. In reporting what people who have 
tried self-service dislike about it, the survey reported 
that “Don’t get clothes clean” is the chief fault. Clearly, 
then, an operator who takes his chances with hard water 
is asking for trouble. 

Hard water grayness can be overcome, to a certain 
extent, with extra use of bleach. Extra bleach makes 
the clothes whiter, but it has a damaging effect on fabric 
tensile strength and runs up supply costs still higher. 


Hard water also causes trouble in your power plant. 
By precipitating its salts on boiler surfaces and in hot 
water lines, it forms heat wasting scale. This increases 
your fuel costs, slows down your flow of hot water, and 
can eventually ruin your boiler and piping. 


What makes water hard? 


Just what is hard water and how does it get that way? 
Hardness is measured in “grains.” One grain is equal to 
the soap-destroying power of one seven-thousandths of 
a pound of calcium carbonate in one gallon of water. 
Or, it ean be stated in parts per million (ppm.). One 
grain per gallon equals 17.1 ppm. This hardness varies 
tremendously from area to area. Some sections of the 
country are blessed with water of nearly zero hardness. 
Others have water of over 70 grains hardness. Hardness 
may vary as much as three or four grains in wells that 
are only a few hundred feet apart. 

There are three types of hardness—temporary, per- 
manent, and total. Temporary hardness, consisting of 
bicarbonate salts, may be removed by heating. Perma- 
nent hardness, most commonly consisting of calcium 
and magnesium salts, causes most of the trouble. Both 
types are most conveniently and economically removed 
through use of a zeolite water softener. Total hardness 
is the total of the temporary and permanent hardness. 

The wonderful quality of water which lets it dissolve 
dirt in clothes also, unfortunately, lets it dissolve chem- 
icals and impurities from the ground. Water is rarely 
usable for laundering purposes in its natural state. 
Surface waters—lakes, rivers, reservoirs, ete—are apt 
to be more free of dissolved impurities than well waters. 
However, surface waters are partially fed by springs 
and, hence, contain some of the harmful salts picked up 
from the earth’s crust. Surface waters are also apt to 
contain a good deal of suspended matter, such as sand, 
clay, iron, sewage, ete., and these must be allowed to 
settle if the municipal water supply has not already 
removed them. This settling process, called sedimenta- 


In the average hard water area, use of a water soft- 
ener can save from 40 to 80 percent of a plant's 
supplies cost. 
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Specialists in Laundry Cleaning Products 


Cirele B Laundry uses Wyandotte Arlac-Skortex “one-shot” formula. 
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One-Shot Formula speeds up washroom, 


eliminates need for new 


66 PP eEcause of increasing volume, we 

B were considering the purchase of 
another washwheel,” relates Mr. R. H. 
Neddersen, manager of the Circle B 
Laundry, San Bernardino, Calif. “When 
we went on Wyandotte’s ‘one-shot’ 
formula, the speed-up in the washroom 
made this purchase unnecessary. And 
even more important, the cold-water 
rinsing in the ‘one-shot’ formula has cut 
our fuel bill considerably and eliminated 
the need of buying increased hot water 
facilities.” 


Arlac and Skortex 


The “one-shot” formula is a combination 
of Wyandotte Arvac,* an 
activated compound with 
extremely high soil sus- 


pension and whiteness retention prop- 
erties, and Wyandotte SkortTex,* a 
powerful but gentle promoted synthetic 
detergent. When added to the break, 
these two products provide lasting soil- 
removing power that carries over to the 
bleach operation. They produce cleaner, 
brighter cottons with only one addition 
of supplies to the washwheel. Then cold 
water alone may be used for rinsing. 


Better quality, too! 
“In addition to actual monetary sav- 
ings,” adds Mr. Neddersen, “we have 
improved our quality. We honestly feel 
the Arlac-Skortex ‘one-shot’ formula is 
far superior to other formulas based on 
the use of soap.” 
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equipment 


Wyandotte’s specialized laundry prod- 
ucts and experienced laundry specialists 
can help you, too. Why not call your 
nearest Wyandotte service representa- 
tive today? Wyandotte Chemicals Cor- 
poration, Wyandotte, Michigan; also 


Los Angeles, California. 
*REG. U.S. PAT. OFF 


yandotte 
CHEMICALS 


Helpful service representatives in 88 cities 
in the United States and Canada. 


Largest manufacturers of specialized cleaning products for business and industry 
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tion, is made more efficient if chemicals are added 
which coagulate the suspended matter. 


How can you tell if your water is hard? 

The easiest way is to ask your supply house or the 
representative of a softener manufacturer to test it for 
vou—a service they are usually glad to perform. 

If, for some reason, you prefer to test your water 
yourself, it’s a simple matter. Kits are sold by the 
supply houses and, if you wish, you can collect the 
necessary equipment yourself. You need a small bottle 
or graduate with a liquid level marking indicating 
50 c.c,, an eye-dropper, 50 c¢.c. of distilled water, and 
a supply of synol standard soap solution, This soap so- 
lution is prepared so that one e.e. (eubie centimeter) 
will neutralize one milligram of calcium carbonate or its 
equivalent in soap-destroying power. The eye-dropper 
is calibrated to determine the number of drops to a c.c. 
In testing, soap is added to the 50 ¢.c. sample of water 
until a suds that will last five minutes is just formed, 
and the number of ¢.c. of soap used is noted. To caleu- 
late results, multiply the ¢.c. of soap used by 20 to find 
ppm. or by 1.17 to express it as grains of hardness. In 
caleulating, first subtract the amount of soap needed to 
forms suds in distilled water, usually .3 ¢.c. 

In titration to determine temporary hardness, more 
equipment is needed. This equipment consists of a bu- 
rette to accurately measure quantities, a flask to con- 
tain the sample, 1/50 normal sulphurie acid, and methy! 
orange indicator. In use, a 50 ¢.c, sample of the water is 
placed in the flask, several drops of methyl orange 
added, and then the acid is added until a color change 
in the methyl orange occurs. The amount of acid used is 
noted, and e¢.c. of acid used times 20 gives ppm. bicar- 
bonate or temporary hardness, 

An approximate method of determining permanent 
hardness consists of first carefully heating the water 
to precipitate temporary hardness and then testing with 
a soap solution. 

The map which accompanies this article shows, in 
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Illustration shows water soften- 
ing unit of the type commonly 
used by laundries in hard water 
locations. Calcium and magnesium 
salts dissolved in water are re- 
moved by water passing through 
zeolite in tank. Zeolite is re- 
newed by flushing it with brine 
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Wash Water Distributor 
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Courtesy Permutit Co, 


general, how hard water areas are distributed through- 
out the country. As stated above, however, hardness 
varies tremendously from area to area. Your own direct 
water supply must be individually tested. 


How can you get rid of hard water? 

As a general rule, larger plants will find it profitable 
to soften waters even as low as one grain hardness. If 
water is over two or three grains hardness, even the 
smallest plants should soften their water. 

The exchange method of water softening, commonly 
called the zeolite process, is the one used most. The 
process consists of permitting the water to contact in- 
soluble compounds of sodium, silicon, and aluminum 
known as zeolites. Then a chemical reaction takes place 
in which the objectionable calcium and magnesium in 
the water are replaced by the relatively harmless sod- 
ium of the zeolite. When the zeolite has become ex- 
hausted and lost its ability to give up sodium, the sys- 
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“a dream come true for you” 


@ Laundryowners who appreciate a really fine flat- 
work ironer have long wished for and dreamed of just 
such an ironer as SUPER-SYLON ... the ironer with 
every advanced feature for greatest capacity, highest pro- 
duction and finest quality ironing at lowest cost. 

Now AMERICAN engineers have added another im- 
portant improvement to SUPER-SYLON’s many plus 
features . . . grease-gun lubrication for the ironing rolls, 
apron and ribbon feed rolls, drive shafts, spur gears and 
practically all friction points. Yes, and as an optional 
extra, SUPER-SYLON can be furnished with centralized 
grease lubricating system. Think what that means in 
simpler, easier maintenance to assure SUPER-SYLON’s 
constant, top-notch performance. 

In addition to this latest advanced feature, SUPER- 
SYLON also has all of these proved improvements : 


* Large 1334” dia. Rolls give approximately 20% more 
heated surface under pressure, to produce finest quality 
ironing at greater speed. 

* Designed for use with steam up to 125 lbs. pressure, 
which produces more heat for ironing at higher speed. 
* Positive Pressure Indicator shows at a glance whether 
or not correct ironing pressure is being applied. 

* Rolls can be raised 3 inches from Chests during idle 
periods or for repadding .. . Protects padding and saves 
time and work ir repadding ironer. 


x Patented Hamilton Spring Padding with full vacuum 
features . . . Improves quality, increases ironing capacity 
and reduces padding costs. 

% Close-grained Meehanite Metal chests, cast in AMER- 
ICAN's own foundry by skilled craftsmen with years of 
specialized experience in making flatwork ironer chests. 
% Improved-design copper tubing connections from 
ironing chests to steam inlet and return headers, supply 
steam more efficiently, keep chests hotter. 

% Smooth, Silent Roller-Chain Drive to ironing rolls, 
aprons and ribbon feed . . . Practically noiseless at all 
speeds; greatly appreciated by workers, favorably im- 
presses plant visitors. 


Make your dream come true by installing SUPER- 
SYLON, the most productive, finest performing flatwork 
ironer ever built, with all the advanced features you've 
always wanted. Available 4, 6, 8 and 12-roll sizes. WRITE 
TODAY for new, fully illustrated catalog. 


AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINNATI 12, OHIO 


‘as 
Mace’ 
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Small Plant Softener Savings 


The XYZ Laundry washes 2,000 nine-pound bundles 
per month. At 30 gallons per load, the plant uses 
60,000 gallons of water per month. Water supply is of 
10 grains hardness. 


At 10 grains hardness, 15 pounds of soap are wasted 
per 1,000 gallons. Thus 900 pounds of soap are 
wasted per month. At $.15 per pound for soap, $135 
go down the drain each month. 


Water softener plus installation costs $1,200. Soft- 
ener expenses (for salt at $18 per ton) are $13.50 
per month. 


Thus the softener provides a net saving of $121.50 
per month. The softener will pay for itself in approxi- 
mately ten months. 


From the 11th month on, the return on the softener 
investment will be $121.50 per month. 


tem is regenerated by common salt brine (sodium 
chloride) which replaces the sodium in the zeolite. The 
accumulated hardness is flushed down the drain and the 
softener is again ready for use. 

There are two types of zeolite softeners in use. The 
open, gravity type consists of an open tank containing 
a bed of zeolite over layers of successively coarser sand 
and gravel through which the water percolates and is 
softened in passage. The closed type is similar to this 
gravity type except that the entire unit is closed and 
water passes through under pressure. The illustration 
on page 24 of a downflow water softener illustrates a 
typical modern installation, In regeneration, water is 
first passed up through the softener in order to loosen 
the bed of zeolite so that accumulated waste products 
may be flushed out. After this, sufficient brine solution 
is added to restore the exhausted mineral to the sodium 
zeolite form. This amounts to a little over half a pound 
of salt per thousand grains of hardness. For example, 
a softener with a capacity of 5,000 gallons of water ten 
grains hard would require 27.5 pounds of salt for re- 
generation. 

After the brine solution has been passed through the 
softener, water is run through the softener to rinse out 
the accumulated hardness and excess salt. Thorough 
rinsing assures proper operation, 

Justification of the use of a water softener is self-evi- 
dent. One thousand gallons of water of one grain hard- 
ness will destroy about 1.5 pounds of soap, precipitating 
it on the clothes washed. It is calculated that a water 
softener of the zeolite type operating on water of six 
grains hardness will pay for itself through supplies 
savings in 18 months. Proportional savings, depending 
on water hardness, are found in other locations. 

Operation of the water softener is checked by use of 
a standard soap solution to indicate need of regenera- 
tion. The test is a simple one. The addition of a given 
amount of standard solution to a suitably sized sample 
gives a suds if the water is still soft. If no suds appear, 
regeneration Is necessary. 

Only reasonable care is necessary to assure the proper 
functioning of a softener. It is a long-lived piece of 
equipment, having no integral moving parts. A coat of 
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paint at indicated intervals will preserve the life and 
outside appearance, Back-wash rates must be such as 
to prevent blowing out the zeolite bed. (A barrel placed 
under the waste line will catch much of the zeolite that 
does come through.) Lack of backwashing may lead to 
channeling of the bed and coating of the zeolite with de- 
bris. As erosion of the zeolite particles will gradually 
reduce the depth of the bed to an impractical minimum, 
addition of a new supply is necessary from time to time. 

Hard water may also be softened by a precipitation 
process. The precipitation process involves heating or 
the use of a lime-soda ash softener. The process con- 
sists of the addition of lime (calcium hydroxide), and 
soda ash (sodium carbonate) to the water supply. These 
chemicals react with the hardness salts to produce in- 
soluble salts which precipitate and settle to the bottom. 
Then the purified water can be drawn off. The amount 
of lime used depends on the temporary hardness of the 
water, and the amount of soda ash on the permanent 
hardness. 


Iron problems 

Iron in the water supply is a real bugaboo in certain 
localities. No matter how it gets into the water—either 
from the water supply itself or from corrosion in the 
pipes—it must be removed. 

Iron in the water and good color in laundered work 
just don’t go together. Very small iron concentrations 
build up in whites to form a faint yellow to reddish- 
brown cast. Starched work turns sickly yellow. Cellu- 
lose acetate fabries pick up iron even more than cot- 
ton. Iron speeds up the action of bleach so much that 
fabrics are severely weakened. Pin hole damage ap- 
pears. 

If the iron concentration is low, a good iron-removing 
sour is helpful. If the concentration is high, other meth- 
ods must be used. A zeolite softener will remove ferrous 
iron salts. The softener will not remove soluble ferric 
iron salts, and these salts will even interfere with the 
action of the softener by coating the zeolite particles. 
They may be effectively removed by a lime-soda ash soft- 
ener. Equipment is available which oxidizes these salts 
through compressed air in a pressure tank, followed 
immediately by filtration through a bed of sand. 

The only real and permanent cure for iron in the 
water supply from corroded plant piping is replacement 
with copper or brass piping. Temporary correction may 
be gained by coating the interior of the lines with a 
thin film of silicate. Recommended amounts are 15 ppm. 
sodium silicate injected in the lines with the water sup- 
ply until correction, after which this amount is reduced 
to half. This amounts to about one quart of liquid ‘sili- 
vate per 10,000 gallons of water at the start of treat- 
ment, Deaerators, consisting of vacuum systems over 
heated water, help combat corrosion in piping through 
removal of air and oxygen in the water supply. 

In brief, water in its natural state is rarely entirely 
suitable for laundry use. Impurities must be removed 
either by treating in the washwheel, or previous to it. 
Treatment through chemical neutralization and precipi- 
tation in the washwheel is costly and demands excessive 
controls. Treatment previous to washroom procedure 
is normally less complicated and more accurate. The 
most commonly used equipment for this purpose is the 
zeolite water softener. @ 


Be sure to read next month's Primer article on Soap. 
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HOW A PURKETT “BIGMOUTH™ 
CAN SAVE YOU MONEY, TOO! 


"In these days of rising costs, every laundry operator is faced 
with the necessity of making each part of his operations pay 
—large or small. When you install a Purkett ‘‘BIGMOUTH” 
Tumbler, you are employing a piece of equipment that can 
show a profit and pay for itself in less than a year. Yes... 
many laundries have proved this. The 48” tumbler has the 
capacity to keep any one flatwork ironer busy. This will enable 
the elimination of many unnecessary movements in your flat- 
work production; produce the same volume in less time, at 
less cost per day. 


FEATURES: 


Enormous Capacity 
Automatic Reversing 
Eliminates Hand Shaking 
Unloads Without Choking 
Warms Tumbling Goods 
Loads, Unloads Non-Stop 


NEW 48’ “BIGMOUTH” 


The most efficient tumbler on the market today with its 32” cone 


opening and large capacity. Holds up to 60 Ibs. of small pieces— 
45 lbs. of sheets. Eliminates hand shaking and speeds the supply 


of flatwork to your ironer. Unloads maximum capacity of sheets 


without twisting or choking. 


THERE’S ALSO A 72” “HEAT CONDITIONING” 
PURKETT “BIGMOUTH” TUMBLER 


Available with or without heating attachments and with or without 


For complete details and specifications of 


conveyor loader. A variety of conveyor equipment enables you to both models No. 48 and No. 72, write to 
any major machinery manufacturer, or . . 


choose attachments to fit your needs. 


PURKETT MANUFACTURING CO. 


JOPLIN, MO. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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“Fugitive” small-lot 
pieces are easily handled 
in this small commercial 
stainless steel open-end 
reversing type washer. 


a 

Bags of heavy wet wash are unloaded into 
stainless steel containers, then hoisted to this 
54” unloading type stainless steel extractor 
where they are whirled damp-dry. 


The stainless steel floating heads of these air- 
operated pressers have proved to be three times 
harder than other heads and resist pitting or 
marring by buttons. 


4 Stainless steel is ideal for working tables and 

chutes, too. Here, finished linen is conveyed to 
floor below through special chute having an 
abrasion-resistant stainless steel bottom. 


Names of equipment manufacturers furnished upon request. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Stainless Steel Equipment 


... Super-Tough and Super-Saving on every laundering job 


A great variety of laundry equipment is made of ENDURO Stainless Steel. 
It offers you the great strength and toughness of an alloy steel. It resists 
scratching, denting, and cracking. Resists rust and corrosion, does not 
tarnish, is unaffected by washing compounds, is easy to clean. Solid stain- 
less steel, it has no plating to wear away, never needs refinishing. 

As a result, ENDURO refuses to break down or wear out in hard daily 
laundry use. It keeps equipment on the job year after year . . . needing 
no replacement ... at a minimum of maintenance ... saving expense... 
paying its way ... paying a profit. 

Where your future plans call for new equipment, think ENDURO. Even 
though some types of stainless steel currently are restricted in application, 
Republic is glad to submit recommendations at any time upon request. Write: 


REPUBLIC STEEL CORPORATION 


Alloy Steel Division « Massillon, Ohio 
GENERAL OFFICES + CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N.Y. 


specially-built stainless steel EN DU RO) STi \ STE EL 
starch cooker. Even the pail ; 


is stainless steel! 
Other Republic Products include Carbon and Alloy Steels—Pipe, Sheets, Tubing, Lockers, Shelving, and Fabricated Stee! Building Products 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Box for Tumble Bags 


Manager Herb Hering at the 
Ideal-Troy in Peoria, Ill., runs a 
smooth operation and isn’t above 
a bit of improvising where it will do 
some good. Here’s something for 
those of you who use paper bags 
for tumble work. The Ideal-Troy 
makes use of a plywood box at 
the side of the wrap-out table to 
hold the bag. The bottom is made 
of Prestwood to prevent danger of 
splinters, since part of the front 
of the box is cut away so that the 
operator can slide her hand under 
the bag to remove it. Half a dozen 
small holes in the Prestwood bot- 
tom keep suction from preventing 
easy removal of the bags. 


Go-back Flatwork Flags 

In order to take some of the 
guesswork out of handling go-backs 
at the flatwork ironer, the Ideal- 


Troy uses a set of three flags for 
each go-back. Flags in each set are 
identical, both in shape and color, 


of Front Cot Away 


knables Operate Ty Side 
Hand Under bag Remove 


1s 


Prestwood Box 


/ Botton, Sides 
of Plywood 


~~ Bottom of Box 
% Break Suction 


but each set is completely different 
from any other set. The combina- 
tions of shapes and colors seem 
unlimited, as seen in the illustra- 
tion. In case of a go-back, one 
flag is placed on the folded work 
and the other two flags return to 


Go-8ACK FLAGS" FOR FLATWORK 
(GETS OF TAREE DEXTICAL PIECES) 


the feeder with the go-back. One 
flag precedes the go-back through 
the ironer while the other one fol- 
‘ows. The go-back, along with the 
turee flags, is placed with the folded 
bundle as a signal that the bundle 
is ready to wrap out. 

Sounds like a trivial thing, but 
lots of plants are going crazy on 
account of mixups in this depart- 
ment. Even a good folder may get 
confused if a go-back is slightly 
delayed and she has to decide 
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which of two or three stacks on the 
table gets the extra piece. Then 
too, without some such marking 
too many incomplete bundles are 
wrapped out by a harried wrapper. 


Sides OY Rod 
Red atvind Ppe 


— Ficor 
i 
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Between Floors Conveyor 


Never realized so many launder- 
ers were so interested in a way to 
transport finished drycleaning from 
one level to another. Bill Palmer 
and I saw this in Omaha quite a 
while back, and Bill wrote it up in 
a story for National Cleaner & 
Dyer, which is the long way of say- 
ing that I slipped up by not draw- 
ing it up in this column at the time. 
(Besides, it’s hard as heck to il- 
lustrate and explain.) 

Mainly, it consists of a farm- 
cultivator “link belt,” four drive 
sprockets, and an electric motor, 


KRhaprody in Sellew 
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Temperature changes never affect Satinette. Cook it once .. . use 
it until gone. It flows freely whether it’s hot, warm or cold. That 
alone saves work ... time . . . money. And Satinette’s better 
penetration, flexibility, and smooth, uniform surface 

saves your reputation for quality work. 


THE KEEVER STARCH COMPANY, COLUMBUS 15, 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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all inside a light weight metal 
housing so the garments don't come 
in contact with the link belt. This 
makes a box-like conveyor of about 
the same proportions as a necktie 
box. (About a 15-foot-long neektie 
box!) As I reeall, the box is about 
four feet wide, or a little better, 
so that garments passing in op- 
posite directions won't touch each 
other, 

This contrivance is held in place 
so that it extends from a point 
seven feet above the floor of the 
first story up through the ceiling 
to a point about seven feet above 
the floor of the second story. 

Now here is the part that may 
throw vou, but try to follow. 
There’s a slot cut in the face of 
the metal housing in the shape of 
a rectangle with rounded corners. 
Out of this slot) protrude knobs 
already welded onto the link belt. 
With the link belt traveling slowly 
around this rectangle, hangers ean 
be either carried down to the first 
floor or up to the second floor, in 
cause there is need for a do-over. 

There is considerable ingenuity 
displaved in the rigging of the 
unloading device at both top and 
bottom of the conveyor. These un- 
loaders are triangular-shaped pieces 
of metal fastened in a horizontal 
position just below the slot through 
which the knobs of the link belt 
protrude. The metal triangle simply 
pushes the hangers off the ends of 
the knobs and allows them to drop 
onto what we'll call a “swivel-rod” 
leading to the speed rail. The 
swivel-rod has one end set into the 
speed rail so the other end (onto 
which the hangers drop) ¢an swing 
along with the hanger as it is foreed 
off the carrying knob by the metal 
triangle. A slot beneath the metal 
triangle lets this free end of the 
swivel-rod protrude into the hous- 
ing where a very weak spring pulls 
it back into position for the next 
hanger 

Most important, it seems, is this 
unloading device. The swivel-rod 
idea is tough to illustrate, and in 
the drawing it isn’t plain that the 
end of this carrying rod actually is 
parallel with the triangular un- 
loader. In this way, no matter at 
which point along the metal tri- 
angle the hangered garment is 
forced off the carrying-rod, the 
swivel-rod is in position to catch it. 
That spring on the end of the rod 
must be weak enough so that it 
merely prevents the rod from being 
knocked out of position to receive 
the hanger, and still not strong 
enough to interfere with the metal 
triangle’s job of sliding the hanger 
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off the carrying knob. If the spring 
is too strong it will result in the 
swivel-rod being held at the small 
end of the metal triangle. Then 


the hanger neck would be straight- 
ened out, letting the garment fall. 

There is a control switch on 
both floors to control the conveyor. 


L- Brace 


4 Prestwood 


3 SWIVEL 
CASTERS 


Shirt Cart 

Might just as well tell you, the 
rest of these are from Carl Triebel’s 
Ideal-Troy, too. His son, Jack, and 
Manager Herb Hering were very 
patient with me although they felt, 
like a lot more good operators, that 
these things wouldn’t exactly revo- 
lutionize the industry. But I think 
there are lots of places that can 
use this information. 

Here’s a good cart for keeping 
the shirt units supplied with work. 
Simply built, it’s made of Prest- 
wood and is fitted with four swivel 
casters. No slivers to injure the 
operators or the shirts. These carts 
were instrumental in upping pro- 
duction on a four-girl unit by 100 
shirts a day. Several of these carts 
are kept loaded with work, and 
while the girls must go get their 
shirts, the ease with which these 
carts can be moved and _ their 


1g” 


capacities make a difference. The 
girl brings back an empty and re- 
turns to the unit with a loaded one. 


Spray Gun Holder 

Here’s one way to prevent Mamie 
from beating her brains out with 
one of those spray guns that bounce 
around above her head on that 
inevitable long spring. 

Why not hang the thing on a 
hook at the side of the press? Have 
a hook come out from the under- 
side of the press platform like those 
hooks for steam guns the dry- 
cleaning departments use at their 
spotting boards. Most of the new 
spray guns actually have little 
handle-like affairs on them any- 
how, but they’re pot-metal for the 
most part and wouldn’t last long 
in contact with a metal hook. Herb 
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SOAP BUILDING 
IS EASY? 


There's no trick to building soap in a soap tank. Just 
dissolve the builder, boil up the soap, and it’s built. But 
you don’t wash clothes in the soap tank. What rea//y 
matters is: How well does your builder keep your soap 
built? Where the soap needs help most — where it has 


to go to work — in the wheel. 


Your soap has to stay built even in the rinses — when 
there can be only a little alkaline builder left in the 
wheel. Otherwise, soap will become less and less soluble, 


and some of it will lodge in the clothes. 


IT’S EASY WITH ESCOLITE 


If your builder is ESCOLITE, you won't have to worry. 
ESCOLITE provides soap-building alkalinity right down 
to the last bubble of soap in the final rinses — even 
though you don’t use much of the ESCOLITE. 


That’s because ESCOLITE is securely “buffered” for 
good soap building. ESCOLITE doesn’t “shoot its wad” 
in the break and “peter out’ after the first rinse. 
ESCOLITE stays with your soap until the soap is gone. 


GOOD BUILDING—FASTER RINSING 


ESCOLITE formulas rinse easily and quickly, because 
ESCOLITE keeps your soap built in the wheel — keeps it 
soluble — keeps it active — all the way through. 


Dependable soap-building with ESCOLITE simplifies 
shorter formulas for faster laundry service. Let your 
Cowles Technical Man show you how easy it is to set 
up simple, dependable, money-making formulas with 
ESCOLITE. Call him today through your Cowles Dealer 


—or write us. 


ESCOLITE is available now in multiwall paper 
bags, 100 lbs. net. Try ESCOLITE in this new 
package for ease of handling and storing. 


COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 


ESCO-SAVON* 


of Rockies Only. 
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suggests taping a bend in the hose 
just above the gun connection, to 
make a permanent loop. The press 
operator quickly gets used to reach- 
ing for it and replacing it without 
even having to look. 


Damp Box 

This is a companion piece to the 
shirt cart item. It’s the same cart, 
only here it serves also as a damp- 
box. Made of tempered Prestwood, 
it isn’t bothered by dampness. First 
there is a cut-to-fit canvas cover 
with a long flap that reaches nearly 
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to the floor. Next, a length of clear 


plastic material (bought at the 
dime store) is laid across the box. 
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Shirts are then placed in the box 
on top of the plastic, with the necks 
to the front. The plastic material is 
folded over them, the canvas sides 
are folded over, and that long flap 
in front is brought up to cover the 
top of the whole thing. Makes a 
very nice damp box and keeps 
shirts in good condition even over 
weekends. 


starch Machine 


Starching Sorter 


For this one you need a few 
boards, clip identification, and cus- 
tomers who want various kinds of 
starch in their shirts. It’s simply 
another way to sort out shirts for 
starch. There’s an open stairway in 
this plant which made a handy 
support for a table-like affair. The 
clip attacher, who sorts according 
to starch desired, pushes the shirts 
over to the starcher. The table 
is compartmented off by lengths 
of one-by-ten boards. When the 
clip-attacher clears a lot she merely 
pushes all the shirts across to the 
starcher and starts another Jot. 


New York 
Dec. 29-—12.0% less than last year 
Jan. 5—11.1% less than last year 
Jan. 12— 4.1% less than last year 
Jan. 19— 2.1% less than last year 


Weiser & Co., New York 


LAUNDRY BUSINESS 


New Jersey 
Dec. 29—8.0% less than last year 
Jan. 5—5.0% less than last year 
Jan. 12—0.5% less. than last year 
Jan, 19—3.1% less than last year 

Wetser 


& Co., New York 


Southeast 
Dec.—3.0% more than last year 


J. R. Wilson, Ine., Atlanta 


TRENDS 


New England 
Dec. 29—0.9% more than last year 
Jan. 5—0.2% more than last year 
Jan. 12—3.5% more than last year 
Jan. 19—8.1% more than last year 
Boston 


Carruthers & Co 
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WESTINGHOUSE Type W 


WATER-COOLED AFTERCOOLER 


You can Install 
Westinghouse Type 
Aftercoolers on 
Existing Equipment . . . 
Specify it 
on New Equipment. 


When buying new compres- 
sors—specify the Westing- 
house Single-Stage “Y" for 
double the air and triple the 
protection ... and the Type 
“W" Aftercooler for dry air 
delivery. 


INDUSTRIAL 
» PRODUCTS 


If moisture in your compressed air 
supply is causing complications— 
here’s your answer! This Westing- 
house Water-Cooled Aftercooler 
removes the moisture, delivers dry 
air to your machines. 
Westinghouse Type “W” After- 
coolers have a water-cooled core of 
high-efficiency copper-spined tub- 
ing, housed within a 2%4’’ O.D. 
steel tube which carries the air. 
Cast brass headers provide water 
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connections at ends, air connec- 
tions at top. Entrapped moisture is 
drained from bottom of header by 
removing plugs. Drain cock or au- 
tomatic drain valve available as 
optional equipment. 

Type “W” Aftercoolers are fur- 
nished in three sizes: for 11% and 
2 HP compressors; 3 and 5 HP 
compressors; and 74% and 10 HP 
compressors. Priceand dimensional 
data on request. 


Factory Branch: Emeryville, Calif. @ Distributors throughout the United States . . . Consult your Classified Directory. 


Distributed in Canada by: Canadian Westinghouse Co., Ltd., Hamilton, Ontario 


DIVISION | 


\Y/ESTINGHOUSE 


AIR BRAKE COMPANY 
WILMERDING, PENNA. 
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ON THIS “BALANCED DiIET™! 


A properly balanced diet, doctors tell us, 
is essential to our health and strength. 
And it is equally true that fabrics need a 
“balanced diet” of soap and builders to 
keep them fit . . . to safeguard their 
strength. 

You give your customers’ clothes the 
benefits of a “balanced diet” when you 
“feed” them Ozonite. For Ozonite is a 
scientifically balanced soap — expertly 


compounded from high grade neutral 
soap and selected Tr. to assure effi- 
cient dirt removal, whiteness mainte- 
nance and protection to fabric strength. 
You'll start getting — and continue get- 
ting — top quality work when you start 
using Ozonite. You'll find Ozonite con- 
venient . . . efficient . . . safe . . . eco- 
nomical in time, manpower and money. 
A month’s trial will prove it. 
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Menufactured in sizes from 30x30" up 
te ond including 602x126". Open, Pull- 
“mon “glide out,” of glide out com- 

portments, number ond type fo suit 

Feoquirements. 


ple belt drive assure silent, 
trouble-free operation 

@ Solid cast steel one-piece trun- 

Large, oversize (outhoard type) 
self-aiigning truonioa bearings 


Ait-electric operated dump 
optional 
a Automatic door spotting oP 
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New Lovisiana officers. Standing, 
left to right: Albert Flucke, Jr., 
Calvin Weiser, G. H. Cooper; S. L. 
Garrett, G. W. Cline, Jr., Don Weil. 
Seated, left to right: Earl Rush, 
Vernie Sudwischer (who ducked to 
chuckle), and Travis Taylor 


Louisiana Hits 250 


THIS YEAR'S annual convention of the Louisiana 
Laundry and Cleaners Association was President Vernie 
Sudwischer’s show and rightfully so. Any plantowner 
who takes time enough to roll up 5,000 miles in a year 
travelling through the state getting new members and 
talking to old ones deserves a lot of credit. Our hat’s 
off to Vernie! 

Mrs. Sudwischer is the first to give credit to the mem- 
bers that have worked with her on various committees 
to present what was reported one of the best meetings 
ever held in Louisiana. For the record it was January 
19-20 at the Bentley Hotel in Alexandria. 

The program starting the first afternoon included a 
training film by Stanley Walters. Then J. A. Blackman 
explained how much more effective the legislative com- 
mittee could be in dealing with the legislature now that 
the association represented a greater segment of the in- 
dustry. The session closed with a discussion of problems 
in handling various fabrics, by Paul Jacobsen of the 
Wallerstein Company, illustrated with slide film and 
several hundred samples of fabries. 

Sunday’s session started with a film “This is Louisi- 
ana,” a beautiful and instructive survey of the attrac- 
tions of the state. Then William R. Palmer, editor of 
National Cleaner & Dyer, described the newest trends 
in the drycleaning industry. George Fulton, director of 
research at the NICD, followed with a resume of the In- 


stitute’s findings to date on the use of the “charged sys- 
tem” in the cleaning room. Les Francis, advertising man- 
ager at Emery Industries, stressed the importance of the 
“second bundle”—and how to get it. 

The “banquet” was held at noon to permit delegates 
to start early for home. Featured speaker was humorist 
Jack Major who ranged delightfully through the field 
of “taxes, women and hogs.’ (Didn't know there were 
so many Republicans in Louisiana, did you, Jack!) 
The convention concluded with a demonstration of spot- 
ting fundamentals by Edna M. Geddes. 

The man on the spot right now is Don Weil, the 
new president of the Louisiana association. Mrs. Sud- 
wischer is the gal that gave the association plenty of 
vitamin A, Don is the man to give it the vitamin B. 
Helping him are Calvin Weiser, vice-president, and 
Travis Taylor, secretary treasurer. Emmett Guderian 
is the sergeant-at-arms. The directors are: Vernie Sud- 
wischer, ex officio, John Kean, J. J. Roubique, Calvin 
Weiser, Albert Flucke, Jr., Sheldon Blue, G. W. (Bill) 
Cline, Jr., 8. L. Garrett, Earl Rush, Don Weil, Blan- 
chard Odom, Travis Taylor, G. H. Cooper, and Emmett 
Guderian. 

This doubles the size of the board giving each diree- 
tor a smaller area as his responsibility. It has been felt 
that the previous divisions presented too much of a 
burden to the individual direetors—William R. Palmer 
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PRIME SOHP 


BEA LEADER 
| Give Quality Work | : 
Build Business 


NOW ... for the first time a complete laundry soap that is 
homogenized. It is the new, amazingly improved PRIME SOHP. 
EVERY GRAIN IS BUILT THE SAME. Soap and builder cannot 
separate. The new PRIME SOHP performs miracles with the 
wash ... puts new life in worn fabrics ... keeps them looking 
fresh and new. Never before such constant, uniformly brilliant 
white work. Never before such sparkling colors. And the more 
they’re washed with the new PRIME SOHP, the whiter and 
brighter they get. Be a leader! Give quality work and build your 


business. Order from your Beach Distributor today. 


By the makers of Beachrite, Coldspray, Polersdlle Fluorium, White Cep Blue 
BEACH SOAP COMPANY, LAWRENCE, MASS. ~ 


NEW HOMOGENIZED 
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More Laundryowner Comments 
on *°Prophets of Gloom” 


LAST MONTH WE PUBLISHED some of the letters 
from STARCHROOM subscribers commenting on the edi- 
torials which appeared under the title “The Prophets Of 
Gloom.” Reprinted below are several interesting letters 
which, due to space limitations, could not be ineluded 
at that time. 

Following each comment the subscriber states by what 
percentage his dollar sales and his tonnage volume for 
the first seven months of 1951 exceeded or failed to 


KENNETH L. ROBERTS 

Rapid City Laundry & Dry Cleaners, Rapid City, South Dakota 
“We find we have made a definite gain in 
our household items such as curtains, 
blankets, rugs, ete. They are a good door 
opener and we have pushed the fluff-dry 
service. We encourage bachelor bundles to 
switeh to fluff-dry. We find they send 
oftener and that their bundles get larger 
each time.” 


Comments: 


$ sales 11.6% 
tonnage 5 % 

$ sales 10 
tonnage 4 % 


7 Months: 


Estimated: 


JACK WHITENECK 

Warsaw Laundry Company, Warsaw, Indiana 

“We believe that with proper manage- 
ment, proper sales and advertising, quality 
above all, and service there is nothing 
wrong with laundry and cleaning business 
in spite of tax situation. We also installed 
best machinery to give us a good operating 
percentage.” 


Comments: 


$ sales 
tonnage 

$ sales 
tonnage 


7 Months: 


Estimated: 


BENJAMIN CARNOT 

Cleancraft, Inc., La Jolla, California 

“This is due to a concentrated effort on 
sales. Prompt and satisfactory settlement 
of all claims. Prompt production and de- 
livery schedule on all work. New labor- 
saving equipment and constant supervi- 
sion by competent supervisors.” 


Comments: 


$ sales 22.4% more 
tonnage 

$ sales _ 
tonnage _ 


7 Months: 


Estimated: 


WILLIAM FARNHAM, Manager 
Loveland Steam Laundry, Loveland, Colorado 
“The first four months of the year were 
about 8% under ‘50 but volume has 
picked up since, especially in August 


Comments: 


equal the comparable period in 1950. Also shown is his 
estimate of dollar sales and tonnage volume for the 
entire vear 1951. 

Because the replies reflect considerable thought on 
the part of each writer they form an interesting com- 
mentary on the state of the industry by the men who are 
its managers. They do not represent any scientific 
sampling of industry opinion, They are merely the 
voluntary comments of individual laundryowners. 


which put us 544° ahead of 50 for first 
eight months.” 

1.3% less 

tonnage no change in pricing 


$ sales 3 % more 
tonnage 


7 Months: $ sales 


Estimated: 


CHARLES T. WERNER, President 

Kenosha Laundry, Kenosha, Wisconsin 

“We are happy with 5% increase, We 
dropped a large resort account this season. 
I am sorry we have no true poundage 
figure to give you.” 


Comments: 


$ sales 5% 
tonnage — 

$ sales 5% more or same 
tonnage _ 


7 Months: more 


Estimated: 


WILLIAM PECK MALLORY 
The Model Laundry, Anniston, Alabama 


“It seems to me that the laundries and 
other service industries are in competi- 
tion with the high cost of living. We are 
getting a smaller percentage of the avail- 
able spending. The only solution as I see 
it, we will have to offer a better quality 
bundle—a cheaper service—and sell, sell, 
sell.” 


$ sales 
tonnage 

$ sales 
tonnage 


Comments: 


15% 
20% 
5% 
7% 


7 Months: 


Estimated: 


R. L. SWAN 


Swan & Co., Atlanta, Georgia 


“Operated under trade name ‘Laundu- 


Comments: 
luxe’ an automatic laundry with the 
following services: fluff dry, wet wash, 
family finish, drycleaning, shirts, bachelor 
bundles. The last four items are finished 
outside the plant on a contract basis. 
Business is good,” 


$ sales 8% more 
tonnage 
$ sales 9% 


tonnage 


7 Months: 


Estimated: more 


(Continued on page 44) 
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Correction please! We’ve been saying: 
“Over 70,000 Huebsch Tumblers in Use.” 
That number has grown to 80,000—-and is 
growing larger every day. For commercial and 
self-service laundries...for dry cleaning use... 
for institutional work...you can’t buy better 
than Huebsch. The sales prove it. 


HUEBSCH 


OPEN-END 


TUMBLERS 


If you’re looking for faster drying, easier and 
faster loading and unloading, low initial cost 
and low maintenance cost—you’ll find the 
answer in Huebsch Open-End Tumblers. Steam- 
heated or gas-heated models, in choices of four 
sizes: x 18’’, x x 42”" x 42”. 


4l 
\ | 
| 
Ask your Huebsch representative for complete details—or write us direct 
ii? ‘| INVENTOR AND WORLD’S LARGEST MANUFACTURER OF | 
i : 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL “A 
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COVERS EVERY SIZE BUCK 


300% MORE WEAR 
THAN FLANNEL 


RESISTS PRESSING DOWN 


HIGHLY ABSORBENT 


Try ‘‘Jomac 54” on your severest pressing opera- 
tion. Collar and cuff presses, for example. This 
scorch-resistant fabric will save 25°7-40°% of 
your pad costs and 75% of the time formerly 
spent replacing pads. 

The new 54” width fits every size buck. It’s 
the same long-lasting cloth that in thousands of 
laundries and dry-cleaning establishments is re- 
placing double-face flannel and giving 300°% 
more wear on the average. It’s resilient and resists 
pressing down. 

Write for name of supplier near you and new 
folder with complete data. 


C. WALKER JONES CO., Philadelphia 38, Pa. 


PALE FACE LIKE EM FIGURES? 


Comparative Results of Jomac vs. Flannel 


PERCENT 
OPERATION FLANNEL — 


Collar and Cuff Presses 12 days 
Shirt Body Presses 20 days 
Shirt Bosom Presses 15 days 


80 days 


| 
| 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


* 
ra: $ 
FULL 54” WIDE 
MAC 54” ¢ addin 
2 = ES LEA = 
4 
; 
300 
300 | 
| 
200 | 
: | Ory Cleaners’ Presses........ 20 days 300 
i 


February 15, 1952 STARCHROOM LAUNDRY JOURNAL 


Knack out 
stains 
—Quickly—Surely—Safely AA 
with 
YellowGo 


All-purpose Liquid Reducing Stripper for 
Colors that have Run, Bled or Printed Off 


4 


Ra 


For Stain Removal that’s 


Fugitive dye stains are no problem when j 
you use YellowGo—the controllable liquid certain and safe 
stripper for cotton, wool, linen, silk and syn- get on the 
thetic fabrics. YellowGo is effective on all 
reducible dyes—Yellow, Red, Green, Blue, , 
Purple, Khaki, etc. Works hot or cold, slow or Mileon ‘ 
fast...removes one color from another. kine 


Highly concentrated for maximum economy 
in use, YellowGo also serves as a spotter for 
special stains. 
There’s no substitute for YellowGo 
...order it by name from your jobber 


For FREE Guide to the WILSon SYSTEM 
OF STAIN REMOVAL IN LAUNDERING, 
Dry CLEANING AND RuG CLEANING ask 
your jobber or write direct to 

A. L. Witson CHEMICAL Co. 

Kearny, New Jersey 
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(Continued from page 40) 


H. J. BUELL 

Star Laundry & Dry Cleaning, Webster City, Iowa 

“The percentages below reflect a 6% price 
increase which was put into effect in 
November, 1950, but to a greater extent 
they reflect a shift in type of laundry 
service, We are a small plant that takes 
anything the customer wants to send. The 
shift has been from low rate, commercial 
type work to higher rate family and shirt 
bundle work.” 


Comments: 


7 Months: $ sales 28.7% more 


tonnage 5.4% more 


$ sales 25 % more 
tonnage 5 % more 


Estimated: 


E. V. JOHNSTON, President 


Domestic Laundry, Inc., Wichita 7, Kansas 


Comments: “Due to rapid expansion of city our only 


problem is help. We have added about 


Comments: 

“We have reasonably good routemen under a rea- 
sonably good, honest, industrious, conscientious route 
supervisor, all of whom work at selling. We advertise 
modestly. We deliver a salable grade of work. In spite 
ot these efforts, for two solid years there never was a 
week when our sales equaled the same week the year 
before, except for the summer months which yield all, 
and more, than ean be produced. We dropped about one- 
third of our previous volume. 

During the first part of 1951 this trend stopped. An 
upswing, caused by a number of factors, began in late 
spring. We commenced advertising the Pillow Case 
Wash at $1.50 early in January and kept it up weekly 
until December 1. The beneficial result of this is 
debatable from our point of view. Some motels used 
it several times a week through the busy summer 
season. Some of our regular customers, who apparently 
are well supplied with bed linen, shifted to it, leaving 
us with a lower income from straight flatwork, but the 
standard price income from the soft or fluff dried portion 
in instances where the housewife split the bundle. Some 
of these housewives were taking the soft dry part of 
their bundle to laundromats and their men’s shirts to 
cash-and-carry stores. 

In our decision-to use the Pillow Case Wash, we 
elected not to permit the customer to include shirts. 
This we now believe is a mistake. We wished not to 
have to open and classify the soiled work-——just to open 
a net and dump the soiled work in, thereby avoiding 
opening and damp assembly. 

Our blanket and curtain business was especially good 
in 1951. All summer business was better by over 15 
percent than the previous year due to improved route 
sales activity. Our shirt department was overhauled to 
get better work, with emphasis on sport shirts, and our 
packaging is being improved. 

This is a community of single homes. There are up- 
wards of 1,600 being built each vear. These are equipped 
with all modern household appliances including washers 
and driers, All are financed by one loan from the build- 
ing and loan banks. The detergent manufacturers are 


LAUNDRY JOURNAL 


WILLIAM and ALFRED DALE 


Dale Brothers Laundry, Pittsfield, Mass. 


February 15, 1952 


$22,000.00 new equipment this year. We 
are increasing our percentage of gain in 
recent months over earlier months in the 


year.” 
7 Months: $ sales 17% % more 
tonnage do not keep 
Estimated: $ sales 22 % more 
tonnage _ 


IRVING SPITZ, President 


Spitz Cleaners, Inc., Schenectady, New York 


“We started doing shirts in March, 1950. 
We started doing regular family laundry 
February, 1951. Naturally from nothing 
to start until now, we have built a volume 
averaging $700 weekly—-1 truck operating 
part-time for pick-up and delivery. Would 
say that 75° of our business is cash-and- 
parry.” 


Comments: 


7 Months: $ sales more (no amount given) 
$ sales 
tonnage 


Estimated: 


making better detergents for use in washing. Women 
are wearing less and less cotton clothes, Shirt makers 
are giving up to 65 percent of their capacity over to 
the making of sport shirts. Plenty of women can do 
these by hand as good as, or better, than laundries. 

This is a General Electrie town. General Electric 
employees get 40 percent off list price on the purchase 
of General Electric appliances. They can be paid for 
by weekly deduction from pay through General Electric 
office. 

And we have not seen the end of inroads into laundry 
volume yet. Johnson & Johnson in their Chicopee Falls 
plant, and in another one in New Jersey are perfecting 
disposable sheets, pillow eases, hand towels, barber 
towels, draperies, ete., made of pure cotton fibre combed 
out and cemented with a plastic. These can be sold 
at retail for less than laundries charge for laundering, 
less than the corresponding size of a sheet of paper. 

You may argue that women won’t like them, that you 
don’t want them in your home, ete. But a generation 
of young people can be educated to their use. Also, if 
published statisties are correct in saying that 70 percent 
of homemanagers do not iron their own laundered sheets 
and slips, and that is practically all the flat work that 
comes to a laundry now, it is not at all difficult to 
visualize the use of disposable bed linen and towels, 
and table linen with printed designs. 

This country was built on initiative, imagination, and 
the will to take a chance. If laundries have outlived 
their usefulness, or their will to deliver what the cus- 
tomer wants at a price that she can or is willing to pay, 
they are going to fail. You cannot sell the volume of 
household work that was once handled because it does 
not exist, even with the increase in population. 

If this sounds like gloom, so be it. 

In cities made up of apartment houses, where prac- 
tically all families have both adult members working, 
a finished family service may prevail for a long time 
vet, but where families have a yard and good laundry 
facilities, you have a real hurdle.” 


7 Months: $ sales 7.2% more e 


| 
4 
|g 
| 
| 
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America’s Most Outstanding Open End Washers 


Atomic 35-lb. Open End 
AUTOMATIC WASHER 


Stainless steel cylinder and tub 


Polished aluminum door (brass 
door, $20.00 extra) 


Heat resistant glass window 
Reversing 36” x 16” cylinder 
Capacity—35-Ibs. 


Patented automatic drive and 
reverse 


Automatic lubrication 


Approximate dimensions 
Height 77” Width 37” 
Length 48” 


Shipping Weight—950 Ibs. 


These three outstanding Hammond Open End Washers are designed to meet 


are built by 


HAMMOND 


Atomic 60-Ib. Open End 
AUTOMATIC WASHER 


© Heavy stainless steel cylinder © Approximate Dimensions 
and tub Height 77” Length 44” 


© Cylinder size 36” x 24” Width 48” 
© Capacity 60-Ibs. © Shipping Weight 1200 Ibs. 


Cylinder size—30” x 15” 
Dimensions—32'2” x 30” x 
70” height 

Motor—'s HP 110-220 volt 
60 cycle—1750 rpm. 

High or low level water fill 
Automatic lubrication system 
Automatic belt tension adjust- 


your every washer requirement and purpose. All three are equipped with the ment 
patented Hammond drive and reverse system, to give you smooth, positive op- Shipping weight—600 Ibs. 
eration. Operated by the exclusive Hammond Automatic Control station that 


greatly increases your production. 
Whether you need one, or all three 
sizes, these Hammond Automatic 
Washers will help you stay far ahead 
of customer demands this year. 


For complete 
information, 
write, wire, 
or phone. HAMMOND BUILDING © WACO, TEXAS 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Laundry News Notes 


SANTA BARBARA, CAL.—Charles In- LOS ANGELES, CAL.—The Art & 

quest has sold the Ambassador Laundry Frances Automatic Laundry has been 

at 201 E. Haley St., including the build- sold to Alfred J. Balfany. 

ing and inventory, to Mr. and Mrs. Rollin 

G. Downing for a reported $100,000. CUERO, TEXAS—Negotiations for the 

vs 2 sale of the White Carnation Laundry, 

CULVER CITY, CAL.—The Beacon owned and operated by Harold and Bob 

Laundry and Dry Cleaning Company has Arbogust, are reported to be in progress. 

purchased Sam Green’s R Laundry and 

Dry Cleaning Company. Charles Gillen 

owns and manages the Beacon plant. 


AUSTIN, TEXAS—The Home Steam 
Laundry has opened a new drycleaning 
department. 


MONAHANS, TEXAS—The New 
Zenith Laundry has opened under the 
managership of Harry Blair. Interests 
represented by Mr. Blair purchased the 
defunct Zenith properties in Monahans 
and in Odessa. The plant employs from 
25 to 30 persons. 


BOWIE, TEXAS—A new front is being 
constructed on the Loveall Laundry. 


MARYSVILLE, KAN.—Operations at 
Little’s Laundry have been suspended. 
Mechanical difficulties were cited as the 
cause by Art Little. The drycleaning end 
of the business will continue, Mr. Little 
does not plan to reopen the laundry. 


. -Blue Line 


EUDORA, KAN.—Bill Kelly has opened 
a self-service laundry. 


Blue Line 


THE BLUE LINES (patented) — 
make the Apron run true 


RED BANK, N. J.—The Union Laun- 
dry, operated by C. T. Crowley and his 
son, Rodney, has been modernized. 


REDUCE... 


Your metal lacing requirements 
Your apron duck yardage 
Your cash outlay 


By using Longlife, which outwears conventional duck by over 
20%. Produced, sold and guaranteed only by 


Tingue, Brown & Co. 


NEWARK, N. J.—The January meet- 
ing of the North Jersey Institutional 
Laundry Managers’ Association was held 
on January 9 in Newark. President 
Herbert Harris led a round table discus- 
sion on costs. The group’s annual dinner 
will be held on April 19, at a location 
to be announced. 


ARLINGTON, MASS.—New washing 
equipment has been installed at the 


723 E. Washington Bivd., Los Angeles 21, Cal. PRospect 6023 One Stop Shop at 600 Massachusetts 
507 Bishop Street, N. W., Atlanta, Ga. ATwood 3864 Avenue. 
1227 Wabash Avenue, Chicago 5, Ill. HArrison 7-0083 


1765 Carter Avenue, New York 57, N. Y. CYpress 9-8800 AMESBURY, MASS.—A_ group ac- 
cident and health insurance plan has 
been installed at the Ideal Laundry, Inc., 


owned by Henry Kruschwitz. 


(Continued on page 49) 
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and still get GOOD WASHING 


The new, AMERICAN CascapE Washer with Horizon- 
tal Removable Partitions and Type “C” Semi-Automatic 
Control gives you labor-saving unloading, PLUS all the 
advantages of open-pocket washing. 

Tests have proved that full, open-pocket drop of work is 
essential for thorough washing in shortest possible time, 
with a minimum of water, soap and supplies. CASCADE’s 
famous “Two-Way Washing Action” assures you of this! 

And Cascape’s Horizontal Removable Partitions as- 
sure you of easier unloading in shorter time. After load is 
washed, the Horizontal Partitions are inserted in cylinder. 
Rotating cylinder one half turn then places entire load on 
top of partitions where it can be easily slid out of Washer 
through a second set of doors. No stooping or reaching... 
conserves washman’s energy ... makes working conditions 
more pleasant. 

With the Type “C’’ Control all operations for each 
bath are performed automatically, except addition of sup- 
plies... proper water level for bath is admitted, tempera- 


When writing to advertisers please mention 


ture regulated, bath timed and drained. Then, after bath 
has been drained, a light and whistle signal washman, both 
visually and audibly. At end of complete washing cycle, 
cylinder is spotted automatically by means of the Control. 

This outstanding washroom combination is perfect for 
plants with a limited purchasing budget that want to make 
part of the labor savings possible with Automatic Unload- 
ing Washers and Full-Automatic Controls. So WRITE 
TODAY for free, fully illustrated literature on the AMER- 
IcAN CascapeE Washer with Horizontal Removable Par- 


titions and Type “C’’ Control. 
The 
BE 


LAUNDRY MACHINERY CO. 


CINCINNATI! 12, OHIO 
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SMOOTH AS GLASS 


... flat work done with 


KARAGAMI WAX 


Want wrinkle-free sheets and flat work that will keep your 
customers contented? Use Karagami Wax! With Karagami, 
sheets and spreads won't gather, wrinkle, or pick up on your 
ironer. Flat work slides through easily, comes out sparkling 
clean and ready for folding. 

Karagami Wax reduces reruns, minimizes chance of scorch- 
ing tape or cover. And it’s so very, very easy to apply! The 
handy sifter can works like a dream, eliminates mess or spill- 
age associated with oily substitutes that are hard to handle 
and actually cost more! 

Ask your jobber now for powdered Karagami Wax. Packed 
in sifter cans and in bulk lots, it’s as inexpensive as it is effec- 
tive and efficient! Comes in cake form, too! 


Concord Chemical Co 


Moorestown, N. J. 


CONCORD CHEMICAL COMPANY 


FREE | Ib. sample can of Karagami Wax. 


MOORESTOWN, NEW JERSEY — Moorestown 9-1100 


a CRESYLIC ACID + JAPAN AND CARNAUBA WAX REPLACEMENTS 
CANDELILLA WAX - REFINED TALL OIL 


ADDRESS 


CITY & STATE 
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(Continued from page 40) 


PHILADELPHIA, PA.—Nathan Schles- 
singer has been named executive vice- 
president of the Pennsylvania Laundry 
Company and the Pennsylvania Linen 
Service Companies. Included in the linen 
group are the Pennsylvania Coat and 
Apron Supply Co. of Philadelphia; And- 
ersons Empire Coat, Apron and Towel 
Supply Company of Atlantic City; and 
the Pennsylvania Linen Service, Inc., 
with branches in Harrisburg, York, and 
Reading. Mr. Schlessinger was formerly 
general manager of the Pennsylvania 
Coat and Apron Supply. 

Replacing Mr. Schlessinger in his 
previous position is Jack A. MaclInnes, 
who has been sales and advertising 
promotion manager. 


PITTSBURGH, PA.—Mrs. Thelma L. 
Smith has been elected president of the 
Brighton Laundry Company, P. R. Mon- 
roe was elected vice-president and gen- 
eral manager. 


WINSTED, CONN.—The Winsted 
Laundry and Cleaners, formerly operated 
by Edward Hesse, has been sold to 
Irving Zabarsky and Jack Gordon of 
Worcester, Mass. The plant will now 
be known as Winsted Laundry and Dry 
Cleaners, Inc. The new owners plan to 
modernize the plant. 


ROME, N. Y.—C. Gaylord Hughes, 
president of the White Laundry and 
Dry Cleaning Co., recently presented 
government bonds to nine employees 
with 20 or more years of service. 


JOHNSON CITY, N. Y.--The Johnson 
City Laundry is now in its 37th year of 
operation, all under the ownership of 
Frank M. Haines. 


BINGHAMTON, N. Y.—George E. 
Knowlton, Jr., of the Binghamton Laun- 
dry Co. has been elected vice-chairman 
of the Citizens Public Expenditure Sur- 
vey. 


UTICA, N. Y.—Abelove’s Laundry, 
Inc., has purchased the linen supply busi- 
ness of the Lackawanna Laundry of 
Scranton, Pa. Abelove’s linen supply busi- 
ness now extends north to the Canadian 
border, west to Rochester, and south 
into Pennsylvania, 


MITCHELL, S. D.—Mrs. M. L. Wilson 
has opened an automatic laundry at 120 
S. Main St. 


EPHRATA, WASH.—The House Laun- 
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LAUNDRY 


dry and Dry Cleaning Company cele- 
brated its fifth anniversary recently. 


HERMISTON, ORE.—The Hermiston 
Co-op Laundry and Cannery has _re- 
opened. The plant is under the manage- 
ment of Bill Clute. 


PORTLAND, ORE.—As a Christmas 
present to the armed forces in Korea, 46 
employees of the Oregon Laundry Dry 
Cleaners, or 88 percent of the staff, gave 
blood to the Red Cross. 
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SALEM, ORE.—Mrs. Anna N. Bolton 
has retired from the Launderette, a self- 
service plant, leaving Lyall R. Bolton sole 
owner. 


ONTARIO, ORE.—The Ontario Laun- 
dry is now in its 42nd year of operation. 
The plant was founded and is still op- 
erated by Raymond W. “Rain Water” 
Jones. One of the first zeolite softeners 
made was installed in his plant back in 
1914, 


SILVERTON, ORE. — Dean 
proprietor of the Silverton Laundry and 
Dry Cleaners, plans to add a launderette 
service. 


Jones, 


JOSEPH, ORE.—Bob and Bide Tippett 
have installed and are operating an auto- 
matic laundry in the basement of the 
Chief Joseph Hotel. 


(Continued on page 50) 
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gives you: Faster Washing 
eImproved Rinsing 
«Better Results 


By adding NYTRON to your regular laundry formula, you get better 
and more rapid soil removal . . . improved suspension of soil . . . 
faster and more complete rinsing. NYTRON is not an alkali, not a A 
soap, not a mixture. It is a patented wetting agent-detergent that 
works well in hard or soft, in hot or cold water ; it provides excep- 
tional detergency at low concentrations. Prevents soap stock from 
hardening—saves heating time. No other detergent can offer 
you these same advantages because no other detergent can match 
NYTRON’S combination of properties! 


Washing Woolens 

NYTRON safely does an outstanding 
job on woolens. Washes thoroughly 
and rinses completely even in cool 
or cold water. . . leaves fabric with 


PRODUCT 


FREE SAMPLE 


and literature on request. Mail coupon today! 


od Washing Synthetics and SOLVAY SALES DIVISION, Allied Chemical & Dye Corporation | 
Fugitive Colors 40 Rector Street, New York 6, N. Y. | 
Synthetic fabrics and fugitive cot- | Send me literature ond a free sample of NYTRON, the patented | 
tons can be washed safely and eco- | wetting agent-detergent with the exclusive combination of | 
nomically in the same wheel with a | properties. 
combination of NYTRON and laun- | 
dry sour. Save classification time | | 
and special wheel loads! | Nome. | 
Wet Cleaning, | 
Rug Washing, | | 
Maintenance Cleaning | 
NYTRON provides great versatility | | 
for a wide range of laundry cleaning | | 
jobs. Gives outstanding results in Address. 
wet cleaning and rug washing ; and l | 
in general maintenance cleaning. | City. 
| 
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This fine 
laundry 
maintains its 
reputation and 
schedules with 
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Final check on new Revoutrte installation in Glick’s Laundry, St. Louis, Mo. Left to 


LAUNDRY 


TERRE HAUTE, IND.—The New Sys- 
tem Laundry is completing plans for 
expansion of the building and installation 
of additional equipment, it was recently 
announced by George Decker. This plant 
features four-hour service on laundry 
bundles Monday through Saturday. 


SPENCER, IND.—Mr. and Mrs. Nor- 
man Everett opened a new laundry re- 
cently, 


FAIRMONT, IND.—Mr. and = Mrs. 
Robert Fox have opened a laundry, with 
pickup and delivery service available. 


BEECH GROVE, IND.—Francis and 


right: Sam Shear, Supt.; L. G. Holden, Gen. Mgr.; Jack Boyd, REVOLITE representative. 


As a leader among the laundries of St. Louis, Missouri, Glick’s Laundry 
has a reputation for the fine quality of the 240 bundles they turn out daily. 
Ranataby, they depend on REVOLITE to maintain the quality and output 
of flatwork. 
Revouite’s finer weave means a finer finish, quality ironing that guarantees 
customer satisfaction. REvoLtTe’s high heat capacity means hotter, dryer 
rolls that turn out first-class ironing fast! And Revouite’s longer life 
eliminates frequent shut-downs for roll changes—a REVOLITE advantage 
that reduces costs. 
Revourre Roll Covers are guaranteed. And Revo.ite “Service From 
Every Angle” brings you trained experts to help solve the problem of 
getting quality ironing at lower cost. 

Write or phone for complete information and 

a copy of the REVOLITE written guarantee 


ATLAS 


Stamford, Connecticut 


Service from every angle 


that’s REVOLUTE 
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Donald Oden have opened a_ branch 
office for laundry and drycleaning at 214 
Main St. Their plant is the Greenfield 
Laundry Service in Greenfield. 


SOUTH BEND, IND.—Ziker Cleaners 
has opened a branch plant that offers 
shirt laundering, drycleaning, and shoe 
repairing. Mrs. Ruth Long is manager. 


TERRE HAUTE, IND.—As the first 
step in its remodeling program, the 
Hyland Laundry has completed the addi- 
tion of a new boiler room. 


LEBANON, OHIO-—The Lebanon 
Laundry and Dry Cleaners, a new plant 
owned by Lawrence Young, has opened. 
Mr. Young previously operated the Soft 
Water Laundry here. The latest in equip- 
ment has been installed. 


FAIRBORN, OHIO—The Happy Day 
Laundry, Inc., a new concern, is operat- 
ing in the plant formerly used by the 
Crowell Soft Water Laundry. Roy G. 
Conklin is president; vice-president and 
general manager is Irvin Loos. 


MILWAUKEE, WISC.—A three-alarm 
fire caused damage estimated at $20,000- 
$40,000 at the Eureka Laundry & Dry 
Cleaners Co. recently, Einar Olson is 
president of the firm. 


BELLEVILLE, ONT.—Crystal Laun- 
derer & Cleaners have opened a new 
laundry service for Belleville and vicinity. 


ROLLA, MO.-—Fire recently gutted 
the Salem Laundry and Dry Cleaners. 


KANSAS CITY, MO.—The Hyde Park 
Laundry has acquired additional prop- 
erty at the southeast corner of Thirtieth 
Street and Tillham Road. The company 
plans extensive modernization, additional 
equipment, and more parking facilities. 


INDEPENDENCE, MO. — The new 
laundry at the Independence Sanitarium 
and Hospital is now in operation. 


KANSAS CITY, MO.—Mrs. Irene 
Beeker has acquired the Crystal White 
Laundry and Cleaners located at 2104 
East 31st St. 


DETROIT, MICH.—The February 
meeting of the Metropolitan Detroit In- 
stitutional Laundry Managers will be 
held at the Veterans Hospital on Febru- 
ary 21. Addresses will be given on 
“What To Do In Case of an Atomic 
Attack”; “What a Laundry Means to a 
Nurse”; and “Systems Adopted by Vet- 
erans Hospital.” 


KALAMAZOO, MICH.—The Kalama- 
zoo Laundry Company has opened a 
branch in Milwood. Robert Crose will be 
branch manager. 


GRAND RAPIDS, MICH.—John P. 
Otte, Jr., has been elected president of 
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2 OUTSTANDING STARS 
in shirt 
UNIPRESS 
ONE LAY 
SLEEVER 


trons up to 
185 


top quality 
shirts per hour 


Unipress One Lay Cabinet Sleever is de- 
signed for fast lays . . . automatic cuff re- 
lease .. . and beautiful ironing up to 185 


shirts per hour. UNIPRESS 
AUTOMATIC 


FOLDING TABLE 
Folds ... bands 


Operation of Unipress Automatic Folding 
Table is simple. Place shirt on table. Press 
button. Go about other work while shirt is 
automatically folded, banded, and stacked 
in just a few seconds. No other machine 


so many features. 


Laundry Power Presses and Equipmant 


% TNIPRESS 


2800 LYNDALE AVENUE SOUTH + MINNEAPOLIS 


ACT NOW... 


QUALITY SHIRTS per coor | 
only 2 G/RLS/ 


Two new machines provide amazing production in this compact 
Unipress CONSTELLATION Shirt Unit. The new Unipress One Lay 
Sleever perfectly irons two shirt sleeves in one fast easy lay in 
just 6 seconds. The new Unipress Automatic Folding 
Table folds, bands, and stacks AUTOMATICALLY. Oper- 
ator merely lays shirt . . . presses a button... and goes about other 
work. Tested and proven, both machines are simple in design and 
built for long carefree service . . . typical of Unipress engineering 
and construction. 

With balanced rhythmic operation, two girls easily finish up to 96 top 
quality shirts per hour. This means lower production costs to you 
and greater profits. Training is faster and easier too! 

It will pay you to ask about the operation of this new 2 Girl Unipress 
CONSTELLATION Shirt Unit today! 


j Unipress Company 


Mail this coupon today for 2800 Lyndale Ave. S., Minneapolis, Minn. 
layout and ng details Send floor plans and complete information on i 
of the new UNIPRESS 2 Girl CONSTELLATION Shirt Unit 
CONSTELLATION SHIRT UNIT 3 Girl CONSTELLATION Shirt Unit 
Unipress Automatic Folding Table 
| Unipress One Lay Sleever | 
S | Name 
Addr 


Zone_____ State. 


nstellat, 
96 
Stacks 
shirts per hour 
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the American Laundry & Cleaners. He a laundry and cleaning plant, has been to Leonard Lawrence by Mrs. Emma 


fills the vacancy caused by the death incorporated. Incorporators are: David Grounds. 
of his grandfather, Adrian Otte, who T. Scheffman, Fern V. Scheffman, and 
founded the firm in 1881. L. H. Barton. 


MORRISON, ILL.—Several pieces of 

: new equipment, includi flatwork 
TRENTON, MICH.—Flash Cleaners ST. PAUL, MINN.—Elmer and Ruth —isoner and extractor, have been instelled 

have opened a laundry at 26123 Huron Otte have purchased the Snelling Laun- at the Morrison Steam Laundry 

River Drive. Glenn L. Smith, son of dry and Dry Cleaning Service, located ‘ 

owner Merle Smith, will manage the at 582 North Snelling. 

plant. 


BARRINGTON, ILL.—The Barrington 
Laundry celebrated its 56th anniversary 
recently. 


CHICAGO, ILL.—The Kenwood Laun- 
BRIGHTON, MICH.—George E. Shaw dry was damaged to the extent of $35,000 
has opened an automatic laundry at 431 by a recent fire. 
West Main St. 


DECATUR, ILL.—The Peerless-Model 
MINNEAPOLIS, MINN.—Morris, Inc., Laundry & Dry Cleaners has been sold 


LEEF CYLINDER Bearin ik 


MIAMI, FLA.—Miami laundries serv- 
| ing hotels have been given a 20 percent 
_ rate increase by O.P.S. Their price ceil- 

ings had been unprofitable because of a 
price war that occurred during the De- 
cember 19-January 25 base period. 


ORLANDO, FLA.—Additional equip- 
ment has been added at the Orlando 
Steam Laundry & Dry Cleaners. 


GOLDSBORO, N. C.—A new, modern 
plant has been opened by Casey’s Laun- 
dry & Cleaners. 


CORAL GABLES, FLA.—La_ Salle 
Cleaners & Laundry has opened a drive- 
in plant at the corner of Leeune and 


Ai 
Prevents BREAKDOWN and REPLACEMENT 
PERRY, FLA.—Douglas P. Il and 
Here’s a real lift for the front end of drying tumblers—those whose 
rear support is a single trunion or shaft. The patented Leef Bearing and “2 
puts an end to off-center operation, motor wear, friction and eventual ication Hecaatan 


breakdown. Two rubber wheels, running in Oilite bearings, effectively NEW ORLEANS, LA.-J. J. LeBland, 


do the job. Instruction sheet demonstrates its easy mounting feature. —_ laundry manager at the Marine Hospital, 
has been named president of the In- 


Specifications: 19x94"; 6” wheels; wt. 30 Ibs. Trial order $39.50 FOB Min- ne one 


neapolis. State tumbler size and make. V. A. Burke, vice-president; and Mrs. 
Write for Tumbler Bulletin Beatrice Boutte, secretary-treasurer. 


LOUISVILLE, KY.—The Greater 
BROTHERS INC. Louisville Laundry Owners Association 
held its annual election on January 10, 


205 IRVING AVENUE NORTH and the following new officers were 
Minneapolis 5, Minnesota elected: president, P. E. Spaulding, Jr., 


Spaulding Laundry; vice-president, Shir- 


ley Lewis, Lewis Laundry; treasurer, 
J. Hart Speiden, Perfect Laundry. 
GREENWOOD, S. C.—H. E. Mce- 
Kinney, Jr., of the Greenwood Laundry 
& Dry Cleaning, writes that his father, 
H. E. McKinney, Sr., is entering his 40th 


TROUSER FORM OVERALL POCKETEER COAT NURSES’ year in the laundry business. He was one 
SLEEVER SLEEVER UNIFORM SLEEVER of the founders when the plant opened 
in Marth, 1912. 
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YOUR HELP NEEDED 


to get in the 


At current steel production rates, 50% MORE SCRAP is needed 
than in the peak year of World War Il. The shortage is so real 


that steel company representatives are calling on every company 
in the country to find ways of relieving the situation. 


Heres How YOU can help 


Take a fresh look at your own plant 
scrap and salvage activities. 
Call in your dealer—sell your scrap— / 


please mention STARCHROOM LAUNDRY JOURNAL 


When writing to advertisers 
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(Continued from page 9) 
approval of increases under GWR 6 or 8 as to the salary 
or minimum guarantee portion (in the commission 
earnings of your routemen or driver salesmen) may 
now be approved according to instructions issued by 
WSB to its staff. 

All of your driver salesmen or routemen are now 
subject to the jurisdiction of WSB. Previously jurisdic- 
tion had been split between WSB and the Salary 
Stabilization Board. y 

The WSB regulation covering bonuses (GWR 14) 
has been amended to remove in certain cases two limita- 
tions in the original regulation, These were the limita- 


You clean them faster, more profitably with the aid of I-R equipment ! 
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tions (1) that no employee may receive a bonus larger 
in amount or percentage than the largest bonus paid 
any worker in that group for the preceding bonus year 
and (2) that the average amount or percentage of bonus 
paid to the employees in the current bonus year may 
not exceed that of the preceding bonus year. These 
two limitations are removed only where the total of 
individual bonuses is computed by a predetermined 
relationship to the employee's length of service or wages. 
Regional wage boards now have authority to approve 
bonus payments according to an established plan even 
though the amount and distribution of bonuses is not 
in‘aceord with GWR 14, provided that they are ‘not 
unstabilizing in effect.” Furthermore, regional boards 
are authorized within certain limitations to approve 
—_——— bonus payments not in accordance 
with an established plan where 
1950 bonuses were small due to a 
depressed condition of the employ- 
er’s sales or profits. 
If you want to grant a second 
cost-of-living increase permitted 
under GWR 8, where you have no 
established plan, there is a formula 
for calculating the allowable in- 
| crease. A copy of this formula may 
be procured from your local Wage 
| and Hour Division office. 
All increases to correct intra- 
plant inequities require WSB ap- 
proval in keeping with GWR_ I8. 
The board will consider all petitions 
for intra-plant inequities adjust- 
ments, but the board’s staff can 
handle certain types of petitions. 
For staff consideration of petitions 
involving individual job rate ad- 
justments, the adjustment must 
not affect more than 30 percent of 
the employees in the unit, must not 
increase the average straight time 
hourly earnings of the unit more 
than one percent and must not in- 
crease any individual employee 
more than 15 cents per hour. If you 
are petitioning for a pretty com- 
plete review and adjustment of 
your job rates, GWR 18 requires 
the selection of certain key jobs 
which must include the lowest and 
highest job skills in which a signif- 
icant number of employees are 
grouped. The increase in job rates 
must not, in general, exceed one 
percent of the present rates. 
WSB has issued GWR 19 which 
describes what kinds of health and 
welfare plans may be put into effect 
without prior board approval. The 
board’s resolution 78 describes 
which sort of health and welfare 
plans do require prior board ap- 
proval and are subject to review by 
a tripartite health and welfare com- 
| mittee on a case-by-case basis. 
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You can spend more freely for maintenance, repair 
and operating supplies in 1952 than last year. Also, for 
the first time you can use DO-MRO ratings to purchase 
installation materials. 

A new provision amending CMP regulation 5 became 
effective January 1. It gives you the right to use in 
each quarter the MRO symbol and DO-MRO ratings 
for at least $1,000 worth each of MRO, installation 
materials and minor capital additions. Heretofore, the 
maximum was $1,000 for both MRO and capital addi- 
tions; wich no provision for installation needs. 

The regulation now provides three separate allow- 
ances: MRO, minor capital additions, and installations. 
If you need more than $1,000 of materials for each 
category of work, you may use the DO-MRO rating 
and the MRO allotment symbol to get the following 
amounts: 

MRO supplies—120 percent of your 1950 purchases 
(the same as before). 

Minor capital additions—an amount equal to 10 
percent of your MRO quota. 

Installation materials—an amount equal to 10 per- 
cent of your MRO quota. 

In addition, you may buy as much non-controlled 
materials without a rating for minor capital additions 
and installation purposes as you need. Unrated pur- 
chases are restricted only for MRO materials. 

Up to now, expenditures for minor capital additions 
had to be charged against quarterly MRO quotas. This 
was particularly hard on small laundries because a 
$750 piece of equipment could practically eat up the 
whole MRO allowance. With the very considerable 
increase in permitted purchases under the newly lib- 
eralized rules, laundries which have been staying out 
of CMP regulation 5 should reconsider the possible 
advantages of using MRO ratings. 

Previously, there was no clear cut assistance for 
laundries in need of material to set up or relocate ma- 
chinery, fixtures or equipment. However, under the 
newly liberalized rules, there are the following restric- 
tions: 


1. Total cost of all materials for any one installation 
may not exceed $1,000. 

2. Controlled materials and Class A products used 
on a single installation other than an industrial plant 
inay not exceed two tons of carbon steel, 200 pounds of 
copper, and may not include any aluminum, stainless 
or alloy steel. 

3. CMP regulation 5 does not cover installation or 
relocation of equipment when related to the erection of 
or an extension to a building, nor does it cover any other 
construction as defined in NPA Order M-4A. 

Larger capital additions may now be ordered with 
the DO-MRO rating. The limit for any one single 
capital addition has been raised from $750 to $1,000. 

Materials covered by‘CMP regulation 5 are redefined. 
Repairs which are capitalized are excluded. This was 
not clear before. However, expendable tools, jigs, dies 
and fixtures used on production equipment are con- 
sidered operating supplies, regardless of established 
accounting practices. For example, laundries which may 
have capitalized such items in previous years should 
now add them to their MRO quota. Also, under the 
revised regulation, “minor capital additions” now in- 
clude replacements if they don’t involve construction 
covered by NPA Order M-4A.  @ 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


February 15, 1952 STARCHROOM LAUNDRY JOURNAL 


He’s the Classified Directory Representative 
of the Telephone Company. He’ll be coming 
around to see you. 


He can prove to you that advertising in the 
‘yellow pages’ pays. He is familiar with all types 
of retail establishments in the community, has 
a good knowledge of the shopping habits of the 
people and knows a lot about their buying 
habits. He can offer valuable suggestions for 
helping you reach more prospects economically. 
Watch for the Directory Representative. He’s 
helped hundreds of dealers in many lines build 
their businesses. Let his knowledge and experi- 
ence get more sales and service orders for you. 


FOR FURTHER INFORMATION, 
CALL YOUR LOCAL TELEPHONE BUSINESS OFFICE 


dO 
¥ 
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EXHIBIT “A"’ 
DISTRIBUTION OF COSTS TO SERVICES 


%o 


LAUNDRY D. CLEAN 


Sales 


$7,000 


Productive Labor 
Productive Supplies 
Power Plant 
Building Overhead 
Machinery Overhead 
Indirect Overhead 


2,100 
640 
480 
186 
210 
525 


Total Production Cost 
Route Commission 
Truck Expense 
Sales Expense 
Office and Adm. Expense 


4,141 
840 
280 
238 

1,190 


Total Cost 
Profit 


6,689 
311 


How To Allocate 
Drvcleaning Costs 


By R. L. AYERS, JR. 


Ayers Laundry & Cleaners 
Covington, Va. 


IT MAY BE WELL to point out that the methods de- 
scribed below will not give an exact cost distribution. 
They will, however, provide a reasonably accurate dis- 
tribution of expenses to the laundry, drycleaning and 
rug cleaning departments of the plant. In those in- 
stances where engineering data is available, it should 
be substituted for the methods suggested below. Plants 
wishing exact distributions should obtain detailed cost 
accounting or engineering data on which to base their 
individual expense allocations. The accounting depart- 
ments of the trade associations may have suggestions 
for more detailed analysis in special instances, if specific 
questions are asked of them. 


In order to make this presentation as factual as pos- 
sible, we are taking the liberty of showing how we 
have applied the recommendations of the AIL and our 
accountants, John Carruthers & Co. Special reference 
is made to Section three, pages 23 through 28 of AIL 
Special Report No. 190. In order to make the caleula- 
tions in our problem easy we are using a figure of $10,- 
000.00 total sales covering a four-week period, or an 
average weekly sales of $2,500.00 for the three depart- 
ments. (See Exhibit “A’’—Distribution of Costs to Serv- 
ices.) 

Let us properly identify our accounts by referring to 
Special Report No. 190. We find the following: 


Account 


Number Description 


Sales 

Productive Labor 

Productive Supplies 

Power Plant Expense 

Building Overhead Expense 
Machinery Overhead Expense 
Indirect Overhead Expense 
Delivery Salaries and Commissions 
Truck Expense 

Sales and Distribution Expense 
Office and Administrative Expense 


(Continued on page 58) 


Editor's Note: The following article is taken from a talk 
delivered at the recent AIL young men’s conference in St. 
Louis. It is an extremely easy-to-understand explanation of 
the recently adopted uniform account classification as devel- 
oped by the National Accounting Council of the Textile 
Maintenance Industries and put into operation in the au- 
thor’s plant. When studied in conjunction with the AIL 
Special Report No. 190 the article will be helpful to those 
laundryowners who already have a drycleaning department, 
or are considering setting one up and need guidance in ac- 
curately allocating costs to that department. 


Acc't 

2 No. TOTAL | % RUGS % 

1 $10,000 $2,000 $1,000 

ae 10 3,010 630 280 

sie 20 850 80 160 11.4 50 

oe 30 600 62 68 18 52 8.6 
ae 40 300 75 54 15 60 20 

oe 50 280 70 42 21 28 10 

oe 60 730 140 65 9 

5,770 1,094 535 

71 1,140 200 100 

> H 75 420 67 80 19 60 14 

mt i 78 340 70 68 | 20 34 | 10 

3) ; 80 1,700 70 340 20 170 10 

i 9,370 1,782 899 

* : 630 6.3 4.4 218 10.9 101 10.1 

log 

|g 

Pose 

23 1 

26 50 

26 60 

26 71 

27 75 

27 78 

Ae. 28 80 
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ALL THE INDUSTRY’S TALKING 


7 MANUFACTURERS 
Patten MILNDR CORPORATION OF FINE LAUNDRY AND. 


NEW ORLEANS 18, LA. DRY CLEANING EQUIPMENT 
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(Continued from page 56) 


Our total sales are distributed as follows: 


It is Just a matter of setting up the proper records 
of the three services offered by our plant and then allo- 
cating them directly as we show on Exhibit “A.” 

Payroll 

We happen to use the Todd System of payroll. There 
are many types and all are good. It is a simple matter of 
good bookkeeping and time card keeping to make proper 
allocations. For example, if we have a person who works 
both in the laundry and drycleaning departments, the 
superintendent merely marks her time card when she is 
shifted from one department to the other. Our book- 
keeper actually shows on our payroll where this person 
worked and distributes her final pay to the columns 
designated for those departments. 

Therefore, our payroll distribution sheet shows that 
for Exhibit “A” the following should be charged: 


Supplies 


Most plant operators have trouble with supplies for 
two main reasons. First, they do not have a stock room 
and second, they try to issue them out in too small a 
portion instead of in standard amounts such as a box 
of hangers or a package of shirt boards. John Carruthers 
tells me that in every case where there is an established 
stockroom and records are kept, a definitely lower sup- 
ply cost is shown. 

Recently at a cost meeting of the Virginia-Maryland 
Dryeleaning, Laundry Assn., one of our members talk- 
ing on supply costs said that when he took over the 
plant he is now operating his supply costs were way 
out of line. The supplies were kept across the alley from 
the plant and the washman had to go there to get what 
he wanted, As you know, sour is not a cheap item and 
only a very small amount is required for the average 
load in comparison to other supplies, vet this washman 
was taking a coal scoop of sour from the warehouse and 
leaving a trail of it across the alley to the washroom. 
The remark to the washman was, ‘Sour is expensive, it 
costs about as much as sugar, and you certainly wouldn’t 
spread sugar from your kitehen to your dining room.” 
Well, you know the answer, the washman realized from 
this comparison the value of sour. 

Packaging supplies are used in all three of these de- 
partments, yet it is a simple matter to keep these sup- 
plies straight by a little attention to them. Where this is 
impossible, an approximation should be made as to the 
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portion of total consumption of the item which is used 
by each of these departments. Section 20 on page 24 
[of S. R. 190] gives some very valuable information on 
this subject. For our problem, we are using figures 
without proper distribution of stockroom supplies: 


Power Plant 

At this point productive labor and supplies have been 
strictly pure accounting. From here on we are talking 
about cost accounting and our first item is power plant 
expense. Here we must take into consideration our 
sales, then adjust them as shown in section 30, page 25, 
thus getting adjusted sales for the proper allocation of 
the power plant expenses. 

We come up with the following figures: 


Adjusted 
Service Sales % Sales Base Se Allocation 
laundry $7000 «x 100 — $7,000 80 480 
D.C. 2000 x 50> 1,000 11.4 68 
Rugs 1000 xk 75 = 750 _8.6 52 
$10,000 $8,750 100 $600 


It is important to emphasize again that it is not my 
intent to make either cost accountants or engineers out 
of any of us, but merely to illustrate how much more 
can be determined about the cost of operation in a sim- 
ple and concrete manner. 


Building Overhead 


Our next problem is, of course, building overhead ex- 
pense and here again our plant happens to be in a build- 
ing 50 x 100. Therefore, if we divided our building into 
squares of 10 feet, we would find that it takes 31 squares 
for our laundry, nine for our dryeleaning and 10 for our 
rug plant. 

Our total building overhead amounts to $300 and we 
distribute this as follows: 


Service Squares Se Allocation 
Laundry 31 62 $186 
D.C. 9 18 54 
Rugs J0 20 60 

Total 50 100 $300 


You might have your plant broken down into bays 
which could be used as a unit, or you can estimate your 


“Unless you increase sales by 15 percent, we're all dead ducks!” 
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space fairly accurately and still come up with a better 
figure than if you had not done this at all. 


Machinery Overhead 

The total of machinery overhead expenses (wages, re- 
pairs and maintenance, depreciation, etc.) may be dis- 
tributed as one item since all of the items are allocable 
to the various services on roughly the same basis. 
Again, where possible, any expense item which applies 
exclusively to the operations of a single department 
should be distributed directly to that department. The 
remainder of the machinery overhead expenses, which 
have not been charged directly, should be distributed 
to the various departments represented in the plant on 
the basis of the relative valuation of the machinery and 
equipment used by each department. 

The value of the machinery used by each depart- 
ment may be determined from: 1. Records of cost; 2. 
Appraisals; 3. Approximations of present value made by 
any person familiar with the equipment and its value. 

In this case T arrived at these plant values: 

Service Machine Value lo Allocation 
laundry $ 90,000 75 $210 
18,000 15 42 
Rugs 12,000 _10 28 
Total $120,000 100 $280 
Indirect Overhead 

Where possible, certain items of indirect overhead ex- 
pense should be distributed directly to the departments. 
Superintendent expense is an example of such an item. 

The remainder of the indirect overhead expenses, 
those not allocated directly to departments in the man- 
ner deseribed, should be distributed to the various de- 
partments on the basis of the proportion of the produc- 
tive labor payroll allocated to each department. Indi- 
rect labor should be charged directly to the department. 

We find in our plant problem the following indirect 
overhead allocations: 

Service Prod. Labor Allocation idy. D.C. Rugs 
laundry $2100 300 
D.C. 630 90 
Rugs 280 40 
Supervision 300 225 _50 25 
Total $3010 525 140 65 
We find that we have these total production costs: 
Total Laundry Rugs 
Total Production Costs: $5,770 $4,141 $1,094 $535 
Salaries and Commissions 

Salaries paid to personnel who distribute the work 
of only one department should be allocated directly to 
that department. Commissions which are based on the 
volume of work for each department, where possible, 
should be distributed directly to the department on the 
work for which the commissions are paid. The remainder, 
base salaries of drivers, distribution of supervisor's sal- 
aries and commissions, which cannot be directly allo- 
cated should be distributed on the basis of the propor- 
tion which the route sales of each bear to the total. 

In this case commissions paid are $1,140. Commission 
rates are 12 percent for laundry and 10 percent for dry- 
cleaning and rugs. 
$ 7,000 x 12% =$ 840 

D. C. Sales 2,000 xk 10% 200 

Rug Sales 1,000 x 10% 100 

Total $10,000 $1,140 
Truck Expense 

Truck expense distribution follows this pattern. The 
average cost per truck should be determined by dividing 
the total of the expenses by the number of trucks op- 
erated. Where certain trucks are used to distribute the 


laundry Sales 
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work of only one department (for example, rugs), that 
department should be charged directly with the average 
cost per truck multiplied by the number of trucks used 
exclusively by that department. After distributing as 
much delivery expense as possible on a truck basis, the 
remainder should be distributed in the proportion which 
the route sales of each department handled on other 
trucks bear to the total route sales on the remaining 
trucks. 

In our case we are using five trucks. Four regular 
routes handle laundry, drycleaning and rugs. One truck, 
which is used as an extra, also handles rugs in the heavy 
season. Often it is necessary to do some estimating and 
in this case here is what we did: 

1. 5 trucks X 84 equals $420 

2. One truck part time on rugs and extra: estimated at $60 

3. Service Sales Allocation 

Laundry $ 7,000 
D. C. 2,000 
Rugs 1,000 
$10,000 

Sales Expense 

Expenses not allocated directly to specific depart- 
ments should be distributed to all departments on the 
basis of the proportion which the sales of each depart- 
ment bear to total sales. No sales expense should be 
allocated to those departments which are not actively 
promoted: 

Service Allocation 
Laundry 

Rugs 


Office and Administrative Expense 

The items making up the office and administrative ex- 
pense Classification should be studied by each individual 
plant to determine whether there are any items which 
can be directly allocated to specific departments. All 
such items should be directly allocated. That portion 
of office and administrative expense which cannot be di- 
rectly allocated should be distributed to the various de- 
partments on the basis of the proportion which the sales 
of each department bear to the total of the sales of all 
departments. 

Service Sales Allocation 


$ 7000 70 $1,190 
2000 340 
1000 170 


$10,000 $1,700 


laundry 
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Your customers will recognize and appreciate your superior 
cleaning and moth proofing service when you return their gar- 
ments to them in a Moth Seal Storage Bag. And you can 
absolutely rely on Moth Seal when you store cleaned and 
moth proofed garments in your own vault for safe protection 
against damage, soil and fading. There is only one Moth Seal. 
Two styles ... Standard Cedar Grain without Windo. .. and 
De-Luxe Windo style. Order Moth Seal now for the big season 
just ahead! Write for free samples today! 


Lincoln Bag Company, Inc. 


Para-Lux Products Company 


4200 WEST SCHUBERT AVENUE + CHICAGO 39 
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Are you prepared to take advantage 
of this money-making opportunity? 


You can—with the aid of 


If you handle or plan to 
handle furs . . . if you want to build up 
and supplement your storage business... 
if you want a profitable project for the slow summer months... 
Give a complete fur service in your own plant! 

Even the beginner can quickly learn from THE FUR BOOK 

THE FUR BOOK to do simple repairs and remodeling. The more experienced 
furrier will benefit from the improved 


also includes chapters on: 


Cleaning, glazing and dyeing. How and simplified methods in let-out work and other standard 
techniques. Sample repair and remodeling jobs described 
ee step by step—easy-to-follow instructions with 
many clear diagrams and photographs. 
is With table of estimated costs. 
* STARCHROOM LAUNDRY JOURNAL ° 
304 East 45th Street 
New Yerk 17, Y. 
* Gentlemen: CHECK MONEY ORDER 
* Please send me my copy (postage paid) of THE FUR BOOK by David ° A complete, practical, 
*  G. Kaplan, self-teaching course in 
— : every phase of fur work 
Firm. 
$7.50 
City. State 
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A ‘‘MUST’’ for students of | drycleaning 


REVISED EDITION 
by 

ALLEN O. FLIGOR 
and 

PAUL C. TRIMBLE 


OR vocational courses . . . for veterans’ training pro- 


grams... Boards of education throughout the country Among the colleges whith have 


ordered THE SPOTTING MANUAL 


have recognized the MANUAL as the indispensable textbook 
in the drycleaning field. 

The vocational departments of city and county school 
systems are ordering THE SPOTTING MANUAL. Veter- 
ans Administration offices are sending in orders, too—for ex- 
servicemen in on-the-job training. 

THE SPOTTING MANUAL is widely used as a text- 
book because: 

It is the only complete guide to spotting—the only one 
that gives detailed instructions for removing 189 specific 
spots and stains. 

It covers such related subjects as wetcleaning, prespotting 
and dry solvent brushing, bleaches and sizing, equipment, 
fabric identification. 


are Arkansas Agricultural, Mechan- 
ical and Normal College, Florida A. 
and M., Hampton Institute, North 
Dakota Agricultural College, Okla- 
homa A. and M., Prairie View 
(Texas) University, South Caro- 
lina Stete A. and M. College. 
Copies have gone to the library of 
the Georgia School of Technology 
and the bookstore of Virginia State 
College. 


AND .... .. its price is 


ONLY $5.00 


It is practical. It tells how to remove spots safely 


with any type of equipment. STARCHROOM LAUNDRY JOURNAL 
Its simple style and explanatory pictures make 304 EAST 45th STREET 
it easy to understand. NEW YORK 17, N. Y. 
One Southern vocational high school writes: “We shill [] CHECK [] MONEY ORDER 


find it most satisfactory. It is very complete and un- 
derstandable for high school students.” @ 


Manval of the Drycleaning Industry, Revised Edition. 
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CRANKSHAFT 


OUTBOARD BEARING 


GOVERNOR BELT 
PACKING BOX VALVE ROD 


+—— GOVERNOR BELT PULLEY 


ECCENTRIC ROD ECCENTRIC 


MAIN BEARING 


DISC. CRANK 


CONNECTING ROD 


© ® 


Fig. 1. 


Plan view of simple steam engine 


Steam Engines—How to 
Keep Them Running 


By JOSEPH C. McCABE, 


Engineering Editor 


THE LAST PUBLISHED SURVEY of the American 
Institute of Laundering on steam engines (January, 
1948) showed a total of 45.3 percent of those plants re- 
porting used steam engines. The percentage ran higher 
among the larger plants. So it looks as if the old steam 
engine merits definite attention. 

Most steam-engines are faithful performers over the 
years. And the typical engine is good for many more 
years of reliable service if given half a chance. When 
they do break down, however, many plantowners have 
the devil’s own time describing the trouble or identifying 
by name the part that needs replacement. 

And no wonder, Have you ever had an engineer look 
at a steam engine and tell you it’s a stationary, high 
speed, horizontal, non-condensing one with a balanced 
slide valve and a center crank? It sounds like double 
talk, yet it makes sense. 


Basic Engine Parts 


Figs. 1 and 2 are good guides to basic steam engine 
parts. Paste the diagrams up on your engine room wall 
for quick checking. These drawings show two views of 


a simple steam engine with all main parts labeled. The 
small section to the left in each drawing houses the 
steam cylinder. Here is where steam enters and the 
energy it brings is converted to mechanical power. Most 
steam engines bring the steam in at one end of the 
cylinder, let it expand against a moveable piston, then 
double back or counterflow to an exhaust outlet in the 
front or steam inlet end of the cylinder. 

The piston is a hollow, cast-iron part, shaped to fit 
-asily in the eylinder. It carries a piston rod, Fig. 2, 
that ties solidly through a connecting rod to a flywheel. 
As the piston moves, its rod moves and carries the mo- 
tion through to a disk crank that spins the flywheel, 
Fig. 2. (Just where the connecting rod joins the disk 
crank—at its exact center or on the rim—decides 
whether the engine is called a center crank or a side or 
rim crank.) 

The uniflow, also called the unaflow, engine does the 
job a little differently. It brings steam in at one end 
of the cylinder and lets it flow straight through to 
exhaust. It does not double back or counterflow. As 
the piston moves along in the cylinder it uncovers a 
ring of ports and the steam exhausts through them. The 
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roll out the flatwork 
50 ft. more per minute 


It happened in a Kansas City Laufdry . . . one 8-roll flat work ironer 
was equipped with a 142" Yarway!Impulse Steam Trap. 
Another identical machine had a 3 conventional-type trap. 


When pyrometer readings were tallen to check performance, it was a real eye-opener. 
On the Yarway-trapped ironer, terfhperatures were 335° to 340° on each chest— 

on the other 310° to 320°. But th ] payoff was in production. 

Because of the higher temperatures, the Yarway equipped ironer operated at 110 ft. 
per minute, compared to only 60 ft. per minute for the other! 


That's an example of what we mean when we say Yarway Impulse Steam Traps 
are designed to increase production—by sending the most 

premium B.T.U.'s at top temperatures into your process or product. 

They get equipment hotter, sooner... and keep it hot. 


Add these features—small size, easy installation, one moving part, 
low maintenance, low cost, good for all pressures. 


Many thousands of plants are using Yarway Impulse Steam Traps 
with outstanding success. Over 750,000 Yarways 1 
have already been installed . . . 216 industrial distributors : 


WwW 
tock and sell them. There i 
Witte Say Tip Bock. the steam trap designed 
with production in mind 


YARNALL-WARING COMPANY 129 MERMAID AVENUE, PHILADELPHIA 18, PA. 
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LAUNDRY PROFITS SLIPPING? 


LAUNDRY 
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NICHOLSON MAKES 


ARE HIGHER COSTS, TOGETHER WITH FREEZE-PROOF 


THE MANY COMPETITIVE FACTORS, 
REDUCING YOUR PROFITS? 


Why not do as thousands of laundry owners have done, get | 


the tremendous savings obtainable from a p+4« hot waste water 
recovery system. 

Laundries throughout the country are saving up to $10,000.00 
per year in fuel bills alone. In turn they have been able to 
increase production and the efficiency of their existing steam 
heated equipment, without additional boiler capacity. 

Since 1880, p+ has been fabricating hot water heaters, waste 
water heat reclaimers, and condensate coolers for the laundry 
industry. Today, WITHOUT OBLIGATION, we offer you 
our engineering experience to survey your plant and recom- 
mend the most suitable hot water equipment for you. 

So drop us a card today. We will send you complete informa- 
tion on how you can increase your laundry profits. Write today. 


29 mare 


chiet | Division 
THE PATTERSON-KELLEY COMPANY, INC. 
46 WARREN STREET, EAST STROUDSBURG, PENNA. 
voz 


‘Steam Traps 


for Every Plant 


| 


Because they 
drain completely 
when cold, these 
four types of 
Nicholson steam traps are positively freeze-proof. Can be 
freely installed outdoors. Uni lly ded for use 
in lines which need not be in continuous use during cold 
weather, because they are freeze-proof and because their 
2 to 6 times average drainage capacity results in minimum 
heat-up time. The non-air-binding feature of Nicholson 
traps also notably facili- 

tates heat transfer in se- BULLETIN 450 

vere weather. Sizes 4” to 185 Oregon St., 

2”; pressures to 225 Ibs. Wilkes-Barre, Pa. 


TRAPS - VALVES - FLOATS 


Type AHV Type AU 


chief reason for exhausting the steam in this way is to 
reduce cylinder condensation—that is, stop moisture 
from settling out of the spent steam during the counter- 
flow travel. 

With counterflow engines, Figs. 1, 2, the compara- 
tively cool, spent exhaust steam flowing back over the 
cylinder walls to the exhaust outlet chills these walls. 
As fresh, high temperature steam comes in at the next 


stroke it hits these cold walls and condenses (turns to 
water). 

Once you start moving a cylinder back and forth in 
a chamber carrying slugs of water you're asking for 
trouble. At best if the incoming fresh steam can supply 
enough heat to prevent forming slugs of water, the 
engine’s efficiency suffers because a part of its heat 
energy goes to serve no useful purpose. All it does is 


THROTTLE 
\ VALVE 


STEAM— 
PIPE 


PISTON 


CYLINDER 
jy 


OVER 


GOVERNOR BELT 
CROSSHEAD GUIDES 


CONNECTING ROD 
FLY WHEEL 


CRANK PIN 


DRAIN VALVE 


EXHAUST PIPE - 
FRAME 


DISC CRANK 


Fig. 2. 


Side view of simple steam engine 
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The softener with the zeolite LOCKED IN/ 


Yes, unlike all other water softeners, the zeolite is locked in the Elgin Double-Check 
Softener by the ingenious Double-Check manifolds. Softeners not having the 
Double-Check are forced to use shallower zeolite beds and employ slower backwash 
rates to prevent the escape of zeolite through the old-style un-checked manifolds. 

But the Elgin, with the zeolite locked in, can use more zeolite, and backwash 
it and regenerate it far more effectively. That's why it gives — 


Up to 44% More Capacity 


The diagrams tell the story. You get this extra capacity from the same size softener 
using the same type of zeolite — and you do it at lower operating cost and lower 
maintenance cost. 


Let us step up the capacity of your 
present softener at low cost 


The Elgin Double-Check is also adaptable to your present softener. This alteration, 
along with Elgin high capacity zeolite, has stepped up soft water output three to 
ten times in hundreds of cases. Soft water is a real prestige builder. Here is the way 
to put it to work right now. Simply mail the coupon for complete information. 


Your foremost need: 
Soft Water 
. .. and plenty of it 


Not just enough for washing, but 
enough for rinsing, boiler-feed and 
cleaning. It will more than pay its 
way in soap savings, in speeded, better 
rinsing, in freedom from boiler clean- 
ings, in increased boiler life, in reduced 
pipe and water heater maintenance 
cost, in easier cleaning, in happier 
personnel, and in that big end result: 
greater prestige and the dollar-savings 
that go with it. 


We can give you all this at low cost 
the Elgin way. Just mail the coupon. 


ELGIN SOFTENER CORPORATION 
150 N. Grove Ave., Elgin, Ill. 


44%, MORE NAME 


Please send facts covering items checked: 


Elgin Double-Check Modernization of 
O 


present softener 


LIMITED ZEOLITE 
ZEOLITE SOFTENING 
CAPACITY CAPACITY 


COMPANY. 


ORDINARY ELGIN 
DESIGN DESIGN 


Same size units; same type zeolite 


Mail to ELGIN SOFTENER CORPORATION 
150 N. Grove Ave., Elgin, Ill. 
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Here's the answer to your water heating problems 
—the Whitlock KONKRETE-LINED Steel Shell 
Storage Water Heater. This Heater gives you 
years of service . . . years of clean, clear hot 
water. Its entire interior is protected by a lining 
applied to a thickness of approximately %4”— 
the product of extensive laboratory and field re- 
search. This coating, together with corrosion-re- 
sistant materials used in the heating element and 
the tube sheet, provides a storage heater that's 
both low in cost and low in upkeep. 


Let us know your water heating requirements 
and we will gladly recommend the right equip- 
ment to save you money and maintenance—to- 
day, tomorrow, and for years to come. Write 
for data and recommendations. 


THE 


90 SOUTH STREET 
WHITLOCK HARTFORD 10, CONN. 
MANUFACTURING NEW YORK + BOSTON - CHICAGO 
co. PHILADELPHIA + DETROIT - 


res 


Principal Cities 


IN CANADA: DARLING BROTHERS, LTD., MONTREAL 


Fig. 3. Marking points for determining dead center of engine 


prevent spent steam from condensing, which is of no 
value to engine performance. 

But there’s an even greater advantage in the uniflow 
design. Compression is high (so, too, is power transfer) 

| and the temperature of the trapped steam goes up with 
it. The exhaust moves out of a steam chest surrounding 

| the cylinder. This chest greatly helps the cylinder walls 
to hold high temperatures between and during return 
strokes. 

All of these factors give a high ratio of expansion and 
when a uniflow engine runs condensing (that is, the 

| exhaust is cooled to where it turns to water), pressure 
in the cylinder is just about as high as the live steam 
coming in. If the uniflow runs non-condensing (that is, 
you let steam blow right to the atmosphere as steam 
without trying to capture any of its heat) compression 
pressure gets too high. Some designs use auxiliary 
exhaust valves or similar devices to relieve that extra 
pressure. 

The best you can hope for in the way of converting 
the energy in steam to mechanical power is from 5-15 
pereent in the ordinary, small non-condensing engines, 
and to about 25 percent in the largest, condensing de- 
signs. (Best diesels run about 30-35 percent, gas turbines 
about 30 percent, steam turbines 25-30 percent.) The 
exact way the heat behaves in passing through a typical 

' non-condensing engine goes about as follows: 14 percent 
is converted to useful work, 3 percent is lost in over- 
| coming friction, 8 percent is lost in radiation and con- 


| “What kind of a contract did you sign with your rovtemen this time? 
| Today, | had to pay for our laundry!" 
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Showing the 6-roll flat- 
work ironer at National 
Cleaners and Dyers, Mil- 
waukee, Wis. Inset shows 
Armstrong trapping which 
produced the above results. 


OUTPUT 


NATIONAL CLEANERS & DYERS, Milwaukee, Wis., 
Got Them All With Armstrong Unit Trapping 


BEFORE ARMSTRONG: one 6-roll ironer 
operating at 36-38 ft. per min. turning out 
185 Ibs. each hour. A large 2-cylinder ironer 
supplemented this. 12 girls were required for 
both machines. A single trap (not Armstrong) 
drained the 6-roll. 


NOW: the 6-roll operates at 55 ft. per min. 
turning out 327 Ibs. each hour on the average. 
The 2-cylinder is held in reserve. 9 girls in- 
stead of 12 are all that’s needed. 


HOW: two Armstrong No. 812 traps drain 
the first two rolls and four Armstrong No. 811’s 

' drain each of the remainder, pure and simple 
Armstrong Unit Trapping. 


Here, then, is probably the simplest and most 
effective way to secure a// the capacity that 
was built into your machines. If production 
and savings like this interest you be sure to 
contact your nearby Armstrong Representative. 


ARMSTRONG MACHINE WORKS 
832 Maple Street ¢* Three Rivers, Mich. 
IMPORTANT! 


NG 


4 BULLETIN No. 1931 FREE Pa? 
Armstrong Bulletin 1931 explains 
fully why Armstrong Steam Traps 
accomplish results. It’s a fact and 
figures booklet, complete with 
trap sizes and recommendations. 


ARMSTRONG STEAM TRAPS 
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Read these 
typical comments 


cocHrane system 


THE MODERN SYSTEM OF CONDENSATE 
DRAINAGE CONTROL THAT CUTS LAUNDRY 
COSTS WITHOUT ADDING EQUIPMENT 


“We saved $6000 a year on re- 
covered steam.”’ 

“Our pressing time was reduced 
70% ... saved 25% on fuel.” 
“We increased the speed of our 
flatwork ironers more than 12%." 
“Our shirt ironing capacity was in- 
creased over 30%." 

Write for a copy of ovr 32 page 
bulletin (No. 3250) explaining 
how you can achieve results like 
these in your laundry. 


Write today to 


COCHRANE CORP. 


3101 N. 17th Street 
Philadelphia 32, Penna. 


the trick, 


For boilers operating ot pressures 
up 


Operating records show the Johnson System can often 
save its own cost in less than a year. Our nationwide engi- 
neering organization is ready to survey your needs with- 


out obligation. 


Write for new 12-page catalog. 


The Johnson Corporation 


855 Wood St., Three Rivers, Mich. 
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densation losses, and 75 percent is lost in exhaust steam. 

What can you do to improve steam engine efficiency? 
The engine can’t do its job if your valves and pistons 
leak more than 10 percent, or if the engine is improperly 
adjusted, lagged, and lubricated. Although delicate ad- 
justments require indieator card readings, valve and 
piston leakage is not hard to check and should be taken 
care of immediately. 

How do you know if an engine's valve is leaking? You 
can make a general check of tightness on a single-valve 
engine by turning the flywheel over to where the valve 
covers the ports of both ends of the eylinder at the 
same time. Then when steam comes in at the throttle 
valve, any leakage will show up through open cylinder 
pet cocks or indieator connections, or as escaping steam 
from the exhaust pipe. 

You can check leakage under running conditions by 
blocking the flywheel and testing at different points of 
the stroke. 

To test valve leakage of a throttling, D-slide-valve- 
engine at a given point of piston stroke from the crank 
end of the cylinder, pull off the cylinder head. Then, 
with the piston in the crank end of the cylinder, turn 
the flywheel in the running direction and block the 
wheel when the piston reaches the desired point. Now 
gradually let steam in through the throttle valve and 
see if any steam escapes from the head end of the 
cylinder into the cylinder or out of the exhaust pipe. 

There is one thing to remember if you've got a leaky 
piston. You've got to clear up piston leakage first. be- 
fore you can ever decide if you have a valve leak at 
the time vou admit steam for a piston stroke from the 
head end of the cylinder. As you can see from Fig, 2, 
when the piston is at that point of its travel (the head 
or left-hand end of the cylinder) vou could never 
uncover the crank or right hand end to tell whether the 
leak was a piston ora valve leak. 

So this is what vou do. Once the piston packing has 
been made tight (and that’s about all you can do to 
correct piston leakage) replace the cylinder head, Then 
turn the flywheel in the running direction until the 
piston reaches the desired point in the stroke from the 
head end of the eylinder and block the wheel. Open 
the throttle a little. [f steam escapes from exhaust pipe, 
eylinder pet cock or indicator connection at the crank 
end, you've got a leak. 

To correct these leaks means readjusting the valve. 

‘he biggest part of this job is being sure you know 


Point for 
Seribing on Flywheel! - 
Trams Made Fror Stee! Wire| 


(No 8 or Heavier 
Wire Skould be Used ) 


Point For Scribing 
fon Crank Disc | 


Point to be Set in Punch 
Mark on Engine Frame 


Point to Set in Punch Mark —- 4 
in Engine Base or Floor 


Fig. 4. Two types of trammels used to find dead center of engine 
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to 


BOILER 


BREADY 
Leffel boilers report fuel savings = ro y HE AT RECL Al MERS 


of from 20 to 40 percent. 17 
sizes, 6 to 250 actual horse- 
power. Sturdy construction per- and 


mits substantial overloading BREADY 
with safety. Designed to burn sat 

COAL, GAS OIL; il - 

verted from hw fuel sensi Write for descriptive catalog ENGINEERED 
There is an efficient Leffel Scotch a 

type boiler, easy to install, The James fel & Co. 


ready to go to work in your INSTALLATION 


laundry plant . . . today! 


how to place your engine on dead center. A slight error 
in the crankshaft position when you think the engine’s 
on dead center creates a big error in the valve setting a Average fuel reduction 
even though the piston looks like it’s at the end of its or value of heat recov- 
stroke. ered, at 35.2% 
There are several ways of locating the dead center 
of an engine. A well proven one is the trammel method, ’ 
Fig. 3. (Fig. 4 illustrates two types of trammels or | Average boiler _horse- 
4 power reduction of 
trams.”) There you turn the engine by hand or “bar- 346% 
ring” in the same direction it normally runs until the — 
crosshead is somewhere near the end of its stroke. Then 
scratch a mark, A, on the crosshead and a mark, B, di- Average temperature 
rectly opposite it on one of the guides. increase of pre-heated 
With the engine still in this position place a pointed water, ranging from 60 
tram, C, in a center-punch mark on the floor or engine- to 90 degrees, depend- 
frame. Seratch a mark, D, with the upper end of the ing on type of plant. 
tram on the engine flywhee! as shown in Fig. 3. (You 
can use almost any size tram but be sure its upper end 4s. Water to hot water sup- 
reaches three feet, or less, above the floor line.) ply within 10 degrees 
Now turn the flywheel in the opposite direction until of average temperature 
point A returns and again coincides with B, Serateh the of waste water! 
mark, E, on the flywheel with the tram. Halve (bisect) 
distance DE with a pair of dividers and put down the 
mark, F, at the bisection on the flywheel. Now turn the only BREADY dares give 
engine until the point F coincides with the upper you a guarantee like this 


trammel point. The engine is now on one of the dead 
centers (head-end dead center, Fig. 3). The other 
crank end-dead center—is exactly opposite the one at 
F, across the wheel, point G. To locate it measure <a Ti 
the cireumference around the wheel with a steel tape. ae 
Take half this reading and serateh a point, G, as the 
directly opposite dead center point. 
Next month we'll discuss steam engine maintenance 
with the use of indicator cards. @ 


Because It's 


EASY TO INSTALL 
EASY T0 OPERATE 


GUARANTEED PERFORMANCE 


IN WRITING... EVEN BEFORE 
15+ to 200+ w.p. INSTALLATION! 
OIL or GAS Wake 
BULLETIN 1011-C BOX 0-2 OSWEGO, N.Y. ‘ 3103 N. 27th St., Miluauhee 11, Wisconsis 
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His business paper ...of course 


N. man who takes his job seriously takes his business 
paper lightly. You'll find the Best Informed Men in your 
Field read every issue... straight through. They can’t 
afford not to. Matter of fact, who can, in these fast- 
moving times? New ideas, new products, new methods, 
new techniques crop up one-a-minute. Today, change is 
the one thing that’s certain ... and when your own for- 
mula for change is a better job, a bigger profit, a more 
important place in the industry, you need the continuous 
touch with facts and news and “how-to” that only your 
business paper provides. The editors continuously scout 
the field for you; the advertisers report new products or 


LAUNDRY 


JOURNAL 


new ways to use old ones... new profit angles... new 
sources for things you buy. Read cover to cover—with 
a sharp eye. That’s what makes you one of the Best 
Informed Men in your field, too. 


Did you know that this business paper . . . because it’s a member of 
the Associated Business Publications . . . has some extras to offer 
you? It’s a paid-circulation paper . . . which means the editors must 
keep their magazines well sold and well read. They get together con- 
tinually in the Association . . . meet other editors in clinics, confer- 
ences and courses . .. work to make a good paper a better paper—to 
serve you in more and more ways. Your business paper is worth 
every minute you spend with it! 
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We can quickly show you why merchants who 
use Internationals with Metro* bodies get special 
advantages on every delivery run. 

Metros help your drivers do a better job, faster. 
Metros offer greater package capacity. Metros are 
more maneuverable, smarter looking, more eco- 
nomical. 

This truck offers so many special advantages 
that it has been first in multi-stop delivery truck 
sales for 14 straight years. Why not see our Metros 
soon? 

INTERNATIONAL HARVESTER COMPANY « CHICAGO 


STARCHROOM LAUNDRY JOURNAL 


Check these 
outstanding Metro advantages: 


© Silver Diamond valve-in-head engine built in the world’s 
largest truck engine plant. 

@ Maxi mane bility — 37° turning angle, more 
positive control, safer, easier handling. 

@ Leader in the multi-stop delivery field for 14 straight 
years. 

@ Six models — with GVW ratings from 5,400 to 11,000 
pounds. Cubic foot capacities — 235, 292 and 375. 

@ Matched body and chassis built to your specifications 
under one roof to save you money. 

®@ America’s largest exclusive truck service organization, 


ki International Harvester Builds McCormick Farm Equipment and Farmall Tractors... Motor Trucks . . . Industrial Power . . . Refrigerators and Freezers 


*Metro. Registered trade mark of The Metropolitan Body Company, Inc., subsidiary of the International Harvester Company. 


TRUCKS 


More than One Million Now on the Road 


Model LM-150, 115-in. wheelbase, 9'/2-ft 
flat-back Metro body, 8,000 pounds GVW. 
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Recently elected officers of the Laundry and Dry Cleaners Club of Atlanta. 
First row: E. G. McDowell, McDowell Cleaners, treasurer; Eileen Mc- 
Dargh, executive secretary; Allen Johnston, Best Laundry and Cleaners, 
president; S. J. Lindsey, Nu-Way Cleaners and Laundry, vice-president; 
Cliff Morgan, Morgan's Cleaners and Laundry, director. Second row: 
John Alcorn, Lullaby Diaper Service, director; Charles Brumby, Whit- 
man's Cleaners and Laundry, director; and J. F. Cloud, Bankhead 
Cleaners, director. Joe May, May's Cleaners, director, was not present 
when photo was taken 


Safety Program in 
Maryland Plants 


Completion of a six-month special safety program in 
the laundry industry in Maryland has resulted in a 37 
percent reduction in accidents, despite a marked in- 
crease in employment, the Maryland Department of 
Labor and Industry announced recently. 

The program involved 79 laundering establishments 
employing a total of 5,601 employees in October, 1951. 
The Maryland Department of Labor and Industry con- 
ducted the program with the technical assistance of the 
Bureau of Labor Standards, U. 8. Department of Labor. 

During the six months prior to the inauguration of the 
special industry safety program there were 41 disabling 
injuries reported by the participating establishments 
employing 4,839 workers with a total of 4,990,182 man 
hours. Despite the fact that employment in the partici- 
pating establishments increased to 5,601 and man hours 
of work increased to 5,791,463 during the six months 
after the safety program was instituted, there were only 
30 disabling injuries reported. 

“In view of the relatively low frequency rate prevail- 
ing in this industry, the results obtamed under this pro- 
gram by far exceeded our expectations,” said Mrs. 
Margaret W. Kimble, deputy commissioner of labor and 
industry for Maryland. “We believe that this program 
should be continued in order that interest may be main- 
tained and progress gained may not be lost.” 


Bonoff Heads Polio Appeal 


Henry C. Bonoff, vice-president of the General Dia- 
per Service, has accepted the chairmanship of the Laun- 
dry & Linen Supplies Division in the current polio ap- 
peal of the National Foundation for Infantile Paralysis 
in Greater New York, Louis H. Pink, general chairman 
of the city-wide, $4,000,000 drive, has announced, 

As divisional chairman, Mr, Bonoff heads a eommit- 
tee formed to secure the active support and cooperation 
of everyone in his field in the annual polio appeal. 

In accepting the post, Mr. Bonoff called upon his di- 
vision to do “everything humanly possible” to help the 
National Foundation meet its present financial emer- 
gency. He said the Foundation, for the fourth consecu- 
tive year, has gone into debt providing direct financial 
assistance to polio vietims. This vear’s polio toll, he said 
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would exceed 28,000 cases and National Foundation ex- 
penditures for patient care alone would reach the “stag- 
gering total” of $26,000,000. 

Deseribing New York City’s $4,000,000 campaign goal 
as a “fair share” of the huge national polio bill, Mr. 
Bonoff said that money is urgently needed to care for 
thousands of local patients as well as for support of the 
nationally conducted programs of scientific research and 
education. 


Gitlow Named Convention 
Chairman 


Albert Gitlow, head of Professional Linen Service, 
Ine., New York City, has been named chairman of con- 
vention committees for 
the 40th Annual Conven- 
tion and Exhibit of the 
Linen Supply Associa- 
tion of America, to be 
held at the Statler Ho- 
tel, New York, on May 
19-21. The appointment 
was made by John 
Isaacs, president of the 
association which has its 
National headquarters in 
Chieago. 

Gitlow, a past presi- 
dent of the association, 
who has maintained a 
linen and towel service 
in New York for the 
past 35 vears, expressed 
his belief that well over 
800 delegates from all parts of the United States and 
Canada would attend the three-day session. “This is 
the first time in 20 vears,” he said, “that the National 
Association is meeting in New York. We plan to make it 
the most hospitable convention in the history of the 
association,” 


ALBERT GITLOW 


Institutional Laundry Manager 
Group in Detroit 


The Institutional Laundry Managers of Metropolitan 
Detroit, a group organized a year ago, now has 35 
members and is growing stronger. The organization of 
the Detroit laundry managers was made possible 
through the interest and assistance provided by local 
allied tradesmen, Meetings were formerly held in one of 
the Detroit hotels, and are now held at various mem- 
ber laundries. The original officers were: president, John 
Hartley, Sheraton Hotel, Detroit; vice-president, John 
Hall, Detroit Leland Hotel, Detroit; secretary, Albert 
Parsons, Whittier Hotel, Detroit; and treasurer, Joseph 
Ruffner, Oakland County General Laundry, Pontiac. 

An election was held last November and the follow- 
ing officers were named: president, Phillip Domke, 
Whittier Hotel; secretary, William Crownover, House 
of Correction, Plymouth; with Mr. Ruffner re-elected 
treasurer, Publicity and membership are now being han- 
dled by Mr. Hartley. 

Allied tradesmen have a standing invitation to all 
meetings, and membership is open to any institutional 
operator who wishes to join. Inquiries may be made to 
John Hartley, 8821 Intervale, Detroit 4, Mich. 
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‘hese 's something | 
you should know: 


C.P.P. Soaps and Detergents Provide Maximum | 
Detergency for Every Laundering Need! 


JERSEY CITY 2. N. J. ATLANTA 3, GA. e 


FOR BRIGHTER WHITES 

Arctic Crystal Soap Flakes— made from pure, 
prime tallow, guaranteed to contain not less than 
88% soap. Titer approximately 42°C. Also avail- 
able in granulated form containing 92% soap. 
Colgate Formula 40 — ideal for hot-water 
washing of all white work and fast-colored goods. 
This fine, high titer built soap assures better “‘suds- 
ibility,”” quicker rinsing, cleaner finished work 
and lower soap consumption, 


FOR SHARPER COLORS 
Colgate Formula 20—for cold-water washing 
of colored fabrics and materials not affected by 
added alkali at low temperatures. Assures better 
“sudsibility,”’ quicker rinsing, cleaner finished 
work, lower soap consumption. 


C.P.P. Advisory Service Is FREE! Contact Our 
Salesman Today Or Write To Us Direct. 


FREE! New 1952 Handy Soap Buying Guide. 
Tells you the right soap for every purpose. Get a 
copy from your C.P.P. representative, or write 
to our Industrial Department. 


COLGATE-PALMOLIVE-PEET COMPANY 


CHICAGO 11, ILL. KANSAS CITY 5, KANS. BERKELEY 10, CALIF, 
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Wyandotte Service Reports 


Pictured below are Paul R. Hastedt, center, manager 
of Fame Laundries, Ine., Harrisburg, Pa., and Walter 
Dean, right, washroom foreman, receiving the new handy 
Wyandotte service report completed by a Wyandotte 
representative. The Wyandotte representative, in this 
case, is Howard EF. Hastedt, son of Paul R. Hastedt. 
These three gentlemen have had 32, 30, and 15 years, 
respectively of practical experience in the laundry in- 
dustry. 


It is conservatively claimed by Howard Hastedt that 
Wyandotte Service represents millions of dollars worth 
of laundry research and practical experience in the 
laundry industry. Many copies of this service report 
are being compiled each day by Wyandotte representa- 
tives. This report. has been a Wyandotte service for 
more than a score of years in both United States and 
Canada. One copy is left with the laundry management 
and one is sent to the Wyandotte Laundry Laboratories. 
Here the report is evaluated so both local representa- 
tive and technical service personnel can give the laun- 
dryowner specific personalized recommendations. 


Book on Mechanized Flatwork 


A new book entitled ‘““Mechanized Flatwork Lroning” 
describes a plan for combining high production equip- 
ment and specially designed conveyors, automatic 
spreaders, feeders and folders, with increased produc- 
tion and spectacular savings in flatwork ironing costs 
as a result. 

Featured in “Mechanized Flatwork Ironing” is a 
detailed description of how to operate one, two and 
three-ironer mechanized flatwork ironing plants, to- 
gether with a tabulation of equipment and layouts 
showing most efficient arrangements. Operators’ duties 
are outlined in a clear, concise manner, and flow of 
work is deseribed in proper sequence. Illustrations of 
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equipment include Rotaire continuous conditioning 
tumblers with feed, discharge and distributing con- 
veyors; Sager “A” spreader and Trumatic folder for 
large pieces; and automatic feeding and spreading 
device, Stackrite stacker and Foldmaster folder for 
small pieces. 


One of the illustrations in ‘‘Mechanized Flatwork Ironing’’ which shows 

conveyor-fed conditioning tumbler (partly shown at right) supplying 

large flatwork, via conveyors, to automatic spreaders at two ironers 
d with aut tic folders 


Interesting articles on “Advantages of Mechanized 
Flatwork Ironing” and “Examples of Savings with 
Mechanized Flatwork Ironing” sum up the benefits 
that can be expected with mechanized flatwork ironing. 
A four-page pictorial section showing mechanized flat- 
work ironing plants in operation takes the reader behind 
the scenes to give him a complete picture of how typical 
mechanized flatwork ironing departments operate. 

“Mechanized Flatwork Ironing” books are available 
without cost or obligation from The American Laundry 
Machinery Co., Cincinnati 12, Ohio. 


New Chevrolet Trucks Introduced 


New Chevrolet trucks were introduced at dealer- 
ships on Saturday, January 19. -On display are repre- 
sentative models from the 22 series on 10 wheelbases 
that the company is scheduled to produce. The com- 
plete line covers more than 90 percent of the truck 
market, with gross vehicle weights ranging from 4,100 
to 16,000 pounds. 

According to the Chevrolet announcement, the new 
line will provide the truck operator with outstanding 
economy and durability and the truck driver with 
superior comfort, safety and handling ease. 

Important among the improvements for 1952 is more 
efficient carburetion which provides smoother perform- 
ance during the warm up period. Redesigned cab door 
lock pillars and newly positioned striker plates permit 
the use of new push button door locks. 

Again for 1952 Chevrolet powers its trucks with 
either of two rugged valve-in-head engines, the 92- 
horsepower Thriftmaster or the 105-horsepower Load- 
master. Chevrolet’s four-way lubrication system and 
controlled cooling which have contributed greatly to 
peak performance and long life are continued in the 
1952 models. 

Cab comfort, in which Chevrolet has scored notable 
progress during the last few years with new seat spring 
construction, increased visibility, better ventilation and 
wide, adjustable seats, is manifest in the latest series. 

In addition, the company has retained in its chassis 
synchro-mesh transmissions, braking systems designed 
for varied load conditions and hypoid rear axles. 

Chassis changes in the new trucks cover refinements 
to improve carburetion. A summary of these advances 
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“@ Speeds up pinning 


Actual Size, Open Mesh> 


PROFIT BY THESE SUPER 
CALLANET FEATURES! 


1. Streamlined, lightning-fast pinning. 


2. Day-light mesh that won't “fog up” 
—lintless. 


< 3. Free passing of insolubles. 
4. Suction action—cleaner, whiter 
: loads, 
: 5. Wider opening—easier loading. 


6. Faster dumping without reversing. 
7. Low absorption—very little to extract. 
8. More pounds per wheel—bigger 

pay loads. 
9. Labor saving—time saving— 

space saving. 
10. Long lasting—dollar saving. 


11. Made by pioneers in net 
manufacturing. 


STARCHROOM 
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It’s the NEW 


fa Knitted Nylon 
Callanet! 


Irs THE ANSWER to laundry net 
headaches! 


It’s The Nylon net you've been hoping for. 
Open mesh insures speedier pinning—just what 


you’ve been asking for, waiting for—now it’s here! 
Contact your Callaway Representative for 


further details of CALLANET—the laundry net that’s 
made the way you’d make one for yourself if you 


could. 
4% 
Spit Wa, 


SALES SOLICITORS 


New York 16, 295 Fifth Avenue 
Boston 11,38 Chauncy Street + Chicago 54, Merchandise Mart 
Detroit 1, Francis Palms Building * Atlanta 3, Candler Building 


West Coast Representative: 
Ballinger & Co., San Francisco * Los Angeles * Seattle 
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THAT'S THE REPORT from one laundry manager 
who's discovered that only 1312 cents worth of Oakite 
Composition No. 53 cuts one rinse out of his washing 
cycle ...saves him 1500 gallons of water a day, and 
saves the steam to heat the water. 


Another operator says that Oakite Composition No. 
53 not only eliminates one rinse, but eliminates the 
use of soap in his bleach suds as well. 


Oakite Composition No. 53 frees your soap to do 
more work ... brings to life dead soap on the wheel 
and in the load. Ties up hard water salts... chemi- 
cally combines with them to form soluble but inac- 
tive molecules. No soap specks depositing on the 
fabric...no gray-causing soils settling on the load. 


Try it yourself. Ask your local 
Oakite Technical Service Rep- 
resentative for wheel-side dem- 
onstration. Or write Oakite 
Products, Inc., 22B Thames 
St., New York 6, N.Y. 


FREE BOOKLET tells all 
about Oakite Composition 
No. 53...tells how to get 
more soil out in the break 
with Oakite Penetrant .. . 
how to save soap with Oakite 
soap boosters...how to clean 
heat reclaimers...how to keep 
trucks sparkling. Write today! 


INDUSTRIAL 


OAKITE 


* 
Technical Service Representatives in Principal Cities of U. S. & Canada 
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reveals: better sealing both internally and externally 
by a thicker air horn flange and strengthened screw 
bosses; elimination of possible vapor lock in main fuel 
nozzle by re-design of the passage; more consistent hot 
idling by revisions in the idle system and accelerator 
pump; smoother acceleration through removal of the ac- 
celerator pump outlet from the air horn to the top of the 
float bowl, providing a shorter fuel passage. 


 Unipress Offers One-Lay Sleever 


The Unipress Company is going into full production 

on its one-lay sleever. This unit is designed so that 

the leading edge of the 

sleeve is ironed first, 

then the balance of the 

sleeve. This is said to in- 

sure a high quality iron- 

ing of sleeves at all 

times. Ironing is fast. It 

is claimed by the manu- 

facturer that from 180 

to 185 shirts ean be han- 

dled per hour by one op- 

erator, who can also han- 

dle other presses or au- 

tomatic folding machine. 

While the  Unipress 

one-lay sleever is adapt- 

able to all shirt finishing units, it is a ially adapted 

to the use of the Unipress Constellation 2 or 3-girl shirt 

unit. When used with the 2-girl in conjunction with 

the Unipress automatic folding machine, production is 

about 96 quality shirts per hour, the company states. 

The sleever is also very well adapted for use with two 
Unipress 2-girl, 3-press shirt units. 

The produetion unit of the Unipress one-lay sleever 
is simple in construction and incorporates an automatic 
sleeve clamp release, and remote timing control hy- 
draulically operated. No electrical connections are nee- 
essary. All operations are automatic and adjustable. The 
unit requires very little floor space. 

Additional information is available from the Unipress 
Company, 2800 Lyndale Avenue South, Minneapolis, 
Minnesota. 


New Ayr-Mor Unit 


The Ayr-Mor Machinery Company, Inc., announces 
the introduction of the New Ayr-Mor Compact, a per- 
chlorethylene dryclean- 
ing unit. J. P. Jorgenson, 
president of the com- 
pany, states that the 
new machine is the re- 
sult of more than 20 
years experience in man- 
ufaeturing drycleaning 
units, This new machine 
has been tested for more 
than two vears, and ev- 
ery operation has been 
cheeked, studied, im- 
proved, and rechecked. 
Washing, extracting, and reclamation are all done in 
one cycle. Clothes go in dry and come out dry. After 
the clothes are put in the two-pocket basket, the op- 
erator merely sets the cycle time indicator, presses the 
starter button, then goes to other work until the clean- 
ing is completed. 
The machine is designed to take from forty to fifty 
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pounds of clothes per load, and up to a hundred pounds 
per hour ean be handled. The average complete cleaning 
cycle is from 25 to 30 minutes. However, the washing 
period can be lengthened, or shortened, depending upon 
the condition of the load. There is a soap dispenser on 
the front and soap can be injected without disrupting 
the eyele. In addition, the timer is so adjusted that it 
can be turned back to give longer or shorter time on 
any phase of the eyele if such is desired. 

Detailed literature is available upon request from 
Ayr-Mor Machinery Company, Inc., 6546 N. Sheridan 
Road, Chicago 26, Illinois. 


Pennsalt Builds Chlorine Unit 


Beginning the second major step in the development 
of its Calvert City, Ky., works, the Pennsylvania Salt 
Manufacturing Company recently announced it will 
add new facilities, including an electrolytic chlorine- 
caustic soda unit, at an estimated cost of $8,000,000. 

As the first step, Pennsalt completed a hydrofluoric 
acid and sulfurie acid plant in 1949 on its Tennessee 
River location near TVA’s Kentucky Dam. These 
facilities have been expanded by the addition, in 1950, 
of a unit to produce end products from captive hydro- 
fluorie acid and, now nearing completion, a 33 percent 
increase in hydrofluoric acid capacity. 

Addition of the new unit wil! combine at one works 
four basie echemieals—hydrofluorie acid, sulfurie acid, 
chlorine and caustic soda, the first combination of these 
four products in one works in the United States. 

A departure in the new unit from Pennsalt’s usual 
chlorine-caustic soda production will be the use of the 
DeNora electrolytic mercury cell. In Pennsalt’s other 
chlorine-caustie soda operations—at Wyandotte, Mich.; 
Portland, Ore., and Tacoma, Wash.—the modified 
Gibbs diaphragm cell is used. The DeNora cell, devel- 
oped in Italy, produces caustic soda of rayon-grade 
purity at concentrations up to 72 percent. Power for 
electrolytic processes and plant operations will be 
supplied by TVA. 

In addition to production of chlorine and caustic 
soda, the new unit will also include facilities for pro- 
ducing anhydrous hydrochloric aeid and additional 
facilities designed for further expansion, since the new 
plant will make the Calvert City works another area 
for economical production of Pennsalt specialties using 
chlorine and caustic soda. It is expected that the new 
plant will go into operation in early 1953. 


Twin Washette Promotion 


Below is a photograph of the Cook Twin Washette 
and, playing the part of her own “twin,” is Miss JoAnn 


Hill of Dallas, who is well-known as a television star | 


and beauty contest winner. The Twin Washette shown 
is with single motor and is semi-automatic with double 
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ASBESTON 


FOR CHEST-TYPE, FLAT-WORK 
IRONER COVERS SAVES TIME AND MONEY 


You gain working time and efficiency with Asbeston. 
It’s woven from asbestos and specially impregnated to 
give a smooth, long-wearing surface. 

So it allows faster operation. It far outlasts old-type 
covers because it reduces valuable time lost when you 
must recover rolls. 

Because Asbeston is specially treated it doesn’t hold 
steam or get soggy; therefore it helps avoid laundry 
odors and stains. Its supple, uniform surface gives work 
such a nice finish. 

Yes, you gain 3 ways when you let Asbeston do a 
more efficient job in less time. Asbeston is fabricated 
and sold under this label by reputable manufacturers. 


Write for information to Textile Division 


UNITED STATES RUBBER COMPANY 
1230 Avenue of the Americas, Rockefeller Center, New York 20, N. Y.. 


Back of this 
label... 

a tradition 

of quality 
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timers. Each basket has a capacity of 25 lbs. Miss Hill 
will make appearances in Dallas to demonstrate the 
ease with which the Cook Twin Washette may be 
operated. 


Henderson Sales Conference 


Sales personnel of the Hugh G. Henderson Co., 3204 
Polk Ave., Houston 3, Texas, recently met to discuss 
plans for 1952 and to study new equipment to be of- 
fered. New equipment on display included the new De- 
trex Monarch drycleaning unit, Jensen’s new stream- 
lined washer, the new Unipress cabinet sleever and au- 
tomatic folding table, and the new Milnor 50-pound 
automatic washer, with which a number of test runs 
were made. N. L. Pellerin of the Pellerin Milnor Corp. 
was present to explain the many features of his firm’s 
machine. The meeting was concluded with a dinner. 


Sales personnel present at the meeting, left to right, seated: T. Barnes 
Johnson, M. W. Ray, M. C. Green, and Ray Arnold. Standing: N. lL. 
Pellerin, Hugh G. Henderson, B. F. McGuire, H. M. Mierman, and Albert 
Rieger 


Henderson also announced that T. Barnes Johnson 
has joined the organization as a sales engineer. Mr. 
Johnson brings to the Henderson company a wealth of 
experience gained through more than 25 years of asso- 
ciation with the laundry and cleaning industry. He 
will call on laundry plants in Houston and surround- 
ing territory, including East Texas. 
Hugh Henderson states that for more than 15 years 
| ; he has had to contend with “T-Bone” as a very aggres- 


ee re sive competitor, and is now happy to have him on his 
side of the fence. 
Maintain maximum 
ployee efficiency — equip | © Cottonblossom Elects McGinty Director 
your hand trucks and other Wiley P. MeGinty, sales manager of Southern Mills, 
“movable equipment with Ine., was elected a director of the corporation at the an- 
| nual stockholders meet- 
DARNELL Casters and ing January 15, accord- 
Wheels—-SAVE MONEY and ing to an announcement 
eliminate that mid-after- president. 
noon “bogging down. of Mr. McGinty Is a 
: graduate of Emory Uni- 
production. versity. and has been 
with the Cottonblossom 
line of laundry textiles 
at Southern Mills since 
mm DARNELL CORP LTD — a : 1930. He has served as 
shipping clerk, overseer, 
and sales manager of 


60 WALKER ST. NEW YORK the company. 

36 N CLINTON CHICAGO 6 IL Southern Mills, with 

7 WILEY P. McGINTY facturing plant in At- 

lanta, maintains its own 

offices in New York, Chieago, Los Angeles, Dallas and 

Detroit and sells nets, cover cloth, cover duck, press 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


\ 
) 
| 
ak 
| 
. 


February 15, 1952 STARCHROOM LAUNDRY JOURNAL 


pads and covers, feed ribbons, sheeting, padding and | 


flannel to laundries everywhere through laundry supply 
jobbers, 


New Detergent for Heavy Soil 

A new detergent developed especially for washing 
overalls, coveralls, shop aprons and uniforms, towels 
and wiping cloths, and similar heavily soiled work in 
institutional and family laundries has been announced 
by Diamond Alkali Company. 

Known as “Diamond O & W Compound,” the produet 
is described as “a balanced silicate incorporating a 
special ingredient with high grease absorption.” The 
fast emulsifying action, effective soil-suspending prop- 
erties, and high grease absorbency combined in this 
material make it particularly suitable for use in a 
“single suds” formula in laundering all types of greasy 
work. 

Specific advantages said to be provided by this 
specialized Diamond laundry compound include fabric 
conservation, quality improvement, increased output, 
washing formula simplification, time and cost econ- 
omies, handling ease, and prevention of grease balls 
or build-up of other troublesome coatings on wash- 
wheels. Fabrics laundered by formulas based on the 
material are said to be left in soft and absorbent condi- 
tion without fading or streaking. 

“Diamond O & W Compound” is packed in 350-pound 
barrels, giving the product excellent protection against 
deterioration from steam and moisture during washroom 
storage, thereby maintaining the material’s active 
ingredients in “factory-fresh” condition for prolonged 
periods. 

Distribution of the new product, whieh is manu- 
factured at the company’s silicate plant in Dallas, 
Tex., will be limited for the present to 14 states in the 
southeast, south central, and southwest sections of the 
U.S. These states are: Texas, New Mexico, Colorado, 
Kansas, Missouri, Kentucky, Tennessee, Mississippi, 
Louisiana, Alabama, Georgia, North Carolina, South 
Carolina, and Florida. 

Literature on the product is available from the Dia- 
mond Alkali Company, 300 Union Commerce Bldg., 
Cleveland 14, Ohio. 


Strong Soap Instructions 

R. R. Street & Co. Inc. recently announced the avail- 
ability of instructive bulletins on their Strong Soap 
Formula 886. 

Technical Bulletin 25342 describes Strong Soap 
Process #1. This process involves the use of Formula 886 
in plants that customarily distill their extractings. 

Bulletin #5341 describes Process #4. This bulletin 
contains complete, step-by-step directions for the use 
of Formula 886 in plants without vacuum stills. Sweet- 
ener powders are discussed in detail. 

Bulletin #5343 describes Process #2, for plants that 
customarily re-use their extractings. In such installa- 
tions the fatty acid count is controlled by either dis- 
tilling the solvent (if the plant has a vacuum still), 
or “purging” with sweetener powder, if the plant does 
not have a vacuum still. 

Bulletin #5335 describes Process #10 for use in 
Prosperity 6A units. Street’s plans to release other 
special bulletins on the use of 886 in other specific 
chlorinated solvent units, but in the meantime many 
chlorinated solvent operators can use the process 
deseribed in Bulletin #5343. 

Requests for these bulletins should be made to R. R. 
Street & Co., Inc., 561 W. Monroe Street, Chicago 6, 


PRESS PADS 
and COVERS 


cays the Stadham ‘cover’ - 
“No matter what the type or style 
of press—Stadham fills the need 
better. Longer wearing ... quality 
finish . . . increased production.” 


A complete line of 


press covers and press pads 


featuring 
STAD-SPUN 
and 
STAD-TEX 
treated nylon clothe. 


Call your Stadham distributor—he will help 


you with your press mai e pr 


e@ press pads, press covers, bags, 
aprons and textile specialties. 


STADHAM 


COMPANY INC. + HEXAGON DIVISION 


1825-31 North 20th St. + Phila. 21, Pa. 
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You'll get all these 
FLETCHER FEATURES 


Absolute Safety; built in. 

Stainless Steel Basket; permanently safe. 

Greater Stability; self-balancing. 

Easy Loading and Unloading; better accessibility. 


Less Floor Space Needed; 7’ x 4’8” only (48” 
basket). 


Perfectly Smooth Basket; safe for sheerest fabrics. 
Big Capacity; handles more per batch. 

Maximum Drainage; no blank rows in basket. 
Direct V-Belt Motor Drive; powerful, dependable. 


Automatic Hydraulic Brake; for quicker, smoother 
stop, less wear on all parts. 


Fingertip Control; no push, no pull, no strain. 


A flip of the ‘‘finger-tip’’ control and this big, sturdy 
extractor spins smoothly into high speed. Drying time 
is cut by as much as one half with the High Speed model 
(other models in proportion). The Hydraulic Brake goes 
on and off automatically saving labor and assuring 
longer brake life, smoother stops and easier operation. 
A complete range of sizes of Fletcher extractors suit 
any need. 


For complete inf 


FLETCHER WORKS 


EEX) Gtenwoon ave PHILADELPHIA 49, TA. ESTABLISMED 1850 


tion details send for Bulletin 53. 


February 15, 1952 


Illinois, Street’s requests that, whenever possible, the 
plantowner should list his equipment and report whether 
he distills or reuses his extractings. 


Cook Machinery Moves to Larger Quarters 


A new building to contain the factory, warehouse, and 
general offices of the Cook Machinery Sales Co. is being 
completed at 4122 Com- 
merce St., Dallas, Texas. 
The present move is the 
firm’s fifth, and each has 
been to successively 
larger quarters. 

John Cook, it is stat- 
ed, designed and built 
the first “twin” washer, 
as well as the first 25 
and 50-pound open-end 
washers. He _ believes 
that the success of his 
firm is due, in large part, 
to his policy of never be- 
ing satisfied with his line 
of equipment. Efforts are 
constantly directed 
toward improving even 
the latest designs, and all 
improvements are incorporated throughout the entire 
line where practical. Cook equipment is constantly field 
tested as part of a program to improve existing designs. 


JOHN COOK 


Kohnstamm Executives Mark Centennial 


Officers of H. Kohnstamm «& Co., Inc., marked their 
organization’s 100th anniversary in New York City on 
December 14 at a luncheon with officers of the Chemical 
Bank & Trust Company. It was Just a century ago that 
the founder had opened the Kohnstamm account with 
Chemical. Since then both firms have grown to lead- 
ing rankings of their respective fields. 


Photographed at the luncheon, left to right are: Lloyd 
M. MeMillen, assistant vice-president, Chemical Bank; 
Seymour Dribben, vice-president, Chemical Bank; Peter 
Sigler, attorney for H. Kohnstamm; Charles D. Allen, 
vice-president and director, H. Kohnstamm; Louis J. 
Woolf, president, treasurer and director, H. Kohn- 
stamm; Harold H. Helm, president, Chemical Bank; 
Paul Kohnstamm, director, H. Kohnstamm; Harry L. 
Barton, vice-president, Chemical Bank; Richard 8, Car- 
mel, vice-president and director, H. Kohnstamm; and 
Robert A. Phair, secretary and director, H. Kohnstamm 
«& Co. 


Tag-0-Lectric Marking Machine 


The Dual-Duty Tag-O-Lectric tag-making, marking, 
and attaching machine is claimed to be the most flex- 


| ible and time-saving machine of its type on the market 


today, according to the manufacturer, the Textile Mark- 
ing Machine Co., Inc., Syracuse, 
~ The Dual-Duty machine is-specifically for dryclean- 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


= 
82 
YOU CAN'T GO WRONG 
N YOU 
2 ows 
F ee 
! 
ca 
| 
| 
Salk 
5 


February 15, 1952 STARCHROOM LAUNDRY JOURNAL 83 


ers, While another model, the Lot System Tag-O-Lectric, 
offers fast, simple, and economical identification for 
shirts, bachelor bundles, and family work. 

Both models are claimed to save 8,000 handling mo- 


tions on each 1,000 pieces. With index tabs set and gar- 
ment placed on the pad of the operating handle, one 
contact motion makes, marks and attaches the tag “in 
less than one second.” 

Literature available on these machines illustrates and 


describes both the machine and recommended supplies. 


The appointment of ONE OF 
Kurt Seliger as repre- 
sentative to the laundry, 


drycleaning, and rug 
cleaning industry in met- 


ropolitan New York has 
been announced by the | 
Colgate - Palmolive-Peet 
Co. 
Before assuming his 
new duties, Mr. Seliger 


served as Colgate repre- 
sentative to laundries 
and other industrial ac- 


le counts in areas imme- 
diately outside New 66 
York City. 
KURT SELIGER Well-known in the 
soap industry, he has 
been with Colgate 17 years, serving in both the office 
and sales. He is an alumnus of the Newark College of 
Engineering, and during World War II served three LAUN DRY 
years with the U. S. armed forees in the European 
Theatre. 


Mr. Seliger will work in cooperation with Kliegman a 
Brothers Inc., Colgate distributor. 5 


Solvay Offers Caustic Soda Bulletin 


Solvay Sales Division, Allied Chemical & Dye Cor- 


Colgate Names Seliger 


poration, has announced a new expanded and revised | NON-CONGEALING 
84-page edition of Technical and Engineering Bulletin 
No. 6, “Caustic Soda, Properties, Solutions, Unloading 
USE HOT OR COLD 


and Handling.” 

The announcement states that this fourth edition 
contains many revisions and additions including new 
tables, illustrations and a chart of precautions in 
handling -austic soda that were not contained in EASIER IRONING 
previous editions. 

Readers in the United States and Canada can obtain 
free copies by addressing requests to Solvay Sales 
Division, Allied Chemical & Dye Corporation, Ad- 
vertising & Sales Promotion Department, 40 Rector 
Street, New York 6, New York. 


New Nylon Thread 
The Heminway «& Bartlett Mfg. Co. of New York and 
Watertown, Conn., has introduced a new nylon thread 
especially processed for laundry nets and bags as well | 
as nylon presseovers. This new thread, known as Nyl- | 
sew, is said to produce stronger, longer-lasting seams. It | CLINTON FOODS INC 
is abrasion and water-resistant and especially resistant | - 
to strong detergents and cleansers, the company states. | 
Tests made by the manufacturer claim to prove that CLINTON, IOWA 
presscovers and laundry nets and bags last for.a, much 
longer period of time when sewn with Nylsew nylon 
thread instead of with ordinary threads. The firm offers 
free samples to all interested manufacturers of press- 


GIVES FLEXIBLE FINISH 
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covers, laundry nets and bags, Write Heminway & 
Bartlett Mfg. Co., 500 Fifth Avenue, New York 36, 


Drew Appoints Pariser Field Supervisor 

E. F. Drew & Co., Ine. 
of New York City has 
announced the appoint- 
ment of Al Pariser as 
field sales supervisor for 
its chemical specialties 
division. 

Mr. Pariser attended 
Syracuse University and 
has been associated with 
the chemical and laun- 
dry industries for many 
vears. He has been field 
representative for the 
Drew Company in New 
Jersey and Pennsyl- 
vania,. 

In his new capacity, 
Mr. Pariser will work 
closely with Drew field representatives and laundries. 
He will be responsible for the sale and service of Drew 
products and for the introduction of new products to 
the trade 


AL PARISER 


Butler Appoints Sales Representatives 

Announcement of the appointment of three new sales 
representatives to serve Butler customers in Indiana, 
Texas, and Georgia was made recently by Burrill O. 


LAUNDRY 


wherever connectors must move... 
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If your machine isn’t among the 90% of all laundry and dry 
cleaning pressing machines already equipped with Presstite*, the most 
popular of all flexible metal steam connectors, ask your jobber about 
it now. For older-stvyle machines use Steamtite* connectors, specially 
designed for presses originally fitted with swing joints. Write for Bulletin 
L-173 with selection chart. The American Brass Company, American 
Metal Hose Branch, Waterbury 20, Con- 
necticut. In Canada: The Canadian 
Fairbanks-Morse Company, Ltd. 


Prosperity 


FLEXIBLE METAL HOSE AND TUBING 


Gottry, manager of the cleaners equipment division of 
the Butler Manufacturing Company. ‘ 

They are: Barrett Lattner, Indiana; N. A. Bomar, 
southern Texas; and Robert Green, Georgia. 


Troy Sales Hit All-time High 

Sales and shipments of Troy laundry machinery 
during 1951 were the highest in the company’s entire 
history, according to a recent announcement. Troy is 
especially proud of having contributed to the nation’s 
defense effort during 1951 by producing and shipping 
a quantity of mobile field laundries for use by our 
troops in Korea and other points all over the world. 

In another announcement it was stated that Troy’s 
national service manager, H. 8. Rohm, recently ad- 
dressed students taking the hospital administration 
course at Northwestern University, Chicago. His topic 
was “Laundry Equipment in the Hospital.” 

Mr. Rohm also conducted one of the sessions at the 
recent five-day institute on hospital laundry manage- 
ment sponsored by the American Hospital Association 
in Boston. His subject was maintenance of equipment. 


Cold Storage Promotion Material 


As part of its planned campaign to help members en- 
joy a bigger return from fur storage business this year, 
the Certified Cold Fur Storage Association, 500 East 
Third, Kansas City, Missouri, is offering two new 24- 
sheet posters in addition to the other material included 
in its 1952 advertising aids. 

J. A. Gregory, secretary of the association, points out 
that in this modern day, when so many of us drive cars, 
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outdoor billboards are one form of advertising that gets 


read. The cumulative effect of reading them day after 


day has paid off in increased business for many types 
of service. One of these attractive and foreeful fur stor- 
age reminders should do a great deal toward getting 
those furs into storage vaults, he states. 

Two designs are offered in these 24-sheet posters, each 
one tying-in with certain other items available to mem- 
bers, and it is suggested they use the one that rounds 
out their coordinated advertising campaign. 


Hot Water Relief Valve 


A new temperature relief valve of the automatic 
reseating type, designed to prevent excessive water 
temperatures in hot water tanks and heaters, has been 
announced by McDonnell & Miller, Inc., 3500 N. 
Spaulding Ave., Chicago 18, Ill., manufacturers of 
boiler water level controls and safety devices. Indentified 
as the MeDonnell No. 201, it has been tested, rated 
and listed by the American Gas Association for heat 
input up to 1,200,000 Btu./hr. The design incorporates 
several engineering developments which, it is claimed, 
provide a measure of accuracy and dependability never 
before available in such a temperature relieving device. 

Operating heart of the No. 201 is the well-known 
Vernatherm thermostatic element, specially adapted 
by the manufacturer for this service. The Vernatherm is 
a hermetically sealed element, containing a chemical 
mixture of organic and metallic particles, which ex- 
pand and contract in response to variations in tempera- 
ture. The internal forees created by these temperature 
changes serve to open and close the valve orifice. The 
valve starts to open at 188° F., and reaches its maxi- 
mum ¢a apacity i at 208° F. 


Collar Supports Inserted UP TO 400% F ASTER 


No Collar-Curling 


ANDERSON ’s. There’s no curling or crushing. . . 
ished” touch that keeps customers satisfied . . . and 
keeps them as customers. And, they are a production 
saver for you too,—up to 400% faster . . . no unneces- 
sary handling. These are the famous collar supports 
used regularly in sport shirts produced by Marlboro 
and McGregor. Send coupon at right for samples and 


special introductory prices. 


HOWE PAPER CORP. 


670 Young Street Tonawanda, N. Y. 
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the PATENTED 
GLENN ANDERSON COLLAR SUPPORT 


You get a solid shirt collar-point support plus firm neck band protection with exclusive GLENN 
. GLENN ANDERSON’S give a final “‘fin- 
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Leadbetter Promoted 


J. R. Morris, presi- 
dent of Virginia-Caro- 
lina Laundry Supply 
Corporation of Rich- 
mond, Va., has an- 
nounced the recent ap- 
pointment of W. E. 
“Bill” Leadbetter as gen- 
eral sales manager. 

Mr. Leadbetter has 
had 11 years experience 
in the laundry and dry- 
cleaning supply indus- 
try. He joined Virginia- 
Carolina in 1941 as a 
salesman. Later he be- 
came a supervisor and 
in 1946 he was made 
sales manager of the 


W. E. LEADBETTER 


equipment division. 
Mr. Leadbetter is a native of Riehmond and was 
edueated in Richmond schools. 


Digestive Bath 


Hopkins Equipment Company, Hatfield, Pa., has 
engineered and developed a machine which will keep 
a digestive bath at a constant 110° F., thereby saving 
excessive expense in digestive enzymes. 

The bath tank is constructed of porcelainized steel, 
preventing any inhibitive action upon steel which 
would cause discoloration or deterioration of colors 
and material. Tone rature is controlled by an auto- 


i SEND FOR SAMPLES 
i 

| HOWE PAPER CORPORATION 

| 670 Young St., P. O. Box 109 

| Tonawanda, N. Y. 

| Please send Glenn Anderson samples and special introductory 
| prices. 

Name_ 

City. State 
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THESE ADVANTAGES 
OF CAMELFORMS 


CAMELFORMS are shell with- 
out top or bottom. Protect sides 
and ends of laundry. They wrap 
in regular way with Kraft sheet, 


which protects top ar. ' bottom. 
Tape, or string, can be used for 
finished bundle. Wide variety of 
sizes. Place sample order today. 


JOBBERS: Some territory 
still available. inquire now. 


X & TAG COMPANY 


CONSTRUCTION TESTS PROVE 
DANDUX BASKETS 
CAN TAKE IT” 


YOU CAN'T 
OVERLOAD 
A DANDUX 
BASKET! 


*Loaded with more 
than 2000 Ibs. of 
lead shot! Dandux 
testing lab again 
proves there's no 
better basket — no 
better buy — than 
Dandux baskets. 
Dandux baskets 
are better built to 
stand abuse. 


Specify DANDUX Baskets 
From Your Dealer 


R. DANIELS, 


75 West St., New York 6, N. Y. 
Daniels, Maryland 


matic thermostat which may be set at any degree of 
temperature from 100° to 180° F. This makes the 
Hopkins “Digest-O-Matie” available not only for 
digesting, but also for mild bleaching. 


Whalen Receives Service Pin 


“Buckeye Joe’’ Whalen, left, receives his 25-year service pin from John 
R. Young, sales manager of the Davies-Young Soap Company. During 
these years as Davies-Young’s drycleaning representative in northern 
Iinois and Wisconsin, Mr. Whalen has traveled some 750,000 miles, 
or 30 times around the world, to service the thousands of drycleaners 
in his territory. 


Throwaway Marking Pen 

The Newhouse Company, 1247 E. Colorado Blvd., 
Glendale 5, Cal., has taken over the distributorship of 
the Sunbeam Silhouette marking pen. Newhouse states 


that the pen is suitable for either laundry or drycleaning 
marking. The pen contains enough ink to mark thou- 


sands of garments, after which it is discarded. It is 


claimed that the Sunbeam pen may save launderers or 
drycleaners up to 60 percent of marking costs, plus a 
great saving in labor time. 


Cowles Sales Meeting 

The second of a series of sales clinics was held 
recently at the Cleveland office of Cowles Chemical 
Company. Instruction and discussion sessions were held 
on Cowles laundry products, company sales efforts, and 
new product development to give the laundry industry 
up-to-the-minute service for better quality and econ- 
omy. William J. Schleicher, laundry department man- 
ager, and Robert V. Finch, laundry laboratory man- 
ager, conducted the meetings. 


Attending the clinic were, left to right, seated: Art 
Sisko, Bill Schleicher, Nelson Benson, Elmer Lord. 
Back row: El Davies, Bob Lang, Bob Finch, Earle 
Davis. 
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Hammond Switches Regalia 

William 8. Hammond, 
president of the Ham- 
mond Laundry and 
Cleaning Machinery 
Company of Waco, 
Texas, and famous in 
the industry for his sil- 
ver guns, changed his 
western attire for this 
Charro suit recently 
when he took part in the 
celebration of ‘Charro 
Days” in San Antonio 
and Mexico City. The 
gay costume is the form- 
al dress of the Latin 
American distinguished 
gentlemen. Senor Ham- 
mond will also ride in 
the celebration of San Jacinto Day next April. 


Water Treatment Handbook 

A new book titled “Water Treatment for Industrial 
and Other Uses” has been written by Eskel Nordell, ad- 
ministrator, Analytical Laboratories, Research and Pi- 
lot Plant Division, The Permutit Company. Published 


WILLIAM S. HAMMOND 


by the Reinhold Publishing Corp., New York 18, N. Y., 
the 525-page volume is said to be a well-illustrated, 
practical guide for executives, consultants, engineers, 
operating personnel, students, and chemists. Its subject 
matter deals with water supply impurities such as chem- 
ical compounds, suspended solids, color, taste, ete., 
the methods of treatment. 


and 
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The author, a veteran of 32 years in the water treat- 
ment field, has taken the mystery out of the subject by 
combining a technical knowledge of his work with an 
ability to write in clear, precise terms. The book is 
readable, informative, and complete. 


Sol Rubin Joins Beach Soap 

The Beach Soap Com- 
pany, Lawrence, Mass., 
has appointed Sol Rubin 
as representative in the 
Metropolitan New York 
area. His territory in- 
cludes Manhattan and 
the Bronx together with 
Westchester, Dutchess 
and Putnam Counties. 
The company states that 
Mr. Rubin is an expe- 
rienced washroom = sup- 
ply salesman with laun- 
dry management back- 
ground and is well qual- 
ified to give technical 
service on washroom 
problems. 


SOL RUBIN 


Hercules Opens Cincinnati Office 


The opening of a new sales office in Cincinnati for 
the Hereules Powder Company's synthetics department 
has been announced. 

Frank W. Beavers, 


formerly of the department's 


Here’s Why 


\ \ \ 


solutions. 


processing. 


It’s extra-strong wet or dry —ideal for tags that stay firm despite your strongest 


It easily takes the markings of pen or machine—holds them sharp and clean all through 


% It always stays flat—there’s no curl, no twist to slow garment identification. 


% It’s less expensive than cloth—and better. 


Prominent Sales Book and Tag Manufac- 
turers, Coast-to-coast, use CLEANSERTAG. 
Insist on it. Do not accept substitutes—there’s 


only one CLEANSERTAG. 


Write for FREE SAMPLES today! 
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East Walpole, Massachusetts 

l Please send me CLEANSERTAG samples today! 
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Automatic Controls 
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© Extra Heavy Stainless Steel 
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; tra lights. Less than 3 years old. ped 


Cleveland office, will be technical representative in the 
Cincinnati office. The department also will have ware- 
house facilities in Cincinnati in addition to their present 
facilities in Louisville, Ky. 

The new sales office will be located in Carew Tower. 


CLARKSVILLE 
Hercules cellulose products department also maintains 


LAUNDRY -CLEANERS a sales office in this building. The new synthetics office 
isville, Indian- 


will serve customers in and around Louisville, 
apolis, Dayton, and Columbus, as well as Cincinnati. 
Mr. Beavers for the past five years has been a 
) technical service representative in Ohio, Pennsylvania, 
) ¢ Michigan, New York, and Canada. Previous to this 
§ he worked in the synthetics research and development 
» group at the Hercules Experiment Station in Wilming- 
¢ ton, Del. 


Clarksville, Ark.”’ 


Beitzel Scholarship for 1952 Announced 


The 1952 college scholarship for sons and daughters 
of employees of the Pennsylvania Salt Manufacturing 
Company, provided by George B. Beitzel, company 
president, has been announced. 

One new scholarship is provided each year to the 
high school graduate of that year selected as winner of 
the competition by a board of independent judges. The 
scholarship provides a grant of $1,200, payable in four 
annual installments of $300, and may be used at any 
aceredited college or university for specialized study 
in any course leading to a bachelor’s degree. 

Winners are selected on the basis of general aptitude 
and scoring on College Board Entrance Examinations. 
Applications for the 1952 award will be received up to 

| February 1. Awards are made in the early summer, but 
either mid-year or June high school graduates are 
eligible to compete. 


Couvention Calendar 


| North Carolina Association of Launderers and Cleaners 
Hotel Robert E. Lee 

Winston-Salem, North Carolina 

February 27-28, 1952 


SQUAREWAY 
BLANKET 
Sy square comers and straight edges. STRETCHER 
over-tension. Made 
on castors, without cabinets, or with 
overhead track and trolley for use in Hopkins Drying fear 
nets. Write for catalog and prices. 


| Canadian Research Institute of Launderers & Cleaners 
EQUIP MENT COMPANY Prince Edward Hotel 

HATFIELD, PA. \ Windsor, Ontario 

March 7-9, 1952 
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Sorting Bars 
g 


The dependable low 
cost system for better marking. 
Write for free 
catalog today. 
Other K-D Products 


@ Net Pins @ Marking Pins 
@ Gripnet-Nylon Net Closures 
@ Overall Tags @ Numbering Sets 


Tue Keyes-Davis COMPANY 
Supertor Service Since 1904 
110 - 14th St. - Battle Creek; Michigan 


Sold By Jobbers 
Everywhere 


Diaper Service Institute of America 
Annual Convention 
Stevens Hotel 
Chicago, Illinois 
March 23-26, 1952 


Texas Laundry & Dry Cleaning Association 
Oklahoma Laundry Owners Association 
Joint Convention 
Gunter Hotel 
San Antonio, Texas 
March 26-28, 1952 


Massachusetts Laundryowners’ Association 
Hotel Statler 
Boston, Massachusetts 
April 4-5, 1952 


Ohio Laundryowners Association 
Hotel Gibson 
Cincinnati, Ohio 
April 17-18, 1982 


Connecticut Launderers & Cleaners Association 
Hotel Bond 
Hartford, Connecticut 
April 18-19, 1952 


Laundry and Cleaners Allied Trades Assn. 
Laundry and Dry Cleaners Machinery Manufacturers 
Assn. 


ssn. 
The Greenbrier 
White Sulphur Springs, West Virginia 
April 23-26, 1952 


Illinois Laundry Association 
Drake Hotel 
Chicago, Illinois 
May 1-2, 1952 


West Virginia Launderers and Dry Cleaners Association | 


Charleston, West Virginia 
May 2-3, 1952 


(Continued on page 90) | 


CHANDLER Button Sewer 


12 firm stitches in only 8 seconds 
. . « last 2 stitches double locks the 
button to the material. 500% faster 
and superior to hand sewing. 


To test Chandler Button 
Sewer in your own plant, 
ask for free trial offer. 


Representatives in 
all Principal Cities 


THE FAMOUS, PATENTED COLLAR 
SUPPORT USED BY MORE 
QUALITY LAUNDRIES THAN 
EVER BEFORE! 


STAIZ, with the shiny-metal Tab, gives 
starched shirt collars real protection . . . adds 
that “extra’’ Eye-Appeal. 
STAIZ is your hallmark of quality and excel- 
lence . . . yet it costs no more! 


TRY IT! WRITE FOR SAMPLES! 


TIME SAVERS 
83-99 Wainut St. * Montclair, N. J. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


89 
Hold! 
| 
| ... Seu them on with a 
Cc H A N MPANY 
COM 
| | 
A 
| 


STARCHROOM LAUNDRY JOURNAL February 15, 1952 


Ask Have complete 
$s our at your fingertips. Pictures, specifica- 
y tions and prices make the line easy 


dealer for to order, ahaa 
nd don’t forget the three star fea- 
your copy Of cures of Risdon Remo service. 


% Immediate Shipments 
this NEW % Complete Dealer Coverage 
* A Pin for Every Need 


RISDON THE RISDON MANUFACTURING CO. 
REMO 


CATALOG 


NAUGATUCK, CONN. 


The Mark 
Record Sheet 


is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 
location of lot for all marks 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds of laundries 


SAMPLES FREE 


(All shipments C.O.D. unless check 
accompanies order) 


Price, per thousand 
5,000 or more, per thousand 


Starchroom Laundry Journal 
304 East 45th Street New York 17, N. Y. 


For Over 25 Years 
Wise Laundrymen Have Insisted on 


LONGBOY 


Test Longboy in your plant 
—check its longer life” and 


greater strength the easy- 
to-identify Gold tripe. 


Order from Your Jobber or Write Direct to 
Mode by emote! CARSON TEXTILE CO., INC. 
Plasticized Nylon Nets} ONE PORTER ST., PHILA. 48, PA. 


(Continued from page 89) 


Northwest Launderers and Dry Cleaners Association 
Chinook Hotel 
Yakima, Washington 
May 8-10, 1952 


New York State Laundryowners Association 
Hotel Syracuse 
Syracuse, New York 
May 8-10, 1952 


Oregon State Laundry Owners’ Association 
Eugene Hotel 
Eugene, Oregon 
May 15-17, 1952 


Laundry & Dry Cleaners Association of Montana, 
No. Wyoming, and So. Alberta 
Finlen Hotel 
Butte, Montana 
May 16-17, 1952 


Linen Supply Association of America 
Annual Convention 
Hotel Statler 
New York, New York 
May 18-21, 1952 


Idaho Laundry & Dry Cleaners Association 
Rogerson Hotel 
Twin Falls, Idaho 
May 23-24, 1952 


Minnesota Institute of Laundering & Cleaning 
Hotel Nicollet 
Minneapolis, Minnesota 
May 23-24, 1952 


Maryland, D. of C., and Virginia Laundryowners Assn. 
Spring Convention 
Wilhamsburg Inn 
Williamsburg, Virginia 
May 26-27, 1952 
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February 


ACCURATE 
IN NUMBERING 


MAKE GLOBE YOUR 
HEADQUARTERS FOR 
LAUNDERETTE CHECKS, 
STOCK FORMS OR PRINTED 
TO ORDER 


LAUNDERETTES 


Write for Latest Prices and Samples 


GLOBE TICKET CO. OF N. E. 
620 COMMONWEALTH AVE, 
BOSTON 15, MASS. 


“SPECIALISTS FOR 
OVER 60 YEARS" 


DEPENDABLE 
IN SERVICE 


Laundry & Cleaning Association of the Carolinas, 
Georgia, and Florida 
Carolina Hotel 
Pinehurst, North Carolina 
May 29-31, 1952 


Missouri, Kansas, lowa, Nebraska 
Four-State Convention 
Hotel Jefferson 
St. Louis, Missouri 

June 5-7, 1952 


Obituaries 


Ralph W. Dates, £6, founder and chairman of the board 
of Dates Laundry Service, Inc., Kenmore, N. Y., died on 
January 21. He had been ill 
for more than a year. 

For years Mr. Dates was 
recognized as one of the in- 
dustry’s outstanding leaders. 
Active in association work, 
he served as 52nd _ president 
of the AIL in 1934-35, had 
been president of the Fron- 
tier Laundry Club, and was 
active in the organization 
of Approved Laundries, Inc., 
and became the first presi- 
dent of that corporation. He 
spoke at laundry gatherings 
in all sections of the coun- | 
try. 

Mr. Dates was appointed 
to the board of directors, 
and was named secretary 

RALPH W. DATES treasurer of the Niagara 
Frontier Transit System, 
Inc., in 19§0-51. He was a member of the Kenmore Rotary 
Club, and was a director of the First Federal Savings & Loan 
Assn. of Kenmore. He was «a member of the Kenmore 
Methodist Church; the Park Country Club of Buffalo, and 
many other loeal, state, and national trade and civic organiza- 
tions. 

He is survived by his widow, his son, Richard, who is 
secretary of Dates Laundry Service, two brothers, three sisters, 
and a grandson. 


i 


15, 1952 STARCHROOM LAUNDRY 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


JOURNAL 


PROTECT YOURSELF... 


Cleve-O-Cement is your best insurance against the 
physical hazards and product damage that may 
be caused by holes in your floor. You can save 
thousands of dollars through a small investment. 
Cleve-O-Cement is easy to apply, dries flint hard 
overnight. Ready for heavy traffic next morning. 
Not affected by heat or cold, live steam or most 
acids. Used and recommended by the leading 
and largest food and meat packing plants, dairies, 
laundries, ice cream and bottling plants. Developed 
especially for wet, damp floors. 


Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, OHIO 


7, CHE 


SAVE LABOR—ELIMINATE CLAIMS 


— Key-Tag assures you—no matter 
what the service —definite, accurate 
identification of every net and gar- 
ment. It speeds up every operation 
and reduces labor costs. Fits easily 
into your present system without any 
elaborate new set-up. Get the de- 
tails from your supplier or write direct. 


.. from 
Breaking Table 
to Delivery 


THE KEY-TAG 
CHECKING SYSTEM CO. 


6509 HOUGH AVE. @ CLEVELAND, OHIO 


BOCK 


EXTRACTORS 


The most efficient time 

and money saving Ex- 

tractor on the market. 
Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 
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GROSS STAR 


Aluminum GRID PLATES 
LAST LONGER 


Only GROSS STAR 
is 12-ways 7 
Be sure your press 
plate has ALL 12 

advantages 


up to 46”.$14.85 
mushroom . 11.00 


over 46” . 19.25 
from your jobber 


L. BEHRSTOCK CO. 


1708 S. State St. * Chicago 16, ill. 


with large 
prongs. Pliab e for quick 
attaching and removing. 
Easy marking surface. All 
age, colors. One size 
only. Cloth unless fibre 
specified. 


Also Genuine PEERLESS BEACON TAGS—A B SOCK TAGS 
@ ACE of oe intense jet black high quality 
IN 
@ REDUX tndelible Ink Remover 
@ EZ-OFF tron Cleaner 


Fully 
Guaranteed 


BOSTON 
CLIP © TAG COMPANY 


48 Grove Street, Somerville 44, Mass. 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay... 


THE NO. 39 CLEANERS & DYERS RECORD FORM 

Provides space for recording this necessary in- 

formation with minimum effort. Whether your 

“nee is large or small, whether you prefer a 
und volume or loose-leaf type, your needs 

will be answered by one of these three editions: 

No. 39 Senior Recorp Book—400 Pages 

(10,000 entries). Durably bound in heavy 

duck with leather covers. $ 5.00 

No. 39 Junior Recorp Book—48 Pages 

(1,200 entries). Board covers, marbleized 

binding .... 

Loose LEAF BINDER 

Loose LeaF SHEETs: 

ALL PRICES 

PREPAID 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, N.Y. 
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William Ludewig, 55, sales manager of Consolidated Laun- 
dries Corporation’s Drycleaning Division, New York City, 
since 1938, died on January 24. Mr. Ludewig joined Con- 
solidated in 1933 as a canvasser, and rapidly earned a series of 
promotions leading to his sales manager post. His pleasant 
personality and persistent sales drive were major contributions 
to the growth of the Division’s sales. 

He is survived by his wife, a daughter, and a granddaughter. 


Miss Emma W. Martin, for many years the owner and 
operator of the Hillier Laundry of East Orange, N. J., died on 
January 20. Miss Martin operated the plant after the death of 
its founder, John Hart, her brother-in-law, until its merger with 
the Arrow Laundry a few vears ago. 


William Meyer, 67, senior salesman of Carman & Co., Inc., 
Brooklyn, N. Y., died on December 1, 1951. Mr. Meyer joined 
Carman in 1921 and represented the organization continuously 
for 30 years in the Greater New York Area. His wife and 
daughter survive. 


John F. Mojecki, 86, retired president of the Mojecki Laun- 
dry Service Co. of Staten Island, N. Y., died on December 31, 
1951. He was organizer and president for many years of the 
Polish Building Loan and Savings Association of Mariners 
Harbor, 8. I., and was one of the organizers of St. Adalbert’s 
Church of Elm Park, S. I. He played an important part in the 
development of the Elm Park section of the Island. 

He leaves two daughters and two sons. 


Russell A. Roden, 49, vice-president of the Modern Laundry 
and Dry Cleaning Co., Maysville, Ky., died on Christmas Eve. 
Surviving are his wife, his father, a sister, two children, and a 
granddaughter. 


50, head of the drycleaning department 


Forrest L. Smith, 
Fort Worth, Texas, died on January 3. 


of Best Laundries, Inc., 


| He had been with the firm more than 10 years, He is survived by 


| Varsity 


his wife and a daughter. 


Herbert B. Tenny, 77, founder and former owner of the 
Laundry, Ann Arbor, Mich., died recently. He was a 
Mason, « Spanish-American War veteran, and belonged to 


| several civic and social organizations. 
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He is survived by his wife, a son, a daughter, a brother, and 


five grandsons. 


1952 will be a year of 
continuing crisis . . . with 
extra calls on the services 
of the American National 
Red Cross. Among them— 
blood collection . . . as- 
sistance to service person- 
nel... help for disaster 
victims . . . training in 


health and safety. 


HELP THE RED CROSS 


carry on its many humani- 
x 


1952 RED cross FUNE tarian activities! 
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How Can America Produce All the Steel It Needs 
..- for Military... and Civilian Purposes ? 


FREE BOOKLET Tells How to 
Conduct Scrap Salvage Program 
in Your Business. 


Address Advertising Council, 25 
W. 45th St., New York 19, N. Y. 


When writing to ad i please 


One way is to feed more pig iron into 
the furnaces. But . . . 

That will require more supplies of ore, 
limestone, coal, etc.*—to say nothing 
of more new ore boats and rail cars to 
transport the additional supplies. 

A better way—the only practical way 
—is to use the dormant iron and steel 
scrap lying around in the form of old 
machines, equipment, tools and metal 
structures. 

Your business must have available 
scrap—in some form. That scrap is 
needed to keep the furnaces going in the 


steel mills . . . to keep our fighting 
forces and our allies well armed . . . to 
sustain our civilian life at home. 
Think how many ways you use iron 
and steel. Think what would happen if 
it became extremely scarce. Put your 
iron and steel scrap to good use—now 
—by selling it to your local scrap dealer. 
Don’t delay—the emergency is be- 
coming more severe every day. 


*For every ton of scrap fed into the furnaces, 
we save approximately 2 tons of iron ore, 
1 ton of coal, nearly 4% ton of limestone and 
many other critical materials. Also, scrap helps 
make steel faster, shortens the refining process. 


NON-FERROUS SCRAP IS NEEDED, TOO! 
This advertisement is a contribution, in the national interest, by 


STARCHROOM LAUNDRY JOURNAL 


Cooperating with the Laundry and Drycleaning Campaign 


SELL YOUR SCRAP 


Send in your signed Scrap Credit Certificate to 
LAUNDRY & DRYCLEANING MACHINERY MANUFACTURERS 
ASSOCIATION 

95 Liberty St., New York 6, N. Y. 


STARCHROOM LAUNDRY JOURNAL 
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MORE SCHAP 
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10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ods 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads must be in our hands by the first of the month. Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by us. 


Extra white space at top, bottom or between lines d 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 


hI. 


charges i 


LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


LAUNDRY PLANTS and DRYCLEANING PLANTS. 100° PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—-WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 


For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants. an 


Northern Ohio opportunity. Annual laundry volume over $150,000. 
Equipment practically new. The present high efficiency of this plant 
will pay off investment in eight years from profits. Asking price $150,000, 
includes real estate. Half down, balance to suit buyer. Principals _ 
ADDRESS: Box 9693, STARCHROOM LAUNDRY JOURNAL. 


Metropolitan N.Y.C. area, Westchester, New Jersey, C 
Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 8-3291. 9653-2 


Florida laundry, dry rug shampooing, pillow cleaning. Volume 
$50,000. Price $35,000 including real estate; will lease real estate for 
$60.00 per month. Good terms. ADDRESS: Box 9600, ne 
LAUNDRY JOURNAL. 


Two PLANTS: Laundsy and cleaning plant has | new equipment and 
new building 1950, also plant doing commercial and linen supply, 5 
trucks. Total volume over $200,000 per year, can be increased. Both 
these plants in West Texas oil town. Price $125,000, half down, balance 
to suit purchaser. ADDRESS: Box 9629, STARCHROOM LAUNDRY 
JOURNAL. -2 


CALIFORNIA LAUNDRY PLANT AND DRYCLEANING AGENCY, 
marvelous cash and carry business, asking $7,500. Terms. Rent $75. 
Haig Realty Co., 969 E. Washington St., Pasadena, California. 9654-2 


Very profitable old established linen supply, laundry, drycleaning 
business. No competition. Rocky Mountain region. Annual profit over 
$15,000. $70,000 will buy. Must have $50,000 cash. Real estate included. 
ADDRESS: Box 9661, STARCHROOM LAUNDRY JOURNAL. -2 


Laundry and drycleaning plant, 9 trucks, lots of good equipment, 
volume $4,000 per week, beautiful profits. Owner must retire from 
active management. Located Hampton Roads area, Virginia. Priced to 
sell. Apply Box 9666, STARCHROOM LAUNDRY JOURNAL. -2 


FOR SALE—COMPLETE LAUNDRY AND DRYCLEANING PLANT 
LOCATED IN INDUSTRIAL EAST TEXAS CITY WITH POPULATION 
OF 16,000 AND LARGE OUTLAYING TERRITORY. PLANT ESTABLISHED 
IN 1946. GROSS IN 1951 APPROXIMATELY $70,000. WILL FINANCE 
FOR RESPONSIBLE PARTY AND GIVE LONG LEASE ON BRICK BUILD- 
ING. MUST SELL, HAVE OTHER BUSINESS. IF YOU WANT AND KNOW 
THIS TYPE OF BUSINESS, INVESTIGATE THIS OFFER. REPLY TO BOX 
9673, STARCHROOM LAUNDRY JOURNAL, -2 


Laundry and drycleaning plant in good building, excellent drive-in 
facilities, 4 good trucks, eq one year old, 
volume $2,000 per week. Owner must sell because of health. This is a 
money maker, beautiful future possibilities. Located Southeast Virginia. 
Apply Box 9672, STARCHROOM LAUNDRY JOURNAL. -2 


ROME, GEORGIA, 903 Broad St., Laundry and drycleaning plant, in- 
cludes: gas boiler, automatic, air driven press, almost new drycleaning 
unit, 2—1949 trucks, volume $50,000, first $9,956 gets it. 9680-2 


SAN BERNARDINO, CALIF., sixty miles east of Los Angeles in one of 
the fastest growing communities in California. Laundry volume ap- 
proximately $3,000 per week and increasing. Marvelous location, call 
office runs about forty per cent of volume. Good prices, good reputation 
This laundry has a great potential. Will sacrifice for quick sale, family 
reasons. Address: R. H. Neddersen, Public Accountant, Citizens National 
Bank Bldg., San Bernardino, Calif. 9686-2 


FAMILY LAUNDRY plant and two-family home, upper New York State. 
Gross $100,000 annually, equipment can double. Very good condition. 
Must sacrifice because of health. Excellent proposition for two expe- 
rienced men. Price $65,000 plus inventory, $25,000 cash, balance easy 
terms. Write: Box 9688, STARCHROOM LAUNDRY JOURNAL. -2 


Laundry for sale in sunny California, $250,000 annual business. Good call 
office trade, desirable location for linen supply. For details write to 
Arden Laundry, Inc., 2230 Broadway, Santa Monica, California. 9692-2 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS—New York, New Jersey, Con- 
necticut. BUYERS WAITING—LIST YOURS. RICHARD J. MULLER 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 


SITUATIONS WANTED 


Chief Engi Producti Manager, 38 years of age, married, three 
children. Several years as chief gi and product manager in 
the larger plants, am capable of assuming both duties in the medium 
sized plants, especially when license is required. Factory trained, can 
layout, draw plans and specifications, supervise installations and re- 
modeling. Prefer efficient and progressive plants, livable salary and 
bonus plan expected. Available soon. ADDRESS: Box 9634, STARCH- 
ROOM LAUNDRY JOURNAL. 5 


LAUNDRY & DRYCLEANING MANAGER—Wide experience in laundry 
management, good record, excellent references, married and two 
children. Age 34 and college education, will move anywhere, but 
would prefer midwest. ADDRESS: Box 9636, STARCHROOM LAUNDRY 
JOURNAL. 5 


MANAGER capable of g tull ibility. Experienced both 
family and commercial, production maintenance, sales, personnel. 
Presently employed as production and personnel director, large mid- 
west plant. Can assume large or small plant operation. Prefer South 
or West. Minimum starting salary $7,500 a year. ADDRESS: Box 9640, 
STARCHROOM LAUNDRY JOURNAL. 5 


PLANT PRODUCTION MANAGER—20 years experience in linen supply 
and all its problems. Have successfully operated some of the largest 
and most modern plants in the country. Top references. ADDRESS: 
Box 9647, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY PRODUCTION MANAGER—married, veteran, 39 years old, 
college education. Experienced all phases laundry industry. Presently 
employed flatwork production manager wholesale laundry. New York 
City resident. Will consider out of town position with future. ADDRESS: 
Box 9655, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY SUPERINTENDENT—OVER 20 YEARS EXPERIENCE. Thorough 
knowledge all phases of laundry business. A-1 references. Prefer 
midwest or south. ADDRESS: Box 9664, STARCHROOM LAUNDRY 
JOURNAL. 5 


Laundry Superintendent—experienced in production and sales. “Good 
record and references. Available at once. Will move anywhere. Walter 
Lane, 23 Conkey Ave., Rochester 5, N. Y. 9665-5 


Laundry Manager—Executive with many years experience in all phases 
of laundry and cleaning business. Capable of operating medium or 
large plant. Well educated, sober and dependable. ADDRESS: Box 
9684, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY SUPERINTENDENT, PRODUCTION MANAGER. Twenty-five 
years experience, age 47, thoroughly experienced in all phases of laun- 
dry work. Wholesale plants up to $15,000 weekly basis. Best of refer- 
ences. Prefer south or west. Available immediately. ADDRESS: Box 
9689, STARCHROOM LAUNDRY JOURNAL. 5 
DEPENDABLE LAUNDRY SUPERVISOR gave desired results, ‘always pro- 
duced, would like good position. Experienced, educated and sober. Well 
recommended. ADDRESS: Box 9690, STARCHROOM LAUNDRY JOUR- 
NAL. 5 
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HELP WANTED 


PROFESSIONAL NOTICES 


LINEN SUPPLY MANAGER wanted for west coast company, old firm, 


must be well experienced in all departments of linen supply business, 


especially sales, production experience not req d, give 1 
experience record, references, picture, salary open. ADDRESS: “Box 
9539, STARCHROOM LAUNDRY JOURNAL. 7 


Opportunity for experienced man with supervisory ability to be 
Assistant Superintendent in a large modern plant in Western Penn- 
sylvania. Must know quality work and production, also training of new 
employees in all phases of work. State age, experience and references. 


ADDRESS: Box 9656, STARCHROOM LAUNDRY JOURNAL. 7 


Wanted: Salesmen calling on laundries and drycleaners, to sell two 
very fast moving items. Very lucrative sideline. Write Box 9618, 
STARCHROOM LAUNDRY JOURNAL. 7 


Superintendent to take charge of laundry and drycleaning department 
in modern plant, eastern United States. If conversant with production in 
one department only, will be given opportunity to learn the other. Good 
Give experience record, marital and draft status. 


salary plus bonus. 
STARCHROOM LAUNDRY JOURNAL. 7 


ADDRESS: Box 9691, 


CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$12 annually. John Car- 
ruthers Co., Inc., 909 Little Building, aren i i 
attiliated with John Carruthers & C 

ment Consultants, Boston, Hartford, and uiauneneee 


and M 
2627-27 


MACHINERY WANTED 


Wanted Monel metal washers, all sizes, any condition, for export, highest 
prices paid. ADDRESS: Box 9572, STARCHROOM LAUNDRY JOURNAL. 
-3 


Late model utility garment press. 42 x 64 
9658-3 


WANTED: 5,000 gallon filter. 
motor driven washer. 


Westwood Laundry, Westwood, N. J. 


2 pocket, 42”, 44” or 
Long Island Waste Co., 37 
9662-3 


We need a Washer—Mone! or Stainless Steel, 
48” by 84”. Advise price and condition. 
Moultrie St., Brooklyn 22, N. Y, Evergreen 9-6555. 


MACHINERY FOR SALE 


MISCELLANEOUS 


600 KEY-TAG BARS, EACH BAR COMPLETE WITH 8 LARGE PINS. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 9533-8 


size $7.50, 10” size $8.50 postpaid. 
SL, 2001 Magnolia, Liberty, Texas. 
9685-8 


Dept., 


1,000 printed envelopes, 
Southern Texas Envelope Co., 


REPAIRS — PARTS — SERVICE 
GEARS ALL SIZES. Expert 


rebuilt by men who know 
Newark 5, 
1228-37 


REPAIR PARTS FOR ASHER IRONERS; 
service men. Full line of Asher ironers, 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, 
N. J. 


CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 


G. W. ROB- 
3240-38 


POWER PLANT EQUIPMENT FOR SALE 


Baehr 
2240-4 


ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, Terms. 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 
Brooklyn 22, N. Y. 4400-4 


48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


TROY and TOLHURST, direct motor driven and belt driven ex- 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
BROOKLYN 6, N. Y. 4755-4 


EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
EVANS AUTOMATIC SHIRT STARCHING MA- 
313 Ten 

4753-4 


40” 
tractors. 
Eyck Street, 


30” 
electrical equipment. 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 
Eyck Street, BROOKLYN 6, N. Y. 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS. 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
é 4855-4 


1 BRAND NEW 60 x 168 PATTERSON KELLEY HORIZONTAL HOT 
WATER STORAGE HEATER WITH SUFFICIENT COPPER TUBING TO 
HEAT 2500 GALLONS OF WATER TO 180 DEGREES WITH STEAM PRES- 
SURE AT 100 POUNDS. ADDRESS: BOX 9651, STARCHROOM LAUNDRY 
JOURNAL. -36 


FOR SALE: Water softener salts-minimum free delivery and carry in Chi- 
cago and vicinity—ten 100% bags. Northwestern Flour & Feed Company, 
1800 N. St. Louis Avenue, Chicago, III. 9687-36 


KEWANEE BOILER 7586 rating 125 HP, 17,500 sq. ft. EDR, 4,200,000 BTU 
per HR, 150 psi equipped for oil fire, with petro W-7 burner directly 
driven by 208 volts, 2 HP 3 phase 60 cycle induction motor. Appur- 
tenances include safety valves, blow-down valves, water column gauge 
glass and cocks, electronic combustion controls, water level controller 
with low water cut off, switch and starter for burner motor, non return 
valve, oil pump and pre-heater. Last inspection was in 1946 at which 
time it was appraised at $10,000. Will sacrifice. The Y.M.C.A., Marion, 
Ohio. 9698-36 


NOTICE TO ADVERTISERS 


ified adver- 


To maintain a regular publication schedule, all cl 


tisements must be received no later than the Ist of the month 
of publication in which the advertisement is to appear. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6292-4 


Machi 


y try the Keel Company, 7229 
4661-4 


For Laundry and Drycl 
N. Western Avenue, Chicago 45, Illinois. 


AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel Avenue, Buf- 
falo, New York. 7064-4 


IRONERS FOR SALE AND EXTRACTOR—One 30” x 120” and one 36” x 
120” 2 roll Willeys Royal Calendar ironers, replacing with larger equip- 
ment. Priced at $750 each, easy terms $200 down, $50 per month on 
balance to qualified buyer. One 48” Tolhurst extractor 220 volts, 3 phase, 
60 cycle, $350. Terms arranged. Landy Towel and Linen Service, Blair & 
Schuylkill Aves., in Reading, Pennsylvania. Phone 717. 9654-4 


2—PROSPERITY 6-A DRYCLEANING UNIT LESS THAN 5 YEARS OLD. 
ADDRESS: Box 9695, STARCHROOM LAUNDRY JOURNAL. 4 


6—WOOD WASHERS MOTOR DRIVEN 60 CYCLE, 220 VOLTS, 3 PHASE. 
ALL SIZES, IN EXCELLENT CONDITION. AVAILABLE IN 90 DAYS. AD- 
DRESS: BOX 9696, STARCHROOM LAUNDRY JOURNAL. 4 
5~—-HUEBSCH TUMBLERS, 6-COIL, 60 CYCLE. AVAILABLE IN 90 DAYS. 
ADDRESS: BOX 9697, STARCHROOM LAUNDRY JOURNAL. “4 
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WHEN YOU'RE IN THE MARKET 
for USED and REBUILT 


DRYCLEANING . LAUNDRY 
 MACHI 


IMPERIAL LAUNDRY MACHINERY CORP. 


(EVergreen 9-6585) 
249 Huron Street Brooklyn. 22, .N. Y. 


LAUNDRY 
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MACHINERY FOR SALE (Cont'd) 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


120” RETURN FEED 2 ROLL AMERICAN and 100” COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 7028-4 


MACHINERY FOR SALE (Cont'd) 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality producti bly priced. CUMMINGS- 


Very 
LANDAU Laundry Machinery Co., 313 Ten Eyck redinry Brooklyn 6, N. Y. 
6767-4 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES :—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Co. 
313 Ten Eyck Street, Brooklyn 6, N. Y. 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


5 WATERWAY COMBINATION "WASHERS “AND EXTRACTORS. PER. 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer, American Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler, Huebsch 36x30” eee 
Hoffman and American 48” and 60” extractors for laundries or cl 

Hoft 140-F unit used two months, A 30x48” Petrol unit 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6868-4 


COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 


AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


4 Tumblers, Ellis Drier Company, 48x120” Motor- driven with motor on 
top, three-pocket, three-door, late type Price 
West Lake Street, Chicago 12, Illinois. 


2—BERGER HYDRAULIC EXTRACTORS AND 2—44 x 84” MILLER 
WASHERS. IN VERY GOOD OPERATING CONDITION. ADDRESS: BOX 
9432, STARCHROOM LAUNDRY JOURNAL. 4 


4 


with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 


HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, 
N. Y. 9162-4 
x 120” ‘SMITH DRUM, 12 “COMPARTMENT 18 2 DOOR: 48 x “126” 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9317-4 


AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
9318-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel! 
motor driven washer with automatic washman; 2—Used 42 x 96” Ellis 
motor driven all Monel washers; 1— Used 42 x 84” American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 


MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 


9628-4 
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MACHINERY FOR SALE (Cont'd) 


ERS. 
chinery Co., 313 Ten Eyck Street, oe 6, N. Y. 


IMPERIAL Laundry Sitinnes a 245 Huron St., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspect; ble prices and terms, one year guarantee 
Individual | plants for laundry, synthetic and 
1 List the machines you have for sale 
9001-4 


a 1 A 


with us. 


Latest model Prosperity two girl shirt unit, less collar and cuff press. 
Sweet Clean Laundry, 1111 Lincoln Ave., Pittsburg 6, Pa. 9604-4 


Make an offer: 1—Leef Brothers pants form, steam heated, expanding 
type; 1 Leef Brothers ‘‘pocketeer’’ steam heated; 1 Cissell hosiery dryer, 
220 volt, ac, steam heated. All in A-1 condition, make offer on all or 
one piece. Edgewater Laundry Co., 5541 Broadway, Chicago 40, Ill. 
Lo 1-3020. 9633-4 


50” UNLOADING EXTRACTORS—3 AMERICAN NOTRUX. READY 
FOR PROMPT DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 9648-4 


HUEBSCH tumbler. New guarantee. 2 ton 1946 Chevrolet panel; ‘2 ton 
1950 Dodge panel. All priced to sell. TRIANGLE CLEANERS, CEDAR 
FALLS, IOWA. 9649-4 


1 ZORIC CLEANER AND STILL, TYPE 013, 220 VOLTS—1 SYNTHO 
SAVER, MODEL 3YN. MODEL FAMILY LAUNDRIES INC., 103-109 
HALLOCK AVE., NEW HAVEN, CONN. 9650-4 


IMPERIAL LAUNDRY MACHINERY CORP., 245 Huron St., Brooklyn, 
N. Y. Evergreen 9-6585, has available entire plant of SPIC & SPAN 
CLEANERS, Brooklyn, N. Y.—6 Hoffman 54 x 70 all metal motor driven 
washers; 3 Hoffman 60” extractors; 3—8,000 gallon filters; 14 tumblers, 
43 Hoffman presses; 5 Prosperity Power Circle shirt units. Many other 
items. IN BUFFALO, N. Y¥.—American 120” 8 roll ironer with 2 Lane 
folder; Huebsch and Gross tumblers. IN AKRON, OHIO—3—54 x 120— 
9 pocket stainless washers, new 1947, 60 x 96—6 pocket stainless steel, 
42 x 72 stainless; 36 x 36 stainless, 54 x 84—6 pocket stainless. AT 
JAMAICA, N. Y.—American 6 roll ironer; Cascade washers; Notrux ex- 
tractors, Tiltor units. IN BROOKLYN, N. Y¥.—American Sylon 8 roll 
ironer; 2—54” late Notrux extractors; 1—2 Lane folder and Prosperity 
coat presses, also available American 4 roll ironer and American 2 roll 
return ironer. 9652-4 
Tex-Tag 30 boards, 6 each color. Gross 1,250 gallon cone 
Pantex legging press used 6 months. Pantex mushroom 
Westwood Laundry, 
9657-4 


For Sale: 
type filter. 
press, fair condition. Prosperity 2 girl shirt unit. 
Westwood, N. J. 


Excellent condition. Will 


produce 300 pounds per hour of quality family work, $1,000; McKnight 


closed type, all copper, heat reclaimer, 300 ft. 
excellent condition, $1,000; National billing 
totals by routes, eliminates route sheets. Cost over $4,000 new, our 
price $1,000. Sanitary Laundry 700 N. Broadway, Albuquerque, New 
Mexico. Phone 3-5671. 9659-4 
For Sale—One “Tiltor shirt folding whe: serial #05M3577 e electric heated 
expander. One American yoke press model #111A, serial #616M39051, 
air driven. One American Eagle collar and cuff press. One American 
Eagle bosom and backer. All air driven and priced right for quick sale 


of heating surface, 
hi lat 


AMERICAN MASTER CASCADE MONEL ‘METAL WASHERS: 48 x a” 
6 COMPARTMENT 6 DOOR Y CYLINDER AND 44 x 84” 3 COMPART- 
MENT 3 DOOR CYLINDER. MOTOR DRIVEN. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU LAUNDRY Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 


42 x 84” “SMITH DRUM, DOUBLE END DRIVE MONEL WASHERS, 
MOTOR DRIVEN, 2 COMPARTMENT 2 DOOR; CYLINDER DOORS 
CONVERTED TO OUR PINCH AND FOOL PROOF TYPE. REBUILT 
EQUAL TO NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 9668-4 
6—44 x 84” Miller Laundry Machinery Co., two pocket all stainless 
steel motor driven wash machines, 1—American 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 132, 
ILLINOIS. NE 8-7763. 9669-4 


When writing to ad 


LAUNDRY 


JOURNAL 


‘Call him for your Machinery needs— 


There’s always a bargain.” 
SEE OUR SPECIALS IN THIS ISSUE. 


WILLIAMS 

MACHINERY CO. 

3716 22n¢ STREET, LONG ISLAND CITY 1, MEW YORK |... PHONE STILLWELL 6.6666 
Serung the Industry {ar aver 30 yeurs! 


KING WILLIAM'S SPECIALS: 44 x 120” American Master Cascade double 
end driven 4 pocket Monel washer. 24 x 36” 1 pocket 1 door Monel 
washer. Both motor driven. WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-16 22nd Street, Long Island City 1, New York. 9674-4 


KING WILLIAM'S SPECIALS: American Master Cascade Monel metal 
washers, 42 x 84”, 10 pockets, also 2 pocket and 4 pocket, motor driven, 
rebuilt, equal to new, one year guarantee at bargain prices. WILLIAMS 
LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, Long Island City 
1, New York. 9675-4 


KING WILLIAM'S SPECIALS: American 8 roll late type streamline flat- 
work ironer, 120", rebuilt, equal to new, one year guarantee. Bargain 
price. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, 
Long Island City 1, New York. 9676-4 


KING WILLIAM'S SPECIALS: 120” American Standard 6 roll flatwork 
ironer, rebuilt, guaranteed for one year. Bargain price. WILLIAMS LAUN- 
DRY MACHINERY CO., Inc., 37-16 22nd Street, Long Island City 1, 


New York. 9677-4 


KING WILLIAM'S SPECIALS: 48” American and Hoffman Amico Open 
Top extractors, motor driven, completely rebuilt, equal to new, one year 
guarantee. Bargain prices. WILLIAMS LAUNDRY MACHINERY CO., Inc., 
37-16 22nd Street, Long Island City 1, New York. 9678-4 


KING WILLIAM'S SPECIALS: 30” extra extractors, also 
28”, 26” and 20”, rebuilt. One year guarantee, bargain prices. WIL- 
LIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, Long Island 
oF 1, New York. 9679-4 


" Mosler vault déor and door frame ‘complete, 1 lot removable 
galvanized garment racks P with all attach ts; 1 motor driven 
room air conditioner unit also 1 Royal shirt starching machine (new— 
never been used) also 1 Diebold wheel type file of approximate!y 
7,500 4 x 6” card capacity. All equipment in excellent condition. 
ADDRESS: Box 9663, STARCHROOM LAUNDRY JOURNAL. 4 


FOR THE FAST DOLLAR: ‘Santen shirt init, six press, air driven, 
POWER-PLUS. A-1 condition. L-1446 LDSP collar and cuff, L-1411 LDSP 
bosom, L-1338 LDSP backer; L-1235 EQ sleever; L-120 LESP yoke, L-1235 
LESP sleever. $2,300. Loaded at our plant. Royce-Superior Laundry, 
Springfield, Massachusetts. 9670-4 


For Sale—The following ‘equipment: 1—Double “Asher | ironer, 1—Ameri- 
can Tiltor, 4 girl shirt unit; 1 Huebsch, handkerchief ironer; 1—National 
Cash Register; 1—Ames, 75 K.W. engine generator, 3 PH. 220 V. 60 
cycle with voltage regulator and all instruments in perfect condition; 
1—65’ x 36” Stack, %4¢” thick, 4 years old. All above machinery were 
very well maintained and all are in good operating condition. Inspection 
recommended. Please contact: Mr. David S. Borrus at Royal Laundry 
Service, Inc., 700 South 15th Street, Newark, 3, N. J. Essex 3-3400. 

9671-4 


WASHERS, IRONERS, EXTRACTORS; 7—American Laundry 24 x 36 
Norwood washers; 7—American Laundry 17” Monex extractors; 4— 
American Laundry 40” Collar ironers; 1—American Laundry 100” 
Retron ironer; 1—American Laundry 24” collar ironer,; 1—Najort 17” 
extractor. TALON, INC., MEADVILLE, PA. 9681-4 


LAUNDRY ‘CLOSING—Sale. Wash extractor: boiler 
100 Ibs. pressure, condensate pump, 200 gallon tank, diaper supplies, 
truck. All practically new, will sacrifice. Kiddie Kare Diaper Service, 125 


S. Fulton St., Hazleton, Pa. 9682-4 


kmaean 6 roll 110” ironer, A 30” 220 D.C., good 
condition, with or without motors. Grand Laundry, 1250 W. Lafayette, 
Detroit 26, Mich. 9683-4 
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48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW : 
ELECTRICAL EQUIPMENT AND NEW 3, 6 er 9 COMPARTMENT : u “ 
AAU Laundry Ma- ry 
9368-4 J 
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SERVING READERS 


FIRST— 

( 
FIRST HAND : 
How do STARCHROOM's edi- 

5 tors find out what readers think 
) of their magazine? How do they § 
) keep informed on reader reaction 

| and activity, on industry interests 
and service needs, on technologi- 
( cal advances? * 
5 The answer is—STARCH- § 
ROOM's editors live with the 


laundry industry. 


At a cost of many thousands 
of dollars for travel throughout 
the country, STARCHROOM’'s staff 


is constantly in the field—visiting ‘ 
hundreds of plants, attending 

endless conventions and meetings, 

{ local, state and sectional, sitting ‘ 


in on bull sessions of laundry 


owners and executives. 


That's one important reason 
why STARCHROOM is first in ABC 2 
paid circulation, first in readership ' 


and preference among A. I. L. 
members, first in classified adver- 
tising—and first in display adver- § 
tising among all laundry maga- 
zines. 


STARCHROOM serves its 
readers first—first hand. 
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Here’s what ERUSTO SOURS. 


Because Erusto Sours can be used in solution, they give you *. 


excellent control over waste... and permit uniform sour- 


ing of every load in a minimum length of time. For years;* 


thousands of laundries all over the country have preferred 


Erusto Sours for their consistent, dependable performariee. 


HERE’S WHY: The men who make and sell Erusto Sours ia Zz 


have had plenty of actual, practical experience in laundry.” 


Pia 


ERUSIO 


ALL 
SELECTIVE EFFECTIVE ERUSTO SOURS d 


Erusto Salts COMPLETE SOLUBILITY 
Regular 


Highest in neutralizing 

value; all-around sour for SOLUBILITY IN SECONDS 
use in solution or in auto- 
matic wheels. 


HIGH NEUTRALIZING VALUE 


Erusto Salts 
Special SOFT HAND TO FABRICS 


Recommended where rust 


removal or stain removal SAFETY TO FABRICS 


is a problem. 


Erustocide ODOR PREVENTION 


For moth protection; safe, 
brilliant color setting in- USED IN SOLUTION OR 


cluding fugitives; speedy IN AUTOMATIC WHEELS 
flatwork ironing; better 
finish for diapers. ECONOMICAL 


Your Pennsalt representative will be glad to discuss your souring problem 
with you, and to demonstrate the proper Erusto Sour without obligation 
Get in touch with him today—or write direct to: Pennsylvania Salt 
Manufacturing Company, East; Widener Building, Philadelphia 7, Pa. 
West: Woolsey Building, 2168 Shattuck Ave., Berkeley 4, Calif. 


PENNSALT 
CHEMICALS 


for industry - Agricutture - Health - Home 


Mail this coupon for helpful service bulletin ! 


Laundry and Dry Cleaning Department, Pennsylvania Salt Mfg. Co. 


Dear Sirs: 


Please send me a free copy of Service Bulletin No. 8. "How to Choose a Suitable Sour.”’ 


Name 


Title 


pany 
Address 
City 


~ 
— 
operations—they know first hand what a good sour should: 
do. And they're backed by the extensive research and testing. 
Check these advantages. of 0; 
j 
“A 
2025 


Ever hear of anything so easy ? Just write Why not get your prize-winning entry in 
as you like) telling the mail today! Send your letter to “Here's 
Why” Contest, U.S. Hoffman Machinery 
105 Fourth New York 3, 


aletter (as long oF short 
why you bought new Hoffman equipment. 
Forget the fancy language: the grammar, Corp. 
irself go on the eae : 
f This Contest Offer Good Only in 

: the Continental United States. 
cleaning, laundry or pressiné machinery = 
Judges are the editors of trade magazines. 
Their decisions are final and all letters 
become the property of U.S. Hoffman 
Machinery Corp- 


TOPS IN VAL 
SINCE 1905 | 
7 
s. 
HOFFMAN MACHINERY CORP, 


105 FOURT 
H AVENU 
ORK 3, N 


We neler trie! 


